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Faktor-Faktor yang Mempengaruhi Prestasi Perusahaan Mikro Wanita di
Kelantan

ABSTRAK

Perusahaan Mikro mempunyai peranan penting dalam menyumbang kepada
pembangunan ekonomi Malaysia. Persaingan yang dihadapi oleh Perusahaan Mikro
semakin meningkat bukan hanya dari segmen perniagaan yang sama tetapi juga dari
perusahaan kecil, sederhana dan besar yang turut memainkan peranan dalam
pasaran. Kajian ini bertujuan untuk mengenal pasti faktor-faktor utama yang
mempengaruhi prestasi perusahaan mikro di Kelantan, Malaysia. Objektif utama
kajian ini adalah untuk mengkaji dan menganalisa pengaruh faktor-faktor yang
berbeza iaitu akses kepada kewangan, teknologi maklumat, pemasaran produk dan
perkhidmatan, ketersediaan prasarana, ciri-ciri keusahawanan dan kemabhiran
pengurusan terhadap prestasi perniagaan mikro wanita. Kajian ini telah mengkaji
selidik 100 sampel perusahaan mikro wanita. Kajian ini menggunakan soal selidik
sebagai instrumen dalam mengumpul data primer. Penerangan statistik digunakan
untuk meringkaskan data yang dikumpulkan. Ini termasuk Analisis Deskriptif
Pearson Product Moment Correlation Coefficient, Cronbach Alpha coefficient,
Analisis Linear Regression, dan Regression Functions. Dalam menyampaikan data
yang dikumpulkan, jadual dan carta pai digunakan untuk pemahaman yang lebih
baik mengenai analisis yang dihuraikan. Kesimpulan kajian ini adalah, faktor-faktor
dalaman iaitu ciri-ciri keusahawan dan kemahiran pengurusan sangat mempengaruhi
prestasi keusahawanan mikro wanita. Kajian ini selanjutnya menyimpulkan bahawa
faktor-faktor luaran seperti akses kepada kewangan, teknologi maklumat, pemasaran
produk dan perkhidmatan dan ketersediaan prasarana tidak mempengaruhi prestasi
perusahaan mikro wanita.
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The Factors Influencing Performance of Women Micro Enterprises in
Kelantan

ABSTRACT

Micro Enterprise has an important role in contributing to the economics
development of Malaysia. Micro Enterprises increasingly face competition which it
is not just from the same business segment but also from small, medium and large
enterprises that are also play a part in the market niche. The study sought to establish
the major factors that influence the performance of micro enterprises at Kelantan,
Malaysia. The main objective of this study is to examine and analyse the impact of
different factors which are access to finance, information technology, products and
services marketing, availability of infrastructure, entrepreneurial traits and
managerial skills towards women micro business performance. The study surveyed
100 sample of women micro enterprise. The study use questionnaire as the
instrument in collecting the prim ary data. Statistical description is use to summarize
the gathered data. This includes the Descriptive Analysis, Pearson Product Moment
Correlation Coefficient, Cronbach Alpha coefficient, Linear Regression Analysis,
and Regression Functions. In presenting the collected data, tables and pie charts are
used for a better understanding on the analysis description. The study concludes that,
the internal factors which are entrepreneurial traits and managerial skills are highly
influence the performance of women micro enterprise. The study further concludes
that the external factors such as access to finance, information technology, products
and services marketing and availability of infrastructure do not impact the
performance of women micro enterprise.

Xl
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1.2

CHAPTER 1

INTRODUCTION

Introduction

This chapter elaborates the background of the selected research topic.
The selected subjects that are touch in the study is explain in this chapter.
This chapter also provide the overview of this study which includes the
research background, problem statement, research question, research
objectives, scope of the study, limitation of the study and significance of the

study.

Background of the Study

There are various definitions that can be found for the Micro and
Small Enterprise (MSE). According to Kushnir (2010) it is said that there is
no specific definition for the MSEs whereby the definition is depending on
many factor. The criteria for the definition of MSEs are always on revision
and evaluation which there are no agreed agreement for the definition.
Normally, the definitions of MSEs are accordance to the economic

performance of a country.



In Malaysia, rendering to SME Corporation Malaysia (SME Corp.
Malaysia) which is a Central Coordinating Agency under the Ministry of
International Trade and Industry Malaysia the new definition of micro
enterprise is “the enterprises with sales turnover of less than RM300,000 OR
less than 5 full-time employees across all sector from manufacturing,
services and other business” (SME Corp Malaysia, 2013).

On the other hand, the definition for small enterprise is “the
enterprise with sales turnover from RM300,000 to less than RM15 million or
full-time employees from 5 to less than 75” (SME Corp Malaysia, 2013).
The small business consists of the private corporation, partnership or the sole
proprietorship for all business sectors.

In addition, looking further into the definition for women-owned
SMEs specifically in Malaysia, it can be concluded as “the firms of which
women hold at least 51% of the equity, or the CEOs are women that own at
least 10% of the equity” (SME Corp Malaysia, 2016a).

The MSEs entrepreneur has been acknowledge by the world whereby
it plays a very significant part in the development of a country regardless of
developed or developing countries (Aremu & Adeyemi, 2011; Jasra, Hunjra,
Rehman, Azam, & Khan, 2012; Taiwo, Ayodeji, & Yusuf, 2012; Tambunan,
2008). In addition to that, the researchers also agree that MSEs create job
opportunity, alleviate the poverty and act as a mechanism for development

and distribution growth and a part of sources for innovation.
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Entrepreneurship is gradually acknowledged as an imperative driver
for the economic development (Liedholm, 2002). This is where the key
player of the growth of the economics and industrial development of a
country are the MSEs, whereby they improve the economics and social
development of a country with their big contribution in the market by
offering a large employment opportunity, big investment, promoting skills
development and innovation.

As many other countries, Micro, Small and Medium-Sized Enterprise
(MSMEs) are contributing a lot in the economics development of Malaysia.
This can be seen through the statistic provided by the SME Corp Malaysia
(2016a) in 2015 the number of establishment of SMEs are 907,065 which is
98.5% compared to the number of establishment of large firms which is only
13,559 which is 1.5%. Apart from that, the report also shows an increment in
the number of establishment of SMEs in Malaysia from 2010 to 2015 which
is the establishment is more than 260,000 making 7.3 % of average growth

rate per annum.

Problem Statement

On a global scale, MSEs are the engines for entrepreneurial

development that generate a broad spectrum of economic activities such as

expanding employment opportunities, increase the Gross Domestic Product



(GDP) and also contributing significantly to the country's export trade sector
(Utusan Melayu Berhad, 2016). In Malaysia based on the Census of
Establishments and Enterprises 2011 by the Department of Statistics
Malaysia (2011), 55.2 % of SMEs respondents found it difficult to obtain
financing due to lack of collateral.

According to Total Early-Stage Entrepreneurial Activity (TEA)
report for Malaysia country in the year 2015 there are 2.9% of business in
the starting process or newly run business compared to in 2014 5.9% and in
2013 6.6% (SMe Corp Malaysia, 2016b). Despite Malaysia being one of the
country who support entrepreneurship where it provide the finance and
physical infrastructure for the entrepreneur, the number of people pursue the
entrepreneur opportunities and innovative initiatives are lower in 2015
compared to 2014 and 2013.

In spite of the finance and physical infrastructure that Malaysia has to
offer compared to other region in Asia Pacific and South Asia, the Global
Entrepreneurship Monitor (2010) reported that Malaysia is the country
before Japan that has the lowest Total early-stage Entrepreneurial Activity
(TEA) rate. In addition to that, the report also remarks that Malaysia is also
among the lowest proportion country that have an intention to start a
business and the entrepreneur with optimistic attitudes to the

entrepreneurship.



More than 97% of companies in Malaysia are classified as SMEs
(SME Corp Malaysia, 2016a). Despite the fact, the percentage that show the
failure rate of SMEs are surprising. According to Ahmad and Seet (2009)
60% of businesses fail to survive. Often, these companies fail because they
do not have the right business model or proper knowledge. When new
opportunities arise, it's easy for them to ignore their main business. Lack of
focus and too ambitious are another reason for their failure (Naylor, 2017).

Notwithstanding the failure issues, we can see that there are
increments of the SMEs in Malaysia. Based on an earlier report of Economic
Census in 2010 by SME Corp Malaysia there were 645,136 SMEs in
Malaysia. In comparison of 2010 report and the latest report in 2015/2016
the number of establishment of MSEs has increase to 907,065 from 2010
until 2015 which an increment of roughly around 260,000 establishments can
be seen with an average growth of establishment rate of 7.3% per annum
(SME Corp Malaysia, 2016a).

Although the overall rate of establishment of SMEs in Malaysia are
showing a positive growth. However, the rates of establishment of SMEs in
Kelantan are facing a negative downturn with the rate of 5.9% in 2011 drops
to 5.1% in 2015 (SME Corp Malaysia, 2016a). From this report, it shows
that there is a drop of 0.8% of the rate of establishment of SMEs in Kelantan.
Thus, it is crucial to examine the factors that affect the performance of SMEs

specifically in Kota Bharu, Kelantan.



There are many people under estimate the entrepreneurial and its
culture within the development of economic and social structure (Wube,
2010). Regardless of the view, the researcher added that, in the past few
years entrepreneurship has been acknowledge that it affect the economic
development of a country. Yet, most of the enterprises are owned by men
whereby a women owned enterprise are scarce (Phororo & Verick, 2008).

In today’s world, we can see an increasing number of women started
to involve in the SMEs sector. In 2015, there are 186,930 firms or about
20.6% of total SMEs in Malaysia are owned by women (SME Corp
Malaysia, 2016a). This shows that the numbers of women who join the
business activities are increasing.

Supporting the global trends, the collective involvement of women in
the SMEs is higher (Drine & Grach, 2012). This is due to various reasons
that are pushing the women to start a business and being self-employed
rather than rather than being employed by others. In addition, the study
found that the biggest reason is due to family matters which require the
women to earn extra money in order to support their families for a better
living. Apart from that, the same researcher also added that children care
issues and the flexible working hours of being self- employed offer, are a
part of the reasons for the women to be as a part of the business world.

On the other hand, although the number of SMEs owned by women

are increasing, but the number of the success SMEs owned by women are



small where it is hard to sustain in the business world (Bowen, Morara, &
Mureithi, 2009; Fatoki, 2014). Based on those studies, this is due to several
internal and external factors such as lack of fund or capital, low
infrastructure, lack of marketing, lack of managerial skills and experience
and so on.

In addition, according to Organisation for Economic Cooperation and
Development (OECD) women owned businesses are tend to have a higher
failure rate in comparison to those businesses owned by men (Organisation
for Economic Cooperation and Development, 1997). Rendering to the report
the phenomena is due to the business nature chosen by women and poor
management. This is because of the women entrepreneur attitude that is tend
to be risk averse.

In Kelantan, it is famous with the culture of high involvement of
women in business (Norhaiyati, Nik, & Md, 2011). According to the
researcher, Kelantanese women are known for their independent and
proactive entrepreneur who enthusiastically engaged in business than the
men. Thus, it is easy to find the business owned by women in the local
market places in the Kelantan. This shows that women are contributing to the
economy of this state. In regards of the high amount of involvement of
women in business, it is crucial to study the factors that influence the

performance of SMEs owned by women.
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Therefore, it is important to conduct this study. This is because this
study is attempted to identify the related factors that influence the
performance of micro enterprise. It is also conducted to analyse which
factors among the different were significantly affected the performance of
micro enterprise in Kelantan.

There are several studies that investigate the relationship between the
factors that effecting the MSMEs performance (Abera, 2012; Mulugeta,
2014; Nasip, Hassan, & Muda, 2015; Wiklund & Shepherd, 2005). While
some of this study (Satyajit, Priyanka, & PK, 2017; Wube, 2010) that study
the women owned business. However there is scarcity in the studies of this
topic that study the performance of the MSEs owned by women especially in

Malaysia and specifically in Kelantan.

Research Questions

1. What is the impact of access to finance towards micro business
performance?

2. What is the impact of information technology towards micro business
performance?

3. What is the impact of products and services marketing towards micro

business performance?
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What is the impact of availability of infrastructure towards micro
business performance?

What is the impact of entrepreneurial traits towards micro business
performance?

What is the impact of managerial skills towards micro business

performance?

Research Objectives

To examine the impact of access to finance and micro business
performance.

To examine the impact of information technology and micro business
performance.

To examine the impact of products and services marketing and micro
business performance.

To examine the impact of availability of infrastructure and micro
business performance.

To examine the impact of entrepreneurial traits and micro business
performance.

To examine the impact of managerial skills factor and micro business

performance.
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1.7

Research Hypothesis

With the help of appropriate empirical data on the factors influencing the

performance of micro enterprise, this study will test the following

hypothesis:

1. There is a relationship between access to finance and micro business
performance.

2. There is a relationship between information technology and micro
business performance.

3. There is a relationship between products and services marketing and
micro business performance.

4. There is a relationship between availability of infrastructure and micro
business performance.

5. There is a relationship between entrepreneurial traits and micro business
performance.

6. There is a relationship between managerial skills factor and micro
business performance.

Scope of the Study

First, the study will involve with the micro, small and medium size

enterprise (MSMESs). The main focus of this study is the micro enterprise.

10
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There are a specific definition and criteria of micro business by (SME Corp
Malaysia, 2013) which micro enterprises across all sectors can be concluded
as an “enterprise which have a sales turnover of less than RM300,000 or less
than 5 full-time employees”.

Second, the subject of the study primarily focuses on the women
owned micro enterprise. The women role in business field in today’s world
has changed tremendously. Women who used to be view as home makers are
now independent and directly active in business activities. Thus it is crucial
to study the performance of the women owned micro enterprise.

Third, is about the location of the study. This research was held at
Kelantan state. This location was chosen because the total population as at
2010 is 1,459,994 people (Department of Statistics Malaysia, 2010). In
addition, there are 5.1% share of SMEs in Kelantan in 2015 (SME Corp
Malaysia, 2016a). This shows that there are big scopes that gave a variation

in the result of this research. This has led to more accurate result.

Limitation of the Study

The limitation of the study is that this study does not cover other

states in Malaysia that Kelantan state. For example, this research does not

cover Terengganu, Selangor or other 13 states in Malaysia. This is because

11
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19.1

of the lack of time which the researcher is facing. In addition, because of
lack of fund other states in Malaysia will not be covered are not covered.

Apart from that, this study does not cover other types of SMEs
business in Kelantan other than the micro enterprise. It does not cover the
small enterprise which is ‘the enterprise with sales turnover from
RM300,000 to less than RM15 million or full-time employees from 5 to less
than 75” and medium enterprise “sales turnover from RM3 million to not
exceeding RM20 million or full-time employees from 30 to not exceeding
75” (SME Corp Malaysia, 2013). This is because many of the women owned
enterprise are consist of micro enterprise.

Last but not least, this study does not cover the independent variables
regarding the performance of micro business specifically involving the micro
enterprises owned by women such as government policy and regulation,

legal factor and political factor.

Significance of the Study

Researcher

By conducting this research, the study will provide a deeper

understanding to the researchers and other people about the factors that

influence the performance of micro enterprise owned by women. Apart from

12



that, this research will serve a basis for further studies for students and other
researchers who are interested to find out more the performance of women

owned micro enterprise.

1.9.2 Business

193

This study will help the micro enterprises to know more about
business the factors that influence the micro enterprise performance. The
businesses can also use the insight of this research to gain the benefits of
using different factors studied in this study to predict the factors that
influence the performance of micro business. Therefore the businesses can

make a good plan in order to improve their business.

Government

This research will also let the government or the policy maker. This
is where, this research will help them to assist in formulate the policy and
develop a framework for critical factors that affect the performance of micro
enterprises. In addition, this study will give an idea for the government and
other institutions in order to give an appropriate help and encourage the

micro enterprise establishment.

13
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CHAPTER 2

LITERATURE REVIEW

Introduction

Literature review is a description of the theories, findings, and other
research materials derived from the reference material to be the basis of
research activities to develop a clear frame of mind from the formulation of
the problem to be studied. In other sources, the literature review is a critical
analysis of the current research on a particular topic or question of a part of
the knowledge. In addition, the literature review is a scientific story of a
particular problem.

Apart from that, the literature review contains reviews, summaries,
and the author's or the previous researcher’s thoughts about some written
sources such as articles, books, slides, information from the internet, etc.
regarding the topics covered. Theoretical basis, theoretical review, and

literature review are some ways to conduct a literature review.

14
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Micro, Small and Medium Enterprise

According to Wiklund and Shepherd (2005) SMEs are very important
in contributing to the world economic. The small firms are considered as the
most important and dominating the world economies. This mater is also
supported by Yew Wong and Aspinwall (2004) where they also agree that
the SMEs play an important role in the country’s economic.

MSEs are important for the development of a country and for its
economic growth (Liedholm, 2002). This is because MSEs give a big
contribution to improve the country’s economic and the social development
whereby they produce employment opportunity, they promote a good
entrepreneurship, they are innovative, they develop home grown skills and
build different scale of industrial base.

According to Kayanula and Quartey (2000) there are various
definition of small enterprise which none of them are universally acceptable.
Referring to Okoye (2009) the category of enterprises and its criteria of
MSEs is different depending on the country and their development level.
Plus the definition of MSEs may change eventually in accordance to the
price level change, technological change and other factors.

The numbers of researcher researching the small business firm’s
activities increasing each day which it also include the government who is

the policy maker whereby they are taking a profound interest on this subject

15
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in order to assist the small firms in expanding their business (Hill &
McGowan, 1999). By studying the subject matter the government and the
policy maker can help the SMEs development while in the meantime, it can
increase the employment rate of the country including innovating a healthy
economic development (Dalrymple, 2004).

According to a newspaper article by The Star (2014) ‘SMEs in
Malaysia are on track to contribute 41% to the country's gross domestic
product by 2020 compared to 32% in 2012, said Minister of International
Trade and Industry (MITI) Datuk Seri Mustapa Mohamed. In addition, it has
also been reported that, SMEs in Malaysia has been a supplier which they
exported their product globally. It shows that SME in Malaysia plays a vital
role for the economics of this country which also has been the pillar for the

economic development.

Definition of Micro, Small and Medium Enterprise

Under the guideline for new SME definition issued by SME Corp
Malaysia Secretariat to the National SME Development Council on October
2013 a new definition of SME has been introduced after a has been review
undertook in considering the factor of developments in the economy since
2005 such as price inflation, structural changes and change in business

trends. The new definition of SME can be classes into three sectors.

16



According to SME Corp Malaysia (2013) the first sector is

manufacturing which refers to physical or chemical transformation of

materials or components into new products. Second are services that are

referring to all services. And third are other sectors, which refer to the

remaining 3 key economic activities,

namely primary agriculture,

construction and mining & quarrying. The new definitions of SME in

Malaysia are as follows:

Table 2.1: Definitions of micro, small and medium enterprise in Malaysia (SME
Corp Malaysia, 2013).

Category Micro Small Medium
Manufacturing Sales turnover of Sales turnover Sales turnover
less than from RM300,000 from RM15
RM300,000 or less | to less than RM15 million to not

Services and Other
Sectors

than 5 full-time
employees.

million or full-time
employees from 5
to less than 75.

exceeding RM50
million or full-time
employees from 75
to not exceeding
200.

Sales turnover
from RM300,000
to less than RM3

million or full-time
employees from 5
to less than 30.

Sales turnover
from RM3 million
to not exceeding
RM20 million or
full-time
employees from 30
to not exceeding
75.

2.2.2 SMEs Establishment

In many countries, the SMEs have been the pillar of their economies

growth. According to statistic, there are about 95% SMEs being established

in many countries which has contributed to over 50% of Gross Domestic




Product (GDP) and created approximately 65% of employment prospect
(Alasrag, 2006). According to the same statistic, looking at United Kingdom
(UK), 85% of the GDP of its country is contributed by SMEs while for the
United States of America (USA) SMEs contribution is about 51% of the
country’s GDP.

In some other countries such as Japan, Korea, Taiwan and Germany,
the establishment of SMEs in these countries are above 98% (Amrina, 2009;
Thaker, Asmy, & Mohamed, 2013). From this rate of establishment, it has
created 65% of job opportunity and has contributed more than 50% of the
country’s GDP.

According to an article by Kelly (2016) on Telegraph, there are 5.5
million businesses in the United Kingdom (UK) and 99% from the figure are
SMEs. From the article, Mark Hart who is the deputy director of the
Enterprise Research Centre and also a professor of small business and
entrepreneurship at Aston University said that “SMEs account for around
half of national output and close to 60% of employment, thus it is critical for
the UK’s prospects to have a thriving SME sector”.

Rendering to SME Corp Malaysia (2016a) 98.5% of business
establishment in Malaysia are SME. In addition, the increment of the
establishment of SMEs in Malaysia is more than 260,000, leads to an
average growth rate of 7.3% of SMEs establishment per annum from the

year of 2010 until 2015. The figures can be seen in the table 2 below:
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Table 2.2: Number of establishments and percentage share to total establishment of SMEs and large firms (SME Corp Malaysia,

2016a).
2011 - published 2011 — revised 2016
(Reference Year 2010) (Reference Year 2010) (Reference Year 2015)
SMEs Large Total SMEs Large Total SMEs Large Total
Firms Firms Firms
No. of 645,136 17,803 662,939 638,790 9,470 648,260 907,065 13,559 920,624
Establishment
% share to total 97.3 2.7 100.0 98.5 1.5 100.0 98.5 1.5 100.0
establishment
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edium 2.3%
20,612 SMEs

Small 21.2%
192,783 SMEs

Micro 76.5% N
693,670 SMEs AN

Figure 2.1: SMEs by size (SME Corp Malaysia, 2016a).

To add some more, through Economic Census 2016 the establishment
of SMEs can be divided into geographical location (SME Corp Malaysia,
2016a). In general, it shows that there are more than 60% of SMEs focussed
in the top five States which is Selangor (19.8%), Kuala Lumpur (14.7%),
Johor (10.8%), Perak (8.3%) and Pulau Pinang (7.4%). The percentage of
establishment of SMEs in a few states increases such as in Selangor,
Wilayah Persekutuan Kuala Lumpur, Johor, Pulau Pinang and Melaka.
While some other states are facing a downfall of percentage of SMEs
establishment such as in Kelantan. Though, a few states are facing a static

change. Table 3 shows the number of percentage of SMEs by state.
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Table 2.3: Percentage share of SMEs by state in 2015 in comparison to 2010 (SME
Corp Malaysia, 2016a).

2011 (Reference 2016 (Reference Percentage point
Year 2010) (%) Year 2015) (%) (%) (increase /
decrease)
Selangor 19.7 19.8 +0.1
WP Kuala Lumpur 13.1 14.7 +1.6
Johor 10.6 10.8 +0.2
Perak 9.1 8.3 -0.8
Pulau Pinang 6.3 7.4 +1.1
Sarawak 6.8 6.7 -0.1
Sabah 6.4 6.2 -0.2
Kedah 5.6 5.4 -0.2
Kelantan 5.9 51 -0.8
Pahang 4.5 4.1 -04
Negeri Sembilan 3.9 3.6 -0.3
Melaka 3.4 3.5 +0.1
Terengganu 3.5 g2 -0.3
Perlis 0.8 0.8 0.0
WP Labuan 0.3 0.3 0.0
WP Putrajaya 0.1 0.1 0.0
Total SMEs 100.0 100.0

2.3 Women owned SME

Women owned SME can be define as the firm have 51% or more
equity owned by women or the Chief Executive Officer (CEO) of the firm is
a woman that owned at least 10% of the equity (SME Corp Malaysia,
2016a). Based on the report, in 2015 it is reported that there are 186,930 of
firms out of 907,065 SMEs in Malaysia which equal to 20.6% of the total

SMEs in Malaysia are owned by women. In comparison, there are only
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127,429 of SMEs owned by women in the year of 2010. Thus, it shows an
increment of 46.7% compared to 2010.

According to Hoe et al. (2012) there are various explanations of
women involvement in business activities. One of the reasons of the women
involvement is because of factor that they need to support their family’s
income. In addition to that, women nowadays want to be independent which
they are very discipline and they can set their working hours on their own.
The study concludes that the women feel more comfortable in venturing in
business as their working time is flexible.

In addition, there are some other influencing characteristic of a
successful women. The examples of the characteristics are independent,
confidence, creative and innovation (Forson & Ozbilgin, 2003). These
characteristic can be learnt and developed as time goes by. The study
promote that the additional influencing factor that the women want is to be
independent from the traditional dominant figure of opposite sex and to
overcome the boundaries of the severe structure of hierarchy of corporate
world.

According to the study done by Alam (2015) the main limitation of
women owned SMEs are related to lack of knowledge in business, the
hardness of getting loans, the male domination problems where the sceptical

view of business activities are occupied by male and the anxiety of the
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sexual harassment. In conclusion to the study, it showed that lack of
knowledge and education are the women biggest obstacles in business.

The research that is related to firms owned by women for example in
Malaysia as a developing country are still lacking in comparison to other
countries such as USA and United Kingdom (UK) as they are the developed
nation (Allen & Truman, 2016). Thus, it is hard to understand the
requirements and the needs and what is the problems that these woman
entrepreneurs is facing in developing countries rather than the developed
countries which is due to the lack of research.

According to the previous researches done, it is clear that the women
entrepreneur is contributing to the development of entrepreneurship. The
increasing number of firms owned by women can be seen in the developing
countries (Vujicic, Ivkovic, Nikolic, & Manojlovi¢, 2013). Thus, it is crucial
to offer and help the women SMEs to expand their business and provide
them with a better environment.

Many women choose to venture in the field with low skills
requirement, low labour requirement, low capital requirement, low
complexity and low risk (Hoe et al., 2012). Thus, there are many women
entrepreneur ventured into unpretentious business activities such as hawker,
retails business and wholesale business where it only requires the

entrepreneur to have a simple and basic information and technology. The
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2.4

example of the main venture that the women into specified by the researcher

are clothing, foods and drinks and retail business.

Factors Influencing the Performance of Micro Enterprise

Prior to previous studies, the definition of performance may be
varies. Njanja and Ogutu (2010) defined performance in term of the output
of the business for example in terms of number of objectives that the firm’s
achieves or the measurement of profit of the business. Hence, the
performance of the business has been a prominent study that attracts a
number of researchers to study the aspect in terms of the small business
(John, 2009).

Another definition of performance is by Alasadi and Abdelrahim
(2007) which stated that a successful performance of a business is where the
business has adequate profit and the financial growth resulted from the
increasing profit. According to him, other definitions of successful
performance are still acceptable such as the satisfaction from achieving the
business goals.

One more study of business performance which was conducted by
Pagura (2003) found that a poor business performance will lead to partner

drop out. When the business performance is not consistent, the business has
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stop or the business has become a total failure it will become a reason for the
business partner to leave.

The success level of a firm can be regards to the performance of a
firm. A study by Jones (1999) on the internalization process of small
enterprises showed that the firms that are small but well equip with high
technology are considered to be the most successful firm in comparison to
other firms who does not have the high technology equipment in doing their
business.

The Malaysian SMEs is facing many challenges. Ting (2004)
highlighted ‘five key challenges: lack of access to finance, human resource
constraints, limited or inability to adopt technology, lack of information on
potential markets and customers and global competition’. According to him,
the SMEs are facing high risks which require them to increase their
competitiveness in order to stay in the rapidly changing market that strive for

globalization.

2.4.1 Access to Finance

There are various factors that influence the performance of MSEs

which has been proven by previous studies which resulted in the lack of fund

or the financial resources (Dia, 1996; Godsell, 1991; Malcolm Harper &

Soon, 1979). Conversely, limited financial resource affect the MSEs
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performance are still arguable. These previous studies have found that trough
creativity and innovation, the required additional capital is not necessary for
MSEs.

Another study by Kallon (1990) shows that in order to start a
business, the capital needed is considerably which it is related to the business
growth rate. In addition, the study showed that, the loan from the commercial
creditor does not give any contribution to the success of any business. This is
where if the loan from commercial creditor does contribute something to the
success of the business, it would still be a negative relationship.

Many SMEs indicate that one of the key problem for them is lack of
finance or unable to get access to credit. According to Nabintu (2013) who
did a research in Kenya found that the undeveloped capital market in that
country had force the SMEs to develop a business in self-financing or they
have to borrow from their friends and relatives where it has resulted the
business activities cannot be pursue at its best.

To add some more, the problem face by MSEs in gaining access on
long term credit had forces the MSEs to rely on the high interest of short
term finance (Wanjohi & Mugure, 2008). The study added, among other
challenges that the small firms have to face are the high interest rate of credit
and high bank charges and other fees. Thus, financial constraint is still

remains as one of the challenges that the SMEs have to face.
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The previous study shows that there were a huge number of MSEs
that reluctant to apply for bank loans because they think that they will not get
the loan even if they apply which it is consist of more than 93% of the
respondent (Ageba & Amha, 2006). This is due to the difficult process of
borrowing, high mortgage requirement, high interest rate, eligibility concern,
repayment ability concern and most of all lack of information on borrowing.

According to Gebreeyesus (2007) the study have found that, 85% of
the respondent from his study did not acquire a credit loan from the formal
institutions which is due to lack of support from banks towards MSEs. Thus,
the study concluded that the MSEs tend to get a loan from the informal
sources. For example, MSEs will tend to borrow money from their friends
and relatives to fund the business. Consequently, the financial factor has
been a measurement to measure the success of MSEs by many researchers in
their previous research.

A study conducted in Zambia by Keyser, de Kruif, and Frese (2000)
has found that there are only 24% have received credit loan for their business
start-up which leads to the main problem for SMEs in that country is the lack
of starting capital. In addition, this subject is supported by another study by
Koop, De Reu, and Frese (2000) that shows a positive relationship between
starting capital and business performance. Therefore, the role of financial

problem in influential the performance of SMEs essential in which it is
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important to conduct this study in order to have a clear perspective of the
role of financial factor with the performance of MSEs.

Previous studies agreed that many SMEs face the financial problems
(Daniels, 2003; Kinyanjui, 2006). This is where it is hard to have a sufficient
finance in order to maintain the business. Another study by Nyambura
(1992) has made the factor stronger whereby they agreed that the SMEs
major problem is the finance factor. He has studied the SMEs under the
manufacturing sector convinces that the main problem that the respondent
faced is the financial factor.

In addition, finance has been cited as among the major restrain that
the SMEs have to face (Eeden, 2004). He detailed that the problem related to
finance includes lack of information on where to source for finance,
restrictive lending offered by commercial banks, lack of access to finance,
insufficient financing, lack of track record required by the banks, limited
access to collateral, and the fact that financial institutions lack appropriate

structure for dealing with SMEs.

Information Technology

Another important sector in defining the performance of MSEs is the

technological choice and innovation capacity. According to Albu and Scott

(2001) ‘technological choice can be divided in a few section such as
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production, investment and innovative or the adaptive capability’ which is
also supported by Moyi and Njiraini (2005). Production capability can be
describe as the skills and knowledge that are required in order to develop the
existing technology.

There are varieties of opportunity for MSEs through their investment
in Information System (IS) which will add to the business that drives the
strategic changes which leads to the performance of the MSEs. This theory is
supported by Hagmann and McCahon (1993) whereby their study illustrate
that, in order to achieve the strategic competitive advantage SMEs had adopt
the IS in their business. Then, a later study by Levy, Powell, and Yetton
(2001) concluded that in IS are parallel to the strategic advantage that
include the cost advantage and it will add other valuable benefits for the
business to increase its performance.

Based on a study by Subrahmanya, Mathirajan, and Krishnaswamy
(2010), they have come into a conclusion that a higher performance can be
seen in the SMEs who are prepared with the innovation of technology in
comparison to the SMEs that does not have the technology innovation. More
recently, Apulu and Latham (2011), have come out with a result that by the
adoption of information and communication technology in business, it will
increase the competitiveness of the SMEs.

According to the previous researcher, the lack of technological

capabilities is the primary reason to the slow growth of the small businesses
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in the developing countries (Arinaitwe, 2006). Therefore, despite the great
technology advancement throughout the world, the small businesses are still
caught up with the problem of lack of implementation of technology in their
business operation. Another study by Singh, Garg, and Deshmukh (2009)
found that many SMEs in India are low scale production, thus it decrease the
capability of the SMEs to have a technology improvement which it has been
one of the major obstacle for the SMEs growth.

Internet is a part of the technology, the internet connect the business
with another business which it is a network that connect other potential of
the business (Hamill, 1997). In Malaysia, the adoption of technology is
important to the SMEs whereby it is substantial to the economics
development of Malaysia (Abdullah, 2002). Another study by Nasip et al.
(2015) shows that technology is important towards the sustainability of the
SMEs which it has a direct effect on the performance of the SMEs.

The small firm face a lot of barriers in the adoption of technology
thus, the adoption of the Information Technology (IT) are low (Ein-Dor &
Segev, 1978). According to some previous studies, the low adoption of IT is
may be due to a few factors such as lack of finance, lack of expertise in the
company and short term management visualization (Blackburn & Athayde,
2000; Oly Ndubisi & Jantan, 2003; Welsh, White, & Dowell, 1982). Another

study by Ssewanyana and Busler (2007) states the example of the barriers
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which is ‘high costs of hardware, software, Internet and ICT professionals
among others are a hindrance to their progresses’.

A study by Lo, Mohamad, and La (2009) which had studied 85
manufacturing located in Sarawak concluded that there are a positive
relationship between firm’s performance and the information technology.
Another study conducted in Malaysia which had survey 383 of SMEs
supposed that the owners SMEs IT skills level are low and the usage of

internet on their workplace are rare (Hashim, 2015).

Products and Services Marketing

There are various definitions for marketing strategy that can be found
which every definition convey different opinions from different viewpoint
(Li & Calantone, 1998). Nevertheless, all the definition leads to the consent
that the marketing strategy is important in order for a business to attain its
objectives and goals. (Goi, 2009; Grénroos, 1999; Osuagwu, 2006) define
marketing strategy as “the set of the marketing tools that firms use to pursue
their marketing objectives in the target market”.

Previous study by Keetch (2009) shows that a focus on the firm’s
synergies and resources are a part of marketing strategy. By doing so, the
SMEs can increase its sales gain the power to control its target market.

According to him, in order to make it effective, the marketing strategy
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should be use along with the other essential overall firm strategy. Thus, it is
outlining the steps that the organization do in order to performs well and
compete with the competitors.

Rendering to prior studies there are a relationship between business
performance and marketing strategy (Owomoyela, Oyeniyi, & Ola, 2013;
Shoham, 2003; Theodosiou & Leonidou, 2003). A meta-analysis was used in
a study by (Leonidou, Katsikeas, & Samiee, 2002) in order to evaluate the
relationship of business performance and marketing strategy. There were 29
question and seven points Likert scale used by Lin (1993) in his study to
assess the result of new product marketing strategy.

The marketing skills are important to the SMESs owners as it is one of
the factors of a good business performance in order for the SMEs to be
successful (Lussier, 1995; Lussier & Pfeifer, 2001). According to Mulugeta
(2014) marketing skills, such as identifying new prospects, showing effective
corporate positioning, customer handling, finding ways to efficiently
advertise, and the ability to come up with new ideas considered to be the
most important factors for the MSEs in order to be successful for a long
period upcoming.

The higher level of market orientation is related to the marketing
planning quality whereby in order to have a good market orientation, a better
marketing planning are desired to help the managers to achieve the

organizational goals (Pulendran, Speed, & Widing, 2003). The conclusion
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that can be made is where the market orientation will give a clear-cut goal
which will help the business focus on its planning.

Some of the business that adopts the market growth strategy is
because the firms are trying to achieve more sales from the existing market
rather than searching for a new market opportunity (Lema, 2013). According
to the research, the firm will have to develop a new product or improve the
product feature in order to increase sales in the existing market and serve the
company’s current customer without losing them.

A study conducted in Botswana by Temtime and Pansiri (2004) under
the title of Small business Critical Success/Failure Factors in Developing
Economies, in Botswana mentioned that “marketing activities such as
product marketing, market research, and demand forecast and so forth have a
greater impact on the success of small businesses performance”. Thus, this
study shows the importance of the marketing factor in order for the business
to be successful and to be competitive in the market.

Another study by GbolagadeAdewale and Oyewale (2013) that
examine the influence of marketing towards SMEs performance in Oluyole,
Ibadan Nigeria found that the marketing strategy is independent but a related
analyst towards the performance of SMEs. According to his study, he
suggest that the SMEs should use a good marketing strategy in the business
such as produce a high quality product with a competitive price to attract

consumer and to provide them with a unique and practical product.
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According to Pollard and Jemicz (2006) SMEs does not adopt the
marketing concept as good as the large firms thus it has leads to the failure of
the SMEs to meet their organizational goals. This is because the SMEs are
not familiar with the marketing concept as they practice a distinctive concept
of marketing. (Gilmore, Carson, & O'Donnell, 2004) added that “an
entrepreneur participates in marketing network where he or she interacts with
network players: customers, suppliers, competitors, business partners and
employees so that to meet company requirements”.

The context of SMEs are wide as it mix with other business activities
thus understanding its context such as the involvement of customer, the
marketing innovation and the marketing approach may help the SMEs to
increase its performance (luliana & luliana, 2013). Hence, in order for the
SMEs to perform well, it is crucial for them to develop a good marketing
plan which includes creativity and innovation where the elements are
essential for the SMEs as it will create the market competitive advantage.

In addition, Dzisi and Ofosu (2014) found that marketing is one of
the main practical strategy for the SMEs to adopt in order for them to
improve their business performance. This is where the SMEs nowadays had
realized the importance of establishment of different strategies in order for
them to understand the market to serve their customers and to compete with

their competitors.
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2.4.4  Availability of Infrastructure

Some of the previous researcher agreed that one of the most critical
factors in the economic development is the infrastructure as it is directly
related to the economy of a country (Adenikinju, 2005; Kessides, 1993).
Thus the performance and the production of a business such as the
company’s profit and output level of a country will directly affected by the
changes of the infrastructure quality. This is because the infrastructure has a
direct effect with the productivity.

A good infrastructure will lead to a greater business performance.
According to a study conducted by Bekele and Muchie (2009) found that the
infrastructure for MSEs in Ethiopia are not reliable and inefficient. The
infrastructure problems that the MSEs in Ethiopia are facing is the increment
of premises rent, the limitation of basic utilities supply such as water,
electricity, telephone facilities and a proper drainage system. As a result, it is
affecting the MSEs performance.

The infrastructure factors such as electricity interruption, low service
of transportation are hindering the MSEs performance (Abera, 2012). Even
though the infrastructure factor are not the main factor that affect the growth
of enterprises but the problem such as lack of water supply and the
awareness of the importance of telephone and internet will lead to a negative

effect on the business performance (Wasihun & Paul, 2010).
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The latest study by Obokoh and Goldman (2016) findings shows that
the lack of infrastructure factor give a negative effect towards the
profitability and performance of SMEs. This is because of the high cost that
the SMEs have to bear which they have to provide the infrastructure on their
own. According to the study, there is also no substantial improvement of
electricity supply in Nigeria although it was successfully privatised.

Some of the MSE owners choose a place to start a business without
study the location infrastructure comprehensively (Mbonyane & Ladzani,
2011). Thus, most of the MSEs face the problems of the drawbacks of space
provided by the government and other several limitations that they have to
face. Another study had found that poor location facility will give a negative
effect to the MSEs business performance (Olawale & Garwe, 2010).

Based on an article by Kelly (2016) posted on The Telegraph, the
national chairman of the Federation of Small Business Meke Cherry said that
“whether it’s poor quality broadband stopping a small business doing more
online, or rural businesses finding it harder to get around because of poor
local roads and public transport, deteriorating infrastructure can have a
serious effect on business growth and viability”. This is where the major
frustration of the SMEs owners is the poor infrastructure whereby the SMEs
confidence of the improvement of overall infrastructure has dramatically
tumbled. Thus it is crucial to increase the local and regional infrastructure for

the SMEs to grow.
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According to a survey conducted by Confederation of British
Industry's (2016) who had surveyed 728 businesses in UK found that 46% of
the businesses are unsatisfied with the local infrastructure. From the survey,
there are 44% think that the infrastructure in UK has improved which they
have a confidence that they will see an improvement on the infrastructure.
Thus it is important for UK to put a hard work in order to achieve the current
infrastructure plan in order for the SMEs to grow competitively.

Another study conducted by Waktola and Hirpha (2016) found a few
major difficulties that MSEs are facing such as ‘working capital, inadequate
infrastructure, high transactional cost, limited managerial and technical
experts and market related issues’. This is because the MSEs are gets fewer
support to expand their business rather than the big organization that already

established and stable.

Entrepreneurial Traits

The definition of entrepreneurship has a few different perceptions
(Hébert & Link, 1988). According to Collins and Moore (1964) the word
entrepreneurship highlight the meaning of the innovative behaviour of a
person which transform a dream into a reality in a business enterprise. A
newer definition of entrepreneurship emphasized on the process that exists in

in different methods and different sized of the businesses which are
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depending on the individuals himself (Burgelman, 1983; Gartner, 1985; Kao,
1989; Miller, 1983; Wortman Jr, 1987). Whereas Stevenson, Roberts, and
Grousbeck (1994) defined entrepreneurship as “the process of creating value
by bringing together a unique package of resources to exploit an
opportunity”.

There success of a business may be due several factors but the utmost
contributing factor towards the successful business is because of the
entrepreneur behind the business itself (Olakitan & Ayobami, 2011). This is
where the entrepreneur uses his own ability and strengths to build a
successful business which he has worthy skills to overcome the weaknesses.
Accordingly, the individuals or the situational variables play a vital role in
determining the success of entrepreneurship.

The studies of the entrepreneurial traits in relation to business success
are very limited (Baum, Locke, & Smith, 2001). According to the researcher,
most of the studies that were conducted lean towards the conclusion that th