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ABSTRAK

Perbankan Islam di Malaysia dilihat secara berbeza dalam kalangan pelgjar 1slam dan bukan
Islam. Umat Islam sering melihatnya dengan baik, memandangkan ia selaras dengan prinsip
Shari’ah, menawarkan penyelesaian kewangan yang beretika. Pelgjar bukan Islam mungkin
mendekatinya dengan rasa ingin tahu, menghargai ciri uniknya tetapi mungkin tidak
berhubung dengan aspek keagamaannya. Memahami pelbagal sudut pandangan ini adalah
penting untuk memahami perspektif masyarakat yang lebih luas mengenai perbankan Islam
di Malaysia. Oleh itu, adalah penting untuk memahami faktor - faktor yang mempengaruhi
pandangan tentang perbankan Islam dalam kalangan pelgar Isslam dan bukan Islam di
Malaysia. Objektif utama kajian ini adalah untuk menentukan hubungan antara kepercayaan,
kemudahan, pengaruh sosial, dan pengetahuan dengan pandangan tentang perbankan Islam
dalam kalangan pelgjar Islam dan bukan Islam di Malaysia. Soal selidik tinjauan digunakan
untuk mengumpul data menggunakan kaedah kuantitatif dan sebanyak 400 borang soa
selidik telah dikumpul. Menggunakan alat SPSS termasuk Ujian Kebolehpercayaan dan
Kesahan, Ujian Deskriptif dan Analisis Korelasi Spearman, andlisis data telah dijalankan.
Hasil kajian menunjukkan korelasi yang signifikan antara Kepercayaan, kemudahan,
pengaruh sosial, dan pengetahuan dengan pandangan tentang perbankan Islam dalam
kalangan pelgar Islam dan bukan Islam di Malaysia. Kesimpulannya, dapatan kajian ini
membuktikan bahawa antara kepercayaan, kemudahan, pengaruh sosial, dan pengetahuan
merupakan faktor yang mempengaruhi pandangan tentang perbankan Islam dalam kalangan

pelgjar Isslam dan bukan Islam di Malaysia.

Kata Kunci: Pandangan tentang Perbankan Islam, Kepercayaan, Kemudahan, Pengaruh

Sosial, Pengetahuan

XViii
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ABSTRACT

Islamic banking in Malaysia is seen differently among Muslim and non-Muslim students.
Muslims often view it favorably, asit aligns with Shari’ah principles, offering ethical financial
solutions. Non-Muslim students may approach it with curiosity, appreciating its unique
features but may not connect with its religious aspects. Understanding these various points of
view is important to understand the broader societal perspective on Islamic banking in
Malaysia. Thus, it’s critical to comprehend the variables influencing Malaysian students’
viewpoints of Islamic banking, both Muslim and non-Muslim. This study’s primary objective
is to ascertain how Muslim and non-Muslim students in Malaysia relate to each other in terms
of trust, convenience, socia influence, and knowledge with regard to Islamic banking. A total
of 400 survey questionnaires were gathered, and quantitative approaches were employed to
obtain data. Data analysis was done using SPSS tools, such as descriptive tests, reliability and
validity tests, and Spearman correlation analysis. The study’s findings demonstrate a strong
relationship between Muslim and non-Muslim students in Malaysia’s viewpoints of Islamic
banking and trust, convenience, social influence, and knowledge. To sum up, the results of this
study demonstrate that viewpoints of 1slamic banking anong Muslim and non-Muslim students

in Malaysian, are influenced by trust, convenience, social influence, and knowledge.

Keywords. Viewpoints of Islamic Banking, Trust, Convenience, Socia Influence, Knowledge

XiX
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CHAPTER 1: INTRODUCTION

The context of Malaysia’s Islamic banking sector is covered in this chapter as it relates to the
study’s methodology. For everyone’s information, this chapter is divided into eight sections.
The background of the study, problem statement, research question, research objectives, scope
of the study, significance of the study, and definition of term are all highlighted in this chapter.

The organization of the proposal is highlighted in this chapter’s final paragraph.

1.1 Background of the Study

Islamic banking has garnered a lot of attention and support in Malaysia, a country where the
majority of the population is Muslim. Islamic banking operates according to Shari’ah
principles, which prohibit interest (riba) and promote moral and ethical behavior. However,
there are differences in the viewpoints of Islamic banking between Muslim and non-Muslim

studentsin Malaysia

Muslim students in Malaysia typically regard Islamic banking as a credible aternative to
conventional banking since it adheres to their moral standards. Conventional banking values
the emphasis on fairness, transparency, and avoiding abusive practices. The Shari’ah-
compliant financial transactions that the Islamic banking system upholds, such profit sharing
(mudarabah) and joint ventures (musharakah), which promote risk sharing and an equitable

division of assets, are highly valued by many Muslim students.
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Malaysian non-Muslim students also approach Islamic finance in a different way. Some
non-Muslim students consider Islamic banking as a unique and exciting financia system that
offers alternatives to conventional banking. Given that these principles coincide with their
own, these students may comprehend the ethical principles of Islamic finance and its emphasis
on socially responsible investing. The potential benefits of Islamic banking in promoting

inclusivity and economic stability are known to these students.

As indicated by the fact that Maaysian Islamic banks appear to be attracting a growing
number of non-Muslim customers, Loo (2010) asserts that Malaysians are typically tolerant of
variety. Non-Muslims make up around 40 % of the population and a substantial share of the
banking clients due to the ethnic variety of the country. However, it is unclear how non-

Muslims fedl about |lamic banks.

Overall, viewpoints of Islamic banking among Muslim and non-Muslim students in
Malaysia are influenced by trust, convenience, social influence, and knowledge. The
acceptance and popularity of Islamic banking have increased dramatically over time as a
consequence of Malaysia’s thriving Islamic banking industry and government support for its
expansion. Regardless of their level of religiosity, initiatives to educate and increase student
understanding of Islamic banking ideas can help them better understand and appreciate this

monetary system.
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1.2 Problem Statement

The purpose of this study is to investigate the viewpoints of Islamic banking among Muslim
and non-Muslim students in Malaysia. This is because Islamic banking - a kind of finance that
upholds Islamic law and opposes the charging or payment of interest, also known as riba -
does not alow for either. Maaysia, a nation with a predominately Muslim population, has seen
a tremendous increase in the popularity of Islamic banking over the years. It is essentia to
appreciate both Muslim and non-Muslim students’ viewpoints on Islamic banking in order to
better understand trust, convenience, social influence, and knowledge. The aim of the study is
to compare and contrast the viewpoints of Muslim and non-Muslim Malaysian students on
Islamic banking. It will draw attention to any differences in opinions between the two groups
and provide information about the factors influencing the acceptance or opposition of Islamic
banking. The findings will improve students’ knowledge of Islamic banking and their
understanding of it in general, which might have an influence on how Malaysia promotes and

advances | slamic banking.
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1.3 Research Question

Research questions should be developed with the aim of achieving the objectives of the

research, which are:

1. What is the relationship between trust and viewpoints of Islamic banking among

Muslims and non-Muslims students in Malaysia?

2. What is the relationship between convenience and viewpoints of Islamic banking

among Muslims and non-Muslims students in Malaysia?

3. What is the relationship between socia influence and viewpoints of Islamic banking

among Muslims and non-Muslims students in Malaysia?

4. What is the relationship between knowledge and viewpoints of Islamic banking among

Muslims and non-Muslims students in Malaysia?
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1.4 Research Objectives

In aresearch work, it must take the research objective as the main material to achieve what the

researcher wants. The main objectives that will be the subject of this study are as follows:

1. To identify the relationship between trust and viewpoints of Islamic banking among

Muslims and non-Muslims students in Malaysia.

2. To examine the relationship between convenience and viewpoints of Islamic banking

among Muslims and non-Muslims students in Malaysia.

3. Toidentify the relationship between socia influence and viewpoints of 1slamic banking

among Muslims and non-Muslims studentsin Malaysia.

4. To examine the relationship between knowledge and viewpoints of Islamic banking

among Muslims and non-Muslims students in Malaysia.
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1.5 Scope of the Study

By examining the opinions of Muslims and non-Muslim students in Malaysia, the aim of this
study is to aid researchers in resolving the problems mentioned in the previous explanation or,
more specifically, in the issue statement section. The focus of this article is Islamic banking,
not conventional banking. Typically, as a result of the fact that most historical investigations
are conducted conventionally. On the basis of the data gathered, researchers can then carry out
examinations into Islamic banking and money. Additionally, this survey solely focuses on the

viewpoints of Islamic banking in terms of trust, convenience, socia influence, and knowledge.

Additionally, the researchers discovered gaps in a few previous studies that were
significant to the scope of the study. There have been a few studies that point to this question
in the past, but none of them really focused specifically on students at public universities in
Kelantan. As aresult, the researchers are forced to concentrate only on a small segment of the
population, especially in terms of the people’s educational attainment. Also, the bulk of these
research also incorporate data from other countries. So, with no comparisons to other countries,

Malaysiaisthe only subject of this study.
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1.6 Significance of Study

We must keep in mind that Malaysia can be a multiracial nation where 1slam, Buddha, Hindu,
Christian, and others live side by side as this reflection focuses on the viewpoints,
understanding, and demographic factors influencing the viewpoints of Islamic banking among
Muslims and non-Muslim students in Malaysia. In light of this, it is observed that, according to
the 2011 census, over 61.3 % of Maaysia’s population is Muslim, meaning that there are
roughly 40 % of non-Muslims in the country (Malaysian Division of Insights, 2011). As a
result, both fair Muslim and non-Muslim students are exposed to advertisements for the
Islamic banking sector. As a result, the disclosure of non-Muslims is both possible and
necessary for the existence of Islamic banks on Malaysian soil. Additionally, the inclusion of

non-Muslims presents |slamic banks with greater opportunity and urgency.

Therefore, Islamic financial institutions will have some trouble playing their competitive
role to compete with their conventional banking institutions if Muslims and non-Muslim
students ignore Islamic banking due to a lack of proper thinking or knowledge. The long-term
sustainability of Islamic financia institutions may be improved and enhanced by teaching
students how to execute important efforts and strategies to draw both Muslims and non-
Muslim students. From this point on, what is more remarkable in this review is that the Islamic
banking institutions may suggest specific arrangements or plans where they try to speed up
processes with Muslims and non-Muslim students and coordinate their viewpoints levels as
long as they take into account the gap between Muslims and non-Muslim students in

Malaysia’s viewpoints about Islamic banks.
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Additionally, if Islamic banking institutions have enough information about how well
Muslims and non-Muslim students understand Islamic banking and its fundamentals, bankers
can create a policy that could benefit Muslims and non-Muslim students. Under this policy,
when dealing with Muslims and non-Muslim students, bankers would use looser terms and
more straightforward language depending on how much or how little knowledge the student
has of Islamic banking products and services. Likewise, understanding the viewpoints of
Muslim and non-Muslim students is crucial to determining how receptive these students are to
Islamic banking. Islamic banking institutions may now use every strategy at their disposal to
their benefit as they want to attract more students who will be devoted to their goods and

servicesin the event that opinions of Muslims and non-Muslim students are unfavorable.

In other words, Islamic banking institutions may make better use of the study’s outcomes
and conclusions to learn more about Malaysia’s Muslim and non-Muslim banking students and
to create a more accurate profile of future Muslim and non-Muslim banking customers. On the
other hand, by assessing customers’ levels of viewpoints and understanding as well as their
demographic factors through the Islamic banking system, this paper can also assist Islamic
banking institutions in establishing some policies and strategies to attract more Muslims and

non-Muslim students.
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1.7 Definition of Term

To better understand this study, the following terms are defined in the context of this study.
1.7.1 Viewpoints

This study looks at viewpoints as how they think about Islamic banking in general.

1.7.2 Trust

In this study, trust in the context of Islamic banking is classified as customers’ belief that

Islamic banking operates according to Shari’ah rules and principles.
1.7.3 Convenience

This study looks at convenience when Islamic banks offer convenience to users, such as

sufficient convenience and internal comfort.
1.7.4 Social Influence

In this study, social influence is the process by which individuals adjust their views, modify

their beliefs, or modify their behavior as a result of social interactions with others.
1.7.5 Knowledge

This study looks at one of the distinguishing features of Islam is its emphasis on knowledge.
The Quran and Islamic traditions (sunnah) invite Muslims to seek and acquire knowledge and

wisdom and to respect those who have age-old knowledge.
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1.7.6 Islamic Banking

In this study, Islamic banking according to Bank Negara Maaysia is classified as a banking &
system that follows Islamic law, aso known as Shari’ah. The basic principles that govern : :

Islamic banking are the sharing of risks and benefits between parties, ensuring fairness for all

parties, and such transactions are based on the underlying business or asset. I I
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1.8 Organization of the Proposal

This proposal is divided into three chapters. The introduction of Chapter 1 covers the following
topics. background of the study, problem statement, research question, research objectives,
scope of the study, significance of study, definitions of terms, and organization of the Thesis. A
survey of the literature, Chapter 2 contains an introduction, the underlying theory, previous
studies, a hypotheses statement, a conceptual framework, and a summary. Chapter 3 also
covers the introduction, research design, data collection methods, study population, sample
size, sampling technique, research instruments development, measurement of the variables,

procedure for data analysis, and summary.

11
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CHAPTER 2: LITERATURE REVIEW

2.1 Introduction

This chapter defines Islamic banking as a modern banking branch that does not provide finance
with predetermined returns and instead prioritizes risk sharing. Islamic banking is based on
precepts of Islamic law that date back to the early Islamic era. It aims to provide socia justice
and a morally reasonable alocation of resources throughout all Islamic communities, in
contrast to the traditional financial system, which is founded on the capitalistic aspects of
economic and financial processes. One theory used is the Technology Acceptance Model

(TAM).

Furthermore, the results of previous studies can also act as a reference for more current
researchers who desire to undertake additional research on a certain sector or topic, given the
variety of questions and difficulties that might be highlighted in the study. To ensure that the
goals are met and the study’s conclusions are reliable, sufficient data must be gathered. Based
on this chapter, a few aspects of the dependent and independent variables in this study are
highlighted. This chapter will provide an overview of the research problem through an analysis
of journals and publications from past studies. In the next sections, theories to examine the
relationship between the pertinent determinants will be developed, along with a deeper

understanding of the pertinent theoretical framework to create a new conceptual framework.
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2.2 Underpinning Theory

Using Davis’s (1989) Technology Acceptance Model (TAM), the researchers in this study
introduced the two fundamental ideas of perceived utility and perceived ease of use. Perceived
usefulness is related to the statement, “the extent to which an individua believes using a
particular system can increase one’s job performance”. Thus, “perceived ease of use” refers to
“the extent to which a person believes that using particular systems requires little physical or
mental effort” under this concept. The behavioral intention that results in the anticipated action
is a crucial element of TAM. He created this paradigm to look at how people use modern
technology, accounting for Davis (1989). One information systems theory that explains how

people embrace and use technology is called the Technology Acceptance Model (TAM).
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Figure 2.1: Technology Acceptance Model
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For the purpose of using perspectives on Islamic banking in this study, severa external
elements (Trust, Convenience, Socia Influence, and Knowledge) were incorporated as
independent variables to the technology acceptance model. These additional variables will be
examined in further detail for the purpose of this study in order to ascertain how they influence
the opinions and acceptability of Islamic banking among Malaysian students, both Muslim and
non-Muslim. Generic models are unacceptable to explain how different types of technology are
employed since the particular characteristics of the technology might be crucial. This model
has been updated with a number of new variables due to the unique characteristics of Islamic

banking views.
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2.3 Previous Studies

2.3.1 Viewpoints of Islamic Banking

Islamic banking is a kind of banking that contributes significantly to society and upholds
Islamic law as set down by the Magasid Shari’ah. Financial organizations that follow Shari’ah
and provide their customers with financial services devoid of things like interest (riba),
uncertainty (gharar), and gambling (maysir) are referred to as Islamic banks. The Islamic
banking industry is striving to draw in more clients in order to grow its market share and
surpass its rivals in the traditional banking sectors in terms of expertise. In Malaysia, Islamic
banking is not as common as regular banking, for both Muslims and non-Muslims. Due to the
diverse racia and religious makeup of Malaysia’s clientele, Islamic Banking Financial (IBF) is

required to ensure that each product and service it provides can influence their perspective.

Fauzi et al. (2022) state that trust is frequently acknowledged as a critical component as
it has the potential to sustain along-term relationship - in this case, the customer’s relationship
with the bank. Consequently, Qaisar Ali (2018) proposed that a comparison of expectations
(i.e., what the customer believes the service provider should deliver) and service performance
influences the customer’s opinion of the quality of the service. The beliefs and abilities of the
personnel are just two factors that affect how sensitively customers choose Islamic banking in

terms of culture. The friendliness of the personnel is another crucial need for banking.
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The staff’s friendliness, sense of style, methods of communication, and interactions with
customers all have an impact on the level of service. Through trust, businesses may
successfully lower their customers’ perceptions of risk and uncertainty. In Malaysia, there were
no appreciable distinctions between Muslim and non-Muslim clients in this regard. As aresult,
all these elements may improve both Muslims’ and non-Muslims’ perceptions of IBF as well as
customers’ willingness to continue using it. Additionaly, if consumers promote a positive

image of IBF, social impact is also widely felt.
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2.3.2 Trust

Both Flavian et a. (2005) and Dimitriadis et al. (2011) assert that the term “trust” is ambiguous
and complex. Within the context of Islamic banking, trust is defined as each person’s moral
responsibility in fulfilling their societal duties. Igbal and Mirakhor (2007) clam that 1slam
values trust highly and considers having a trustworthy personality to be an essential trait.
Because of this, the foundation of the philosophy governing the trust factor in the Islamic
banking system may be seen as a representation of dependability, honesty, equity, equality of
humankind, and moral principles developed to enhance the business connection between banks
and customers. Ethics and obedience to Islamic principles (Shari’ah) are highly appreciated and
protected, much as trust is the basis for conducting Islamic banking activities (Kayed and
Hassan, 2011). Though the notion of trust in a business-to-business contact has been
developed, there appears to be consensus that trust is defined as honesty, confidence, integrity,

and trustworthiness (Igbal and Mirakhor, 2007; Othman and Owen, 2002).

According to Fauzi et a. (2022), trust is often recognized as a crucia element since it
may support a long-term connection - in this example, the customer’s relationship with the
bank. Therefore, Qaisar Ali (2018) has claimed that the contrast between expectations (what
customers think the service provider should give) and service performance affects customers’
perceptions of service quality. Consumer preferences for Islamic banking are dependent on
cultural differences and impacted by a variety of variables that may vary among countries, such
as the beliefs and skills of the workforce. Another crucial need that banking must meet is the
kindness of its staff. The staff’s friendliness, appearance, communication styles, and client
interactions all have an impact on how well services are provided. Through trust, businesses

may successfully lower their customers’ perceptions of risk and uncertainty.
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2.3.3 Convenience

This element is among the causes that have an impact on student online banking. Nabeel
Zanoon and Natheer Gharaibeh (2013) assert that although convenience doesn’t have a direct
impact on behavioral intention, it does so indirectly through perceptions of utility and hazard.
This finding is most likely caused by the fact that a sizable portion of our sample consists of
seasoned Internet banking users who are unafraid to use the system owing to its usefulness.
Customers were not very concerned about any security and privacy problems with their
purchases. We need something lighter to reduce the stress because the students have become
overworked with all the assignments that our lecturers have given us. We expect that any
online banking activities we carry out will be simple, less stressful, and require no further

explanation than what we already experienced in class, to put it nicely.

According to Mathieson (1991), The consumer’s knowledge that online banking will
require the least amount of effort is what defines convenience. Students, in general, prefer
things to be simple and, if at al possible, free of any problems. We decided on online banking
because the bank offers a simple and practical platform for carrying out any online activities.
For a simple payment, we are no longer required to stand in line at a counter or an automated
teller machine. Convenience, according to Consult (2002), is the ease with which consumers
can test out innovation and assess its advantages. Because we are not very familiar with how
the system operates, before we became accustomed to online banking, we did find it to be a
little challenging. After a few attempts at comprehending how the systems and their features
operate, we discovered that it was ssmple and no longer felt burdened. Innovation and
technology are exactly that. Because we still haven’t adjusted to it, we will feel some sort of

burden. But eventually, without realizing it, we become overly dependent and included. He
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also maintained that convenience, which is a combination of convenience provided to those
with quick internet access, availability of safe, high-standard electronic banking capabilities,

and the need for financial services, iswhat leads to growth in el ectronic banking.

Last but not least, it was found that convenience had an impact on usage persistence.
Customers who think that using information technology to implement banking is simple are

more likely to think that doing business banking is completely risk-free,
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2.3.4 Social Influence

According to Tunggenc et al. (2021), alterations are caused by socia influence, per a previous
study. Being cooperative socia creatures, humans believe that changing one’s behavior affects
everyone. Moreover, socia influence impact people’s opinions about utilizing 1slamic banking,
as empirical study has shown (Charag et al., 2019). Aziz & Afaq (2018) discovered that,
through the mediated mechanism of mindset, subjective standards indirectly impact purchase
intention in the setting of Islamic banking. Robert (2015) suggests that social influence could

actually exist in day-to-day existence.

Socia influence was also described as interpersonal processes that change people’s
thoughts, attitudes, or behaviors in prior research by Robert (2015). Eva et a. (2018) found that
socia influence from peers and the home has a big role in how successfully young individuals
adjust during their early years. Robert (2015) posits that social influence encompasses
deliberate and inadvertent endeavors to modify the convictions, outlooks, or conduct of

individuals.

Furthermore, prior research by Heri Sudarsono et a. (2021) claims that a person’s
inclination to utilize Islamic banking services is significantly influenced by their surroundings.
Social influence will help people adjust to their environment as a private struggle to survive in
an unfamiliar setting. When under a lot of social pressure or influence, a private person would
follow the rules even if he didn’t agree with them (Nelson et al., 2017). Furthermore, the phrase
“subjective norms” describes the perceived social pressure that influences an individua’s
decision to participate in a specific activity. They are discussed as an extra factor affecting the

intention to behave (Saygili et al., 2022).
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2.3.5 Knowledge

Islamic banking is a financial system based on Islamic principles, which forbid engaging in
unethical or speculative activities as well as charging or paying interest (riba). 1slamic banking,
in contrast, relies on risk-taking and profit-sharing agreements as well as investments in
physical assets. Islamic banking is generally well-known among Muslims because it is
consistent with their moral principles and religious beliefs. Islamic banking is viewed as a way
to carry out financial transactions in a halal (permissible) manner, avoid riba, and advance
socia justice and mora conduct. However, because they may be less familiar with its
principles and procedures non-Muslims may have a limited or even unsuitable perception of
Islamic banking. Certain non-Muslims may be attracted to Islamic banking because of its focus
on ethical and sustainable finance as well as its potentia to diversify investment portfolios.
Overall, views of Islamic banking may differ between Muslims and non-Muslims depending on

their knowledge, decisions, and financial experiences.

It may be different in the context of Malaysia due to the religious distinctions, such as
the fact that Ghana is a non-Muslim country while Malaysiais a Muslim country. According to
previous research, even when it comes to the most fundamental concepts, the majority of
Ghanaian clients have a limited understanding of Islamic banking in Ghana. The majority of
respondents from Australia, a developed country that is not Islamic, chose to buy products from
Islamic banks, but Conteh and Hassan (2021) claim that they lacked the necessary knowledge
of Islamic banking’s functions to do so effectively. According to this study, Muslims are more
knowledgeable about Islamic banking than non-Muslims are. According to some revisions,
Shinkafi et al. (2020) state that non-Muslims in countries abroad of the Islamic world have a

very poor rate of comprehension with regard to Islamic finance, according to certain revisions.
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2.4 Hypotheses Statement

The hypothesis also serves as a provisional response to untested research issues. Making the
hypothesis while keeping the research purpose in mind is crucial. By entering the research’s
dependent and independent variables, the researcher will construct the hypothesis. Therefore, a
hypothesis must contain the following four components. a research question, an objective,

dependent variable, and independent variables.

The independent variables that influence students’ views on Islamic banking services
among Muslims and non-Muslims in Malaysia include trust, convenience, socia influence, and

knowledge. These are the hypothesis of study:

H1: There is a relationship between trust and viewpoints of Islamic banking among

Muslims and non-Muslims studentsin Malaysia.

The fundamentals of developing trust in Islamic banking are assurance and trust, where
assurance refers to having faith in the partner’s reliability and willingness to cooperate. As
compared to this, Morgan and Hunt (1994) defined trust as the capacity of one party to interact
in confident communication with another party. Garbarino and Johnson (1999) defined trust as
the client’s trust in the quality and dependability of the service. IsSlamic banking, on the other
hand, views trust as a moral duty that each person must follow in order to live their life and
fulfill their social, political, and economic obligations. In comparison, Hague, Osman, and
Ismail’s (2009) study found that customer perception was less impacted by the bank’s
reputation. The assumption that customers will pay for their participation in relationships with
Isamic banks can be summarized as the fundamental basis of customer trust in Islamic

banking.
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H2: There is a relationship between convenience and viewpoints of Islamic banking

among Muslims and non-Muslims studentsin Malaysia.

Prior studies have identified a number of variables that affect customer satisfaction in the
Islamic banking sector, in addition to cultural and geographical differences in consumers’
perceptions of non-universally applicable services. For example, it was noted that two crucial
elements that are likely to have an effect on total consumer satisfaction are bank rivalry and
convenience. Othman and Owen’s (2002) study found that 65 - 78 % of Kuwaiti Islamic bank
clients expressed satisfaction with their general and interpersonal contacts with bank
employees. A study on Malaysian customers’ satisfaction with bank services indicates that the
most important factors are transaction speed, confidentiality, friendliness of bank employees,
and prompt and efficient service (Amin and Isa, 2008). The degree of customer satisfaction
may be impacted by the bank’s capacity to consistently provide certain services. Islamic banks
need to develop a system where customer satisfaction is recorded and continuously improved
in order to retain and grow their client base. They also need to be aware of the criteria that

customers use to assess banking services.

H3: There is a relationship between social influence and viewpoints of Islamic banking

among Muslims and non-Muslims studentsin Malaysia.

This hypothesis suggests that Islamic banking’s acceptance is significantly influenced by how
Malaysian society views it. If Islamic banking is perceived positively, it is more likely to be
accepted and embraced by Malaysians. On the other hand, negative perceptions may hinder its
acceptance and adoption. Studies on the determination to use Islamic banking products usually
look at how socia or arbitrary standards may play arole (Amin et al., 2013). Based on research

by Md-Taib et a. (2008), the use of banking products is motivated by subjective norms. An
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individual will act in away that is expected of them when they are under strong social pressure,
even if they may not genuinely want to (Venkatesh and Davis, 2000). The Ulama’ that call a
panel of chief priests, Shari’ah board members, family members, and peers have all been
shown to have a substantial impact on a person’s decision to employ declining partnership
house financing (Md-Taib et al., 2008). Social influence is used in the current study to analyze

its impact on intention to use Islamic banking products due to its relevance.

H4: Thereisareationship between knowledge and viewpoints of |1slamic banking among

Muslims and non-Muslims studentsin Malaysia.

The findings of a prior study (Mbawuni & Nimako, 2018) showed that most Ghanaian
customers had little understanding of Islamic banking, even when applying the most
fundamental concepts. This was to be expected given that Islamic banking is new to Ghana’s
banking industry and customers, and that its debut hasn’t yet been given a complete lega
permit. Typically, at this phase of innovation acceptance, knowledge levels are low. Muslims
are better knowledgeable than non-Muslims about Islamic banking, according to a previous
survey. Following previous research, non-Muslim customers in Ghana have little knowledge of
Islamic banking, especially in regards to topics like Shari’ah law serving as the foundation of
Islamic banking, Islamic banking promoting consumer welfare, how Islamic banking differs
from conventional banking, how Islamic banking promotes equitable resource distribution, and
how Idlamic banking forbids unfair advantage of customers. It may change in the context of
Malaysia due to religious distinctions, such as Ghana’s non-Muslim nation status and

Malaysia’s status as a Muslim nation.
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2.5 Conceptual Framework

This study looks for factors that affect Malaysian students’ viewpoints of Islamic banking, both
Muslim and non-Muslim. This section addresses the claim made by the conceptual framework.
To put it ssimply, the conceptual framework makes it possible to analyses anything in relation to

avariation. It may be used on a variety of tasks to generate an overview pertinent to the study.

FKP

In order to facilitate comprehension of the primary goa of the study for both readers and
researchers, a conceptual framework is also developed and utilized to organize thoughts and
distinguish between concepts. To do the study in line with the framework, we looked at four

possibilities. Here is our conceptual framework:

DV: Viewpoints of -
Islamic Banking Among

Muslims and Non-
Muslims Students in
Malaysia

Source: From Analysis Carried out by Authors

Figure 2.2: The Conceptual Framework
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2.6 Summary / Conclusion

This chapter concludes by highlighting the paper anayses of the study and providing a
summary of the research with independent variables factors that affect Malaysian Muslims’ and
non-Muslims’ viewpoints of Islamic banking. This section discussed a review of the literature
related to the previous researched parts. The proposed theoretical framework was created using
the literature review as a guide. The four independent variables in this study, including trust,
convenience, social influence, and knowledge, were analyzed along with all of the dependent
variable’ perspectives on Islamic banking. Four independent variables, including how Muslims
and non-Muslims perceive Islamic banks, have been decided upon by the researchers. The
results of this investigation are explored using various methodologies in the chapter that

follows. Wefinally developed afew research hypotheses.
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CHAPTER 3: RESEARCH METHODS
3.1 Introduction

This chapter outlined the next stage of the research approach that would be applied in this study
after evaluating other studies on the subjects that were covered. This chapter’s goal isto outline
the approaches that will be employed to address the study’s goal and validate the put-out
hypothesis. This chapter will provide a thorough explanation of the research design, sampling
techniques, sample size, collecting data, and conducting statistical analysis techniques utilizing
the Statistical Package for the Social Sciences (SPSS). By doing this, the process of correctly

solving the study topic is ensured.

27

FKP



3.2 Research Design

The research design is the framework of research technigues and methodologies that an
investigator chooses to carry out a study. The purpose of this study was to find out what
Malaysian students, both Muslim and non-Muslim, thought about Islamic banking. A research
design, in the words of Green and Tull, is the description of the methods and approaches to
collect the necessary data. The project’s general operating structure specifies what data must be
gathered from what sources and how. The process for obtaining the necessary data, the
approaches to be used for collecting and analyzing this data, and how all of thisis done in order

to answer the research question are all determined by the study design (Grey, 2014).

“Quantitative research design” is the term used to describe the planning of a study that
uses quantitative research methodology. The survey for this study will be conducted online
utilizing questionnaires to collect primary data. The link between the dependent and independent
variables may be determined using the data that has been gathered. Thus, this study looked at the
dependent variable from the viewpoints of Islamic banking, and the independent variables
include students in Maaysia who are Muslim and non-Muslim and their levels of trust,

convenience, social influence, and knowledge of Islamic banking.
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3.3 Data Collection Methods

This section is to answer the research questions, test hypotheses, and evaluate the results, data &

collection is the act of obtaining and analyzing the measurement information about the targeted
variables in the organization, methodical way. In this research, the method that was used is a ¥
guantitative method to gather the data collection form respondents. According to Bryman and I I
Bell (2007), it states that qualitative research is a research strategy that shows the relationship

between theory and research that emphasizes how theory is produced. Data collected from the

primary sources data by using online questionnaire surveys. Primary data is collected by

researchers from direct sources through interviews, surveys, and experiments. The questionnaire

survey will be distributed to Muslim and non-Muslim students to achieve the objective of the

study.
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3.4 Study Population

A study population is often a sizable group of people or items gathered from the main subject of
a scientific investigation. The decision to get the precise demographic data required to complete
the survey must be made by the researcher. The operational definition of the target population is
the study population (Henry, 1990; Bickman & Rog, 1998). Since they are not aways readily
available, researchers are occasionally able to analyses the complete target population. A
population, according to Polit and Hungler (1999), is the whole of all participants who meet a set
of criteria, impacting the complete group of people the researcher is interested in and to whom
the research’s findings may be applied. The target demographic for this study is students, both

Muslim and non-Muslim in Malaysia.

30

FKP



3.5 Sample Size

In market research, the total number of participants in the study is referred to as the “sample
size”. Based on respondents’ age, gender, race, and religion, researchers select their sample. It
might be exact or generic. To get a proper sample size for this investigation, Krejcie & Morgan’s
(1970) table was utilized. to guarantee that the entire sample fairly represents the population as a

whole.

Table 1: Determining Sample Size from a Given Population

TABLE 1

Table for Determining Sample Size from a Given Population

N N N S N S
10 10 220 140 1200 291
15 14 230 144 1300 297
20 19 240 148 1400 302
25 24 250 152 1500 306
30 28 260 155 1600 310
35 32 270 159 1700 313
40 36 280 162 1800 317
45 40 290 165 1900 320
50 44 300 169 2000 322
55 48 320 175 2200 327
60 52 340 181 2400 331
65 56 360 186 2600 335
70 59 380 191 2800 338
75 63 400 196 3000 341
80 66 420 201 3500 346
85 70 440 205 4000 351
90 73 460 210 4500 354
95 76 480 214 5000 357

100 80 500 217 6000 361

110 86 550 226 7000 364

120 92 600 234 8000 367

130 97 650 242 9000 368

140 103 700 248 10000 370

150 108 750 254 15000 375

160 113 800 260 20000 377

170 118 850 265 30000 379

180 123 900 269 40000 380

190 127 950 274 50000 381

200 132 1000 278 75000 382

210 136 1100 285 1000000 384

Note.—N 15 population size
§is sample size.

Sources: From Web Page
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3.6 Sampling Techniques

According to Field (2005), a sampling technique “a collection of units smaller than the
population used to determine validity or truth about the population”. Sampling may be defined as
the act of choosing certain subjects or study subjects so that the subjects or study subjects will
constitute a sample from the target population. The sample’s representativeness will depend on
three factors: sample size, sample process, and participation (response). The aim of this sampling
procedure is to gather information from the sample in order to facilitate the drawing of
conclusions that may be applied to the entire population. There are two types of sampling
techniques: non-probability sampling and probability sampling. The terms simply random,
systematic, stratified, cluster, and multistage are used to describe probability sampling. On the

other hand, convenience, quota, judgement, and snowball indicate non-probability sampling.

Since each subset will be assigned an identical probability, the sampling strategy we will
apply in this research is probability sampling, which is ssmply random. The researcher must first
create a sampling frame or population list in order to collect this sample and offer the greatest
number of samples feasible. Any. research that employs this sample must have excellent internal

and external validity in order to comply with this straightforward random sampling approach.

The non-probability sampling method, or snowball sampling, will be used next. Finding a
small group of people - or at least one - who fit the study’s requirements is the goal of this
approach. Next, we’ll ask a number of people to suggest other persons or people they know who
fit the study’s digibility requirements. When trying to locate or contact a group of respondents

who are hard to reach, snowball sampling works grest.

32

s

N
LL



3.7 Research Instrument Development

Specific questions about the study being conducted will be included in the survey form. A self-
administered questionnaire will be used as the test instrument to obtain a more accurate response.
The purpose of the prepared questionnaire is to get data from the respondents; they can fill it out

on their own, without the researcher’s help, throughout the data collecting procedure.

3.7.1 Questionnaire Design

This study’s primary methodology is a questionnaire. Section A, which covers the respondent’s
background details like gender, age, race, and religion, is the first section. Actually, there exist
guestions with fixed alternatives called simple choice questions that alow respondents to select

more than one response to the provided subject.

Part B contains questions that are used to measure both dependent and independent
variables. The viewpoints of Islamic banking are the dependent variable for certain questions,
whereas the elements of trust, convenience, socia influence, and knowledge are the independent
variables for other questions. Part B question response options are rated using a 7-point Likert
scale as an interval scale. This scale is intended to determine individuals® opinions and
sentiments on the given question, regardless of whether they agree or disagree. Given that the
scaleisfrom 1 to 7, 1 strongly disagree, 2 is disagree, 3 is somewhat disagree, 4 is neutral, 5 is
somewhat agree, 6 is agree, and 7 is strongly agree. This is an example of a research

guestionnaire.
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Table 3.1: Example of Section A, Demographic Profile

No. Content Options /

1. Gender (Jantina) Male / Lelaki
Female / Perempuan
2. Age (Umur) <20 ]
21-22
23-24
=25
3. Race (Bangsa) Malay
Chinese
Indian
Others / Lain-lain
4. Religion (Agama) Islam
Buddha
Hindu
Christian

Others / Lain-lain

Sources: From Analysis Carried out by Authors

Table 3.2: Example of Section B, The Viewpoints of Islamic banking

No. Content 1 2 3 4 5 6 7

1. I prefer dealing with Islamic banks because

they are Shari’ah compliant than conventional
banks.

2. Islamic prohibitions such as riba, gharar,

Jraud, and gambling are always applied in

Islamic banking.

3. Islamic banking will not oppress its customers

by charging excessive interest or interest rates.

4, Every product introduced by Islamic banking ‘ | | | | | | |

is halal from the Shari’ah point of view.

Sources: From Analysis Carried out by Authors



3.8 Measurement of the Variables

The measuring scale describes the properties of the data; this instrument will also ascertain the
degree to which every person expresses a distinct viewpoint about the study’s crucial factors.
Measurement scales come in four varieties: nominal, ordinal, interval, and ratio. We shall employ
nominal measuring scales, intervals, and ratios only in this investigation; ordinals will not be

used as an investigative tool since they cannot be used to measure anything.

Part A questions pertaining to the respondents’ demographic study will employ both
nomina and ratio measurement scales. To obtain precise data, a 7-point Likert interval scale is
utilized for the dependent and independent variables, although the interval will only be used for
part B. Subsequently, the data obtained from the questionnaire will be analyzed by the

researcher, enabling a comprehensive analysis of each variable scale.

3.8.1 Nominal Scale

The lowest level scale, known as the nominal scale, is used to classify categorical data. It cannot
be adjusted arithmetically, and it cannot be assigned a level, level 2, or level 3 like an ordina
scale. Instead, the datawill be categorized into distinct groups. Gender (male, female), age (< 20,
21 - 22, 23 - 24, > 25), race (Malay, Chinese, Indian, Others), and religion (Islam, Buddha,

Hindu, Christian, Others) are some of the questions pertaining to the nominal in section A.
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3.8.2 Interval Scale

The interval scale, which is a higher level than ordinal and nominal, comes next. It even has a
magnitude that can be added to and subtracted, but it cannot be used for division or
multiplication because it lacks an absolute zero and a ratio, both of which are necessary for the
meaningful value of zero. It is possible to compute the mean, mode, median, and standard
deviation. One kind of scale utilized in psychological surveys for psychometric purposes is the
Likert scale. Rensis Likert, an organizational psychologist, created this scale. Typicaly,
respondents are asked to rank which of the statements on the scale they agree with. This scale is
frequently used to evaluate behavior, attitude, and personality. The level of agreement is a scale
of 1 to 7 with agrade of Strongly Disagree (STS) to Strongly Agree (SS). 1 = Strongly Disagree,
2 = Disagree, 3 = Somewhat Disagree, 4 = Neutral, 5 = Somewhat Agree, 6 = Agree, and 7 =

Strongly Agree. This Likert scale is very useful for the questionsin part B.

3.8.3 Ratio Sale

The greatest level of a measuring scale is called a scale ratio, and it has magnitudes that may be
multiplied, divided, added, and subtracted. Additionally, there is an absolute zero on this scale,
denoting no measurement. For this scale, the mean, mode, median, and standard deviation may
be computed. For certain of the items in section A, such the respondent’s age and race, this ratio

scaleis appropriate.
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3.9 Procedurefor Data Analysis

3.9.1 Data Process and Data Analysis

The process of data analysis will be completed after all the data has been gathered. In order to
analyses the data and test the hypothesis more quickly and precisely, the first step is to enter the
datainto the Statistical Package for Socia Science Software (SPSS). One computer programmed
that may be used for both free and paid statistical analysis and data management is called SPSS.
In actuality, pointing and clicking the mouse makes it easy to do any task. Up to 400 respondents
in total have completed the questionnaire via the Google Form platform, which is distributed via
social media or QR code to be completed by different students who identify as Muslims or non-
Muslims. The information will then be gathered and examined using the SPSS computer

programmed. A very helpful tool is SPSS for relative frequency of survey responses.

3.9.2 Descriptive Analysis

The value towards the center of the distribution is the measure of central tendency. The mean,
median, and mode are the three different ways to quantify tendency for data that are clustered or
not. In order to describe the degree of variation amongst random variables, a measure of
variation is a measure of central tendency for a parameter. Range, variation, and standard
deviation are the three parameters that are utilized in measurement. Descriptive analysis may
therefore assist researchers in examining the influencing points of view, which will result in the

study’s conclusion. Chapter 4 will then address the findings.
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3.9.3 Reliability Test

As per the definition provided by Lin and Gronlund (2000), dependability is characterized by
both measurement accuracy (Carlotta, 1987) and consistency in measurements. Thisis the degree
to which test results are consistently measured from one measure to another. Another essential
component of every test, whether it be an informal inquiry, performance evaluation, written
exam, or observation, is reliability. This will give validity the constancy it needs to happen (Lin
and Gronlund, 2000). The reliability coefficient, a statistical metric derived from the correlation
approach, is used to compute and verify the test's reliability level based on the results acquired

from the test. The coefficient values vary for every metric and span from 0 % to 100 %.

3.9.4 Spearman Correlation Coefficient

The statistical method utilized to ascertain the degree of the two associated variables is what this
correlation means. Measuring their strength, creating their equations, forecasting scores, and
eventualy formulating tested population hypotheses are all required to derive these two
variables. When changes in one variable frequently coincide with steady, predictable changesin

other variables, thereisalink.

The link between two variables may be shown through correlation, which is sometimes
referred to as a scatter diagram or scatter plot. Plotting of one variable on the ordinate (x-axis)
and another variable on the (y-axis) will take place. Generally speaking, a positive connection
happens when both variables rise. For instance, if perceptions of Islamic banking rise, so will
trust. Conversely, a negative correlation happens when both variables indicate a decline; for

instance, an individual ’s rate of exercise decreases with age.
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Using a scatter plot, Pearson’s correlation will determine the strength and direction of the
association that has a straight line between the two variables. The Pearson correlation coefficient,
which has a range of values from -1 <r> 1, is calculated by multiplying the Pearson correlation
coefficient by r. This is an indicator of the correlation between two variables. The (x) and (y)

scores’ individual variability must first be measured in order to get the Pearson correlation value.
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3.10 Summary / Conclusion

Overall, each study carried out will have its own method and must meet the objectives of the
study that has been made. This is because it is very important to ensure that the research carried
out obtains accurate, authentic, quality, and true information. Every research method used will
make it easier for the researcher to do research regularly and get results that satisfy all parties.
Can also be considered as preliminary planning in which direction a study will be taken either
towards success or otherwise. This chapter will explain and detail this study because the
researcher will explain the meaning of each question in more detail. In fact, researchers and
people around them will be able to find out what the viewpoints of Muslims and non-Muslims
are towards Islamic banking. Next, at the end of this chapter, all the methods that can be used for

this study.
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CHAPTER 4: DATAANALYSISAND FINDINGS

4.1 Introduction

The data analysis and results are explained in this chapter. This chapter also looks at and
interprets the results of the surveys that were given out. An online survey and questionnaire were
used to investigate “Viewpoints of Islamic banking among Muslims and non-Muslim studentsin
Malaysia’. 400 data sets were obtained by the use of the questionnaire. All of the data will be
analyzed and interpreted using the SPSS 26.0 (Statistical Package for the Socia Sciences)
programmed, and this chapter will provide the final statistical findings. The preliminary analysis,
respondent demographics, descriptive analysis, validity and reliability tests, normality test, and
hypothesis testing are all reviewed in this chapter. Tables and charts will be used to present the
results obtained. This chapter ends with a summary or conclusion of the outcomes that have been

hypothesi zed.
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4.2 Preliminary Analysis

We conducted an underlying review of our research by distributing our questionnaire to 50
respondents in Malaysia for this preliminary anaysis. This is the first step in making sure our
survey has successfully achieved the study’s objectives. This section uses Cronbach’s Alpha to
assess the reliability analysis of our survey. To determine whether or not our variable data can be

used for the research, table 4.1 below shows the results of the reliability anaysis for 50

respondents.

Table 4.1: Pilot Test Result

Variables Cronbach’s Alpha Number of Items
Viewpoints of Islamic Banking .865 4
Trust 947 4
Convenience 910 4
Social Influence .909 4
Knowledge 942 4

Sources: From Analysis Carried out by Authors

The results of the accepted variables that can be used in this study are shown in Table 4.1. As

may be obvious, the Cronbach’s Alpha coefficient for al variablesis above 0.80, and that implies

it issuggested as a good level.
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4.3 Demographic Profile of Respondents

In Section A, it is about the demographic profile of the respondents, which include gender, age,
race, and religion generated from information from part A of this questionnaire. This
demographic information is obtained from all students from al Higher Education Institutions in

Malaysia

431 Gender

GENDER

B Male HMFemale

Sources: FromAnalysis Carried out by Authors
Figure 4.1: Gender of the Respondents

Figure 4.1 shows the category’s gender range of 400 respondents. As we can see, there are more
femal e respondents compared to male respondents. The percentage of female respondentsis 61%

(244 people) and the percentage male respondents are 39% (156 people).
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4.3.2 Age

AGE

W<20 W21-22 W23-24 m>25

Sources: From Analysis Carried out by Authors

Figure 4.2: Age of the Respondents

Figure 4.2 shows the category’s age range of 400 respondents. We can see the respondents are
from the age 23 - 24 years old with the percentage value of 57.5 % (230 respondents) are the
highest. Ages 21 to 22 are the second highest proportion of respondents is 35.5 % which is 142
respondents. Next, the least age to answer the questionnaire with 15 respondents and 12
respondents is aged < 20 with percentage 3.8 % and age > 25 is 3.2 % from the total number of

respondents, which is 400.
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4.3.3 Race

RACE

W Malay M Chinese MIndian ™ Others

Sources. From Analysis Carried out by Authors
Figure 4.3: Race of the Respondents

Based on figure 4.3 shows that the highest respondents are Malay, which is 194 respondents,
with percentage 48.5 %, next, for the Chinese respondent, the percentage is 27.7 % which is 111
respondents. Meanwhile, the percentage of Indian respondents is 20.5 %, which is 82
respondents and the least of respondents is others with the percentage 3.2 % which is only 13

respondents.
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4.3.4 Religion

RELIGION

M |slam m™Buddha ®Hindu ™ Christian mOthers

Sources: From Analysis Carried out by Authors
Figure 4.4: Religion of the Respondents

Figure 4.4 shows almost 50 percent of the respondents are Islam which is 49.3 % with 197
respondents. The second highest is the Buddha respondents with 22.2 % (89 respondents), the
third most are Hindu whose difference is not far from Buddha which is 19 % (76 respondents),
followed by Christian with a percentage of 8.5 % (34 respondents) and 4 more respondents are

from other religions above with a percentage of 1 %.
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4.3.5 Summary of Demographic Profiles of Respondents

Table 4.2: Summary of Demographic Profiles

Variable Frequency Per centage (%)
Gender
Mae 156 39
Female 244 61
Total 400 100
Age
<20 15 3.8
21-22 142 35.5
23-24 230 57.5
>25 13 3.2
Total 400 100
Race
Malay 194 48.5
Chinese 111 21.7
Indian 82 20.5
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Others 13 32
Total 400 100
Religion

Islam 197 49.3
Buddha 89 22.2
Hindu 76 19
Christian 34 8.5
Others 4 1
Total 400 100

Sources: From Analysis Carried out by Authors
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4.4 Descriptive Analysis

For the descriptive analysis, the researchers use the mean for Section B which is dependent and
independent variables. The purpose is to identify viewpoints of |1slamic Banking among Muslims
and non-Muslims students in Malaysia. The researchers will compare the mean between the
dependent and independent variables for each question based on the analysis. The researchers
will find out the answer of strongly agree and strongly disagree by the respondent. The responses
are scaled by using 7-point Likert scale which is 1 = Strongly Disagree, 2 = Disagree, 3 =

Somewhat Disagree, 4 = Neutral, 5 = Somewhat Agree, 6 = Agree, 7 = Strongly Agree.

Table 4.3: The Level of Means

Level Means
Strongly Agree 6.01-7.00
Agree 5.01-6.01
Somewhat Agree 4.01-5.01
Neutral 3.01-4.01
Somewhat Disagree 201-3.01
Disagree 1.01-201

Strongly Disagree 0-100

Sources. From Web Page
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4.4.1 Overall Descriptive Analysis

Table 4.4: Overall Descriptive Analysis

Descriptive Statistics

N Minimum Maximum  Mean Std. Deviation

Viewpoints of 1slamic 400 1.00 7.00 6.2606 .93091
Banking

Trust 400 1.50 7.00 6.2144 .96564
Convenience 400 1.00 7.00 6.2169 .95644
Socid Influence 400 1.00 7.00 6.2213 94514
Knowledge 400 1.00 700  6.3256 .88891
Valid N (listwise) 400

Sources. From Analysis Carried out by Authors

The table 4.4 shows the mean values for the overall variable or in the other words for dependent

and independent variables. As it showed from the table above, the highest mean score is 6.3256,

knowledge which is an independent variable. The lowest mean score is 6.2144, also from an

independent variable which is trust.
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4.4.2 Descriptive Analysis for Dependent Variable

Table 4.5: Descriptive Statistics for Viewpoints of 1slamic Banking

Descriptive Statistics

N

Minimum Maximum

Mean

Std. Deviation

| prefer dedling with Islamic
banks because they are Shari’ah
compliant than  conventional

banks.

Islamic prohibitions such as riba,
gharar, fraud, and gambling are
aways applied in Islamic

banking.

Islamic banking will not oppress
its clients by charging excessive

interest or interest rates.

Every product introduced by
Islamic banking is halal from the

Shari’ah point of view.

valid N (listwise)

400

400

400

400

400

6.22

6.32

6.24

6.27

1.051

1.053

1.046

1.031

Sources. From Analysis Carried out by Authors
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The table 4.5 shows the mean values for dependent variable, which is viewpoints of Islamic
banking. As it showed from the table above, Islamic prohibitions such as riba, gharar, fraud and
gambling are aways applied in Islamic banking is the highest mean score is 6.32, it is because
generally, everyone even non-Muslims also know about the prohibitions in Islam for buying and
selling and also banking. Meanwhile, the lowest mean score is 6.22, | prefer dealing with Islamic
banks because they are Shari’ah compliant than conventional banks. It is the lowest because
there are still a few students who feel that dealing with conventional banks is more comfortable,

efficient, and fast.
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4.4.3 Descriptive Analysis for Independent Variables

Table 4.6: Descriptive Statistics for Trust

Descriptive Statistics

N

Minimum Maximum

Mean  Std. Deviation

ISlamic banks have a consistent

reputation for honesty.

Isamic  banking is aways

transparent and trustworthy.

Do you agree that Islamic banks
have a good record in supporting
responsible socia and economic

activitiesin loca communities?

Isamic banks enjoy a good
reputation in providing customer
service that meets their needs and

satisfaction.

valid N (listwise)

400

400

400

400

400

6.22

6.27

6.16

6.21

1.044

1.027

1.109

1.007

Sources: From Analysis Carried out by Authors
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The table 4.6 shows the mean values for independent variable, trust. As it showed from the table
above, the highest mean score is 6.27, which is Islamic banking is always transparent and
trustworthy. This proves that Islamic banking is aways transparent and trustworthy in carrying
out their work. Meanwhile, do you agree that Islamic banks have a good record in supporting
responsible social and economic activities in local communities, has the lowest mean score

which is6.16.
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Table 4.7: Descriptive Statistics for Convenience

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

Islamic banking also provides a variety 400 1 7 620 1.137

of services like conventional banks.

The returns on Islamic banking are in 400 1 7 617 1.118
the form of gifts and profit-sharing

basis rather than interest.

Do you agree that Islamic banks offer 400 1 7 622 1.011
high quality customer  service,
including advice and support from

knowledgeable professionals in Islamic

banking?
Do you agree that educational 400 1 7 6.28 .949
initiatives,  including  workshops,

seminars, and campus outreach
programs, can improve students’
financial literacy about Islamic

banking?

Valid N (listwise) 400

Sources: From Analysis Carried out by Authors
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The table 4.7 shows the mean values for independent variable, convenience. As it has shown
from the table above, do you agree that educational initiatives, including workshops, seminars,
and campus outreach programs, can improve students’ financial literacy about Islamic banking
has the highest mean score is 6.28, which is the majority agreed that the educational initiative is
very helpful for students to learn more about |slamic banking which is very Shari’ah compliant.
While, the lowest mean score is 6.17 which is the returns on Islamic banking are in the form of
gifts and profit-sharing basis rather than interest. Most students agree that returns from Islamic

banking are transparent and do not oppress customers with excessively high interest rates.
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Table 4.8: Descriptive Statistics for Social Influence

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

Isamic banks offer conveniences to
consumers, such as adequate facilities,

parking, and interior comfort.

Recommendations to wuse Islamic
banking services are from family and

friends.

Do you agree that Islamic banks pay
attention to relevant socia issues, such
as education, heath, and humanitarian

ad?

Do you agree that the media, including
television, newspapers, and socia
media, can shape individual opinions
and attitudes toward various subjects,

including Islamic banking?

Valid N (listwise)

400

400

400

400

400

7

6.16

6.26

6.19

6.28

1.085

993

1.065

1.001

Sources. From Analysis Carried out by Authors
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The table 4.8 shows the mean values for independent variable, socia influence. As it showed
from the table above, the highest mean score is 6.28. Do you agree that media, including
television, newspapers, and social media, can shape individual opinions and attitudes towards
various subjects, including Islamic banking, the majority of students in Malaysia agree and
strongly agree with the statement because in this sophisticated age, everything can be known
only at the tip of the finger and news spreads quickly. The question is Islamic banks offer
conveniences to consumers, such as adequate facilities, parking, and interior comfort. The lowest
mean score is 6.16 because not all students who have visited Islamic bank branches in Malaysia

are like non-Muslims.
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Table 4.9: Descriptive Analysis for Knowledge

Descriptive Statistics

N Minimum Maximum Mean Std. Deviation

| understand the concept of Islamic 400 1 7 629 1.009
banking.
Riba is an illega product for Islamic 400 1 7 6.39 .920
banking.
Islamic banking conducts its operations 400 1 7 635 .932

in accordance with Shari’ah law.

Mudarabah is one of the Islamic 400 1 7 6.28 1.004

banking products.

valid N (listwise) 400

Sources: From Analysis Carried out by Authors

This table 4.9 shows the mean values for independent variable, knowledge. As it has shown from
the table above, questions about riba are an illegal product for Islamic banking have the highest
mean score which is 6.39, this means, every student realizes that riba is haram for al mankind
on this earth. Meanwhile, the lowest mean score is 6.28 which is Mudarabah is one of the Islamic
banking products, this shows that not all students know about the products available in Islamic

banks.

59

FKP



45 Validity and Reliability Test

The purpose of validity and reliability is to ensure the data are solid and accurate of the research
data results. Validity refers to the extent to which the research done can measure the things that
want to be measured or studied, while reliability is the term used to describe how well research
findings hold up over time and can be reproducible. In this study, the researcher used Cronbach’s

Alphato assess the reliability of the datain this survey.

Table 4.10: Rule of Thumb on Cronbach’s Alpha

Cronbach’s Alpha Range Level of Reliability
a=>0.9 Excellent
0.8<a<0.9 Good
0.7 <0.8 Acceptance
0.6<a0<0.7 Questionable
0.550<0.6 Poor
a<0.5 Unacceptable

Sources: From Web Page
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4.5.1 Reliability Result for the Viewpoints of Islamic Banking

Table 4.11: Reliability Result for the Dependent Variable of the Viewpoints of Islamic Banking &

Reliability Statistics : :
Cronbach’s Alpha N of Items I I

913 4

Sources. From Analysis Carried out by Authors

Based on table 4.11, it showed the reliability analysis for the dependent variable of the viewpoint
of Islamic banking was acceptable. The Cronbach’s Alpha is 0.913. According to the table
above, it shows that the consistency and stability of reliability which is 0.913 was excellent. The
4 questions for the viewpoint of Islamic banking were accurate because it shows respondents

understand about Islamic banking that complies with Islamic Shari’ah.
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4.5.2 Reliability Result for Trust
Table 4.12: Reliability Result for the Independent Variable of the Factor of Trust
Reliability Statistics

Cronbach’s Alpha N of Items

941 4

Sources. From Analysis Carried out by Authors

Based on table 4.12, it showed that trust in independent variable’s reliability analysis was
accepted. The Cronbach’s Alpha is 0.941. According to the table rule of thumb on Cronbach’s
Alpha, it shows that the consistency and stability of 0.941 was excellent. The 4 questions asked
about the trust were accurate because respondents believe and accept that 1slamic banking is safe

and secure.
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4.5.3 Reliability Result for Convenience

Table 4.13: Reliability Result for the Independent Variable of the Factor of Convenience

Reliability Statistics

Cronbach’s Alpha N of Items

927 4

Sources. From Analysis Carried out by Authors

Based on table 4.13, it showed the convenience for independent variable’s reliability analysis
was acceptable. The Cronbach’s Alphais 0.927. According to the table thumb rule of thumb on
Cronbach’s Alpha, it appears that the consistency and stability convenience, which is 0.927 was
excellent. The 4 questions asked about the convenience that respondents get from using Islamic

banksin their life.
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4.5.4 Reliability Result for Social Influence
Table 4.14: Reliability Result for the Independent Variable of the Factor of Social Influence
Reliability Statistics

Cronbach’s Alpha N of Items

932 4

Sources. From Analysis Carried out by Authors

Based on table 4.14, it showed the social influence on independent variable’s reliability analysis
was acceptable. The Cronbach’s Alpha is 0.932. According to the table rule of thumb on
Cronbach’s Alpha, it appears that the consistency and stability of 0.932 was excellent. The 4
guestions asked about the social influence that provides awareness and knowledge about Islamic

banks to other people.
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45.5 Reliability Result for Knowledge
Table 4.15: Reliability Result for the Independent Variable of the Factor of Knowledge
Reliability Statistics

Cronbach’s Alpha N of Items

939 4

Sources: From Analysis Carried out by Authors

Based on table 4.15, it showed the knowledge for the independent variable in reliability analysis
was acceptable. The Cronbach’s Alpha is 0.939. According to the table rule of thumb on
Cronbach’s Alpha, it appears that analysis is consistent and stable by getting 0.939 which shows
excellent analysis. The 4 questions asked about the knowledge were accurate because the

respondent understood and knew about |slamic banks.
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4.5.6 Summary of Reliability Statistic

Table 4.16: Summary of Reliability Statistics

Variables Cronbach’s Alpha | Number of Items Relationship
The Viewpoints of Islamic 913 4 Excellent
Banking
Trust 941 4 Excellent
Convenience 927 4 Excellent
Social Influence 932 4 Excellent
Knowledge .939 4 Excellent

Sources: From Analysis Carried out by Authors
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4.6 Normality Test

In this study, the researcher used the normality test method to examine the sample of data
whether it shows that the data is normally distributed or otherwise. It is also to determine the
appropriate method that can be used for measuring data analysis. To determine the hypothesis of

study, if the data are normally distributed, it would use the Pearson’s Correlation while

FKP

Spearman’s Correlation will be use if the data was not normally distributed.

Table 4.17: Table of Normality Test

Tests of Normality

Kolmogorov-Smirnov? Shapiro-Wilk
Statistic df Sig. Statistic df Sig.

Viewpoints of Islamic .256 400 .000 781 400 .000
Banking

Trust .265 400 .000 787 400 .000
Convenience 246 400 .000 .783 400 .000
Socia Influence 243 400 .000 .87 400 .000
Knowledge 246 400 .000 741 400 .000

a. Lilliefors Significance Correction

Sources. From Analysis Carried out by Authors
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Based on table 4.17 above, it used two methods in the result of normality testing which is
Kolmogorov-Smirnova and Shapiro-Wilk. The Shapiro-Wilk test is a suitable method for small
sample sizes that are below than 50 while the Kolmogorov-Smirnov test is suitable for larger
sample sizes 50 and above. From the data obtained which is 400 samples sizes which is more
than 50 samples, it means that it can be use data result from Kolmogorov-Smirnov to determine

the normality test.

For the significance level, if the value that more than 0.05 shows the data are considered
normal. The data will be considered non-normal when the value of significance level is less than
0.05. For the result on table 4.17 above, it shows that all variables get 0.000 for significance level
in the normality test which means less than 0.05. As a result, it can be concluded that the
normality testing in the research are not follow the normal distribution which can be categorized

as non-normal data.

Normal Q-Q Plot of Viewpoints of Islamic Banking

Expected Normal

o 2 4 ] g

Observed Value

Sources: From Analysis Carried out by Authors

Figure 4.5: Normal Q-Q Plot of Viewpoint of Islamic Banking
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Expected Normal

Expected Normal

Normal Q-Q Plot of Trust

2 4 ]

Observed Value

Sources: From Analysis Carried out by Authors

Figure 4.6: Normal Q-Q Plot of Trust

Normal Q-Q Plot of Convenience

2 4 ]

Observed Value
Sources: From Analysis Carried out by Authors

Figure 4.7: Normal Q-Q Plot of Convenience
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Expected Normal

Expected Normal

Normal Q-Q Plot of Social Influence

0 2 4 G

Observed Value

Sources. From Analysis Carried out by Authors

Figure 4.8: Normal Q-Q Plot of Social Influence

Normal Q-Q Plot of Knowledge

1] 2 4 [

Observed Value
Sources: From Analysis Carried out by Authors

Figure 4.9: Normal Q-Q Plot of Knowledge
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4.7 Hypotheses Testing

The assessment of this study can be based on both the respondents who take part in it and the
results that have been provided. Spearman correlation analysis is one method that is used. One
statisticdl  measure that shows the relationship between two variables is the correlation
coefficient. The ranges of the positive and negative values are, respectively, 0.10 to 1.0 and -0.10
to -1.0. Thus, there is a penalty for determining the correlation if the statistic displays a different
range of values from -1.0 to positive 1.0. Here, Spearman correlation analysisis used in order to

determine the link between the variables:

Table 4.18: Rules of Thumb on Correlation Coefficient Size

Size of Correlation I nter pretation
0.90to 1.00 (- 0.90 to - 1.00) Very High Positive (Negative Correlation)
0.70t0 0.90 (- 0.70 to - 0.90) High Positive (Negative Correlation)
0.50t0 0.70 (- 0.50 to - 0.70) Moderate Positive (Negative Correlation)
0.30to 0.50 (- 0.30 to - 0.50) Low Positive (Negative Correlation)
0.00 t0 0.30 (- 0.00 to - 0.30) Negligible Correlation

Sources:. From Web Page
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4.7.1 Hypothesis1

Relationship between trust and viewpoints of Islamic banking among Muslims and non-Muslims

studentsin Malaysia.

Table 4.19: Spearman Correlation for Trust

Correlations

Viewpoints of
Islamic Banking Trust
Spearman’s Rho  Viewpoints of Correlation 1.000 .939™
Islamic Banking Coefficient
Sig. (1-tailed) .000
N 400 400
Trust Correlation 939" 1.000
Coefficient
Sig. (1-tailed) .000
N 400 400

** Correlation issignificant at the 0.01 level (1-tailed).

Sources. From Analysis Carried out by Authors
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The information provided by the above table 4.19 indicates that there is a very strong positive
relationship between this achievement and the spearman’s correlation between trust factor that
influence the viewpoints of Islamic banking among Muslims and non-Muslim students in
Malaysia. The study reveals that the trust factor anong Maaysian students, both Muslims and
non-Muslims, regarding Islamic banking has a value of 0.939, N = 400, p = 0. As a result, this
relationship between trust has demonstrated that both Muslims and non-Muslim students in

Malaysia accept the viewpoints of 1slamic banking.
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4.7.2 Hypothesis 2

Relationship between convenience and viewpoints of Islamic banking among Muslims and non-

Muslims students in Malaysia.

Table 4.20: Spearman Correlation for Convenience

Correlations

Viewpoints of Islamic

Banking Convenience

Spearman’s Rho  Viewpoints of Correlation 1.000 913"
Islamic Banking Coefficient

Sig. (1-tailed) .000

N 400 400

Convenience Correlation 913" 1.000
Coefficient

Sig. (1-tailed) .000
N 400 400

** Correlation issignificant at the 0.01 level (1-tailed).

Sources. From Analysis Carried out by Authors
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Based on the Spearman’s correlation table 4.20 above for convenience factors that affect the
viewpoints of Islamic banking among Muslims and non-Muslims students in Malaysia, this
accomplishment has a very strong positive relationship. Regarding Islamic banking, the
convenience factor’s value in the viewpoints of Muslims and non-Muslim students in Malaysia
shows that the ratio’s value is 0.913, N =400, p = 0. Therefore, the relationship between Muslim
and non-Muslim students’ convenience and viewpoints of Islamic banking in Malaysia has
demonstrated that the opinions of the former group are acceptable and have a big impact on the

convenience of the other demographic.
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4.7.3 Hypothesis 3

Relationship between socia influence and viewpoints of Islamic banking among Muslims and a

non-Muslims students in Malaysia.

Table 4.21: Spearman Correlation for Socia Influence

Correlations

Viewpoints of Islamic Socia
Banking Influence
Spearman’s Rho  Viewpoints of Correlation 1.000 .889™
Islamic Banking Coefficient
Sig. (1-tailed) .000
N 400 400
Social Influence Correlation .889™ 1.000
Coefficient
Sig. (1-tailed) .000
N 400 400

** Correlation issignificant at the 0.01 level (1-tailed).

Sources. From Analysis Carried out by Authors
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According to the above table 4.21, the Spearman’s correlation between socia influence and the
viewpoints of 1slamic banking among Muslims and non-Muslims students in Malaysia, showed a
strong positive relationship. Based on the socia influence factor value, the ratio between Muslim
and non-Muslim students’ viewpoints of Islamic banking in Malaysiais 0.889, N = 400, p = 0.
Therefore, this relationship between social influences has shown that viewpoints of Islamic

banking ideas exist among Malaysian students who identify as Muslims and those who do not.

77

FKP



4.7.4 Hypothesis4

Relationship between knowledge and viewpoints of Islamic banking among Muslims and non-

Muslims students in Malaysia.

Table 4.22: Spearman Correlation for Knowledge

Correlations

Viewpoints of

Islamic Banking  Knowledge

Spearman’s Rho  Viewpoints of Correlation 1.000 903"
Islamic Banking Coefficient

Sig. (1-tailed) .000

N 400 400

Knowledge Correlation .903™ 1.000
Coefficient

Sig. (1-tailed) .000
N 400 400

** Correlation issignificant at the 0.01 level (1-tailed).

Sources. From Analysis Carried out by Authors
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This information indicates that this accomplishment has a very high positive relationship, based
on the Spearman’s correlation table 4.22 above for knowledge factors that influence the
viewpoints of Islamic banking among Muslims and non-Muslim students in Malaysia. The
knowledge factor’s value in the viewpoints of |slamic banking among Muslims and non-Muslims
students in Malaysia reveals that the ratio’s value is 0.903, N = 400, p = 0. As a result, the
relationship between knowledge has proven that viewpoints of Islamic banking among the

Muslims and non-Muslims students in Malaysia are acknowledged and significantly influence

their knowledge.
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4.8 Summary / Conclusion

Regarding the variables influencing viewpoints of Islamic banking among Muslims and non-
Muslims students in Malaysia, the researcher reached several conclusions. Furthermore, based on
the results of the literature review and a survey of 400 respondents among Muslims and non-
Muslims students in Malaysia. Besides, the data analysis has been collected from the survey
which is a questionnaire. The data compiled using SPSS to get the actual data. The result of
SPSS came out with preliminary analysis, descriptive analysis, demographic test, reliability test,
and Pearson correlation analysis. All the hypotheses in this study were answered through
hypothesis testing. In summary, these statistical analyses responded to every research question

and achieved each research objective.
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CHAPTER 5: DISCUSSION AND CONCLUSION
5.1 Introduction

In Chapter 5, we go into detail about the discussions and conclusions drawn from the analysis
and results in Chapter 4. The results of data analysis for the independent variables (knowledge,
trust, convenience, and social influence) and dependent variable (viewpoints of 1slamic banking)
are also covered in this chapter. In addition, the researcher will discuss the main conclusions in
order to address the research question and objectives with reference to the viewpoints of Islamic

banking of Muslim and non-Muslim studentsin Malaysia.

Similarly, findings and recommendations are aso looked at in this chapter. Then,
researchers consider their presumptions regarding the hypothesis in order to determine whether
or not to accept or reject it. The researchers address the study’s limitations and findings in light
of the study’s results, and they also offer recommendations for further research. The findings of

thisinvestigation are explained by the data analysis results of this study.
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5.2 Key Findings

400 Muslim and non-Muslim students from Malaysia participated in the study that the
researchers ran. This study aims to identify the factors - such as trust, convenience, social
influence, and knowledge - that influence the viewpoints of Islamic banking of Muslim and non-
Muslim students in Malaysia. This study’s objectives have been adequately and realistically
realized. In order to complete the study, the researchers used Google Form to distribute the
guestionnaire, and the respondents - especially those from Malaysia - who were interested in
participating responded. After the questionnaire is distributed and respondents provide their
responses, we enter all of the information and data into IBM SPSS Statistics. A reliability test’s
overall performance is indicated by its reliability coefficient, which has arange of 0 to 1. As a
result, the Cronbach’s Alpha coefficients of 0.8 to 0.9 and 0.966 on the study’s questionnaire

show that it is very dependable.

The study’s respondents were categorized based on gender, age, race, and religion to
determine the viewpoints of Islamic banking of Muslim and non-Muslim studentsin Malaysia. In
terms of gender, Malay Muslim women between the ages of 23 and 24 made up the majority of

responses.

According to the hypothesis, the researcher discovered that among Malaysian students,
Muslim and non-Muslim, there is a substantial association between trust, convenience, socia
influence, and knowledge. Following trust (6.2144), convenience (6.2169), and socia influence

(6.2213), the knowledge factor (6.3256) has the highest mean value.
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Furthermore, this hypothesis shows that, from the viewpoints of Islamic banking, thereisa

very beneficia link between socia influence. Positive views exist about knowledge, ease, and &

trust with relation to Islamic banking. We may infer from the survey’s results that the majority of
participants are Malaysian Muslim students. x

LL
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5.3 Discussion

The data in this study was analyzed using two types of variables that are dependent variable and
independent variables. The purpose of this research is to determine whether the viewpoints of
Islamic banking among Muslim and non-Muslim students in Malaysia are correlated with the
dependent variable and independent variables. This study received responses from 400
respondents in total. The researcher was able to gather data using an online questionnaire, and

the test results were acquired using IBM SPSS Statistics version 26.

Furthermore, the study attempts to determine whether the dependent variable and
independent variables are related to the factors influencing the viewpoints of Islamic banking
among Muslims and non-Muslims students in Malaysia. This study also looks at the prospective
importance of relationships between trust, convenience, social influence, and knowledge in
determining how Malaysian students - Muslim and non-Muslim viewpoints of Islamic banking.
The purpose of the research has been achieved as the Cronbach’s Alpha coefficient shows that

this conclusion is significant.
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5.3.1 Hypothesis1
Hypothesis 1: Thereis avery high positive relationship between trust and viewpoints of Islamic

banking among Muslims and non-Muslims studentsin Malaysia.

The key finding of this research is the identification of the elements’ viewpoints of Islamic
banking among Muslims and non-Muslims students. Spearman’s correlation was utilized to
investigate elements that provide insight into Islamic banking in order to complete this paper.
The viewpoints of Islamic banking have a high positive relationship with trust, as shown by table
4.19 in Chapter 4, which is (0.939). This result appears to support earlier studies on the
viewpoints of Islamic banking for trust issues. Therefore, in numerous research, trust has been
included as a conceptual variable, either as a precursor or as a result of other relevant variables.
As has been shown in many earlier studies, it follows loyalty as an antecedent and results in

service quality and satisfaction as a consequence (Rizwan et al., 2014).
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5.3.2 Hypothesis 2

Hypothesis 2: Thereis avery high positive relationship between convenience and viewpoints of

Islamic banking among Muslims and non-Muslims students in Malaysia.

Based on table 4.20 in Chapter 4, shows that the convenience has a very high moderate positive
relationship with viewpoints of Islamic banking among Muslims and non-Muslims students in
Malaysia which is (0.913). Because the p-value is 0.000 (p-value < 0.01), the relationship
between convenience and viewpoints of Islamic banking among Muslims and non-Muslim
students in Malaysia is significant. Thus, hypothesis 2 is accepted. This finding has been
supported by a previous study from Bezhovski (2016), where the influence of a convenience
factor that explains about consumers’ preferences and readiness to use the most up-to-date
technology to conduct transactions make consumers feel at ease when using the financial

cashless transactions although in I slamic banking.
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5.3.3 Hypothesis 3

Hypothesis 3: There is a high positive relationship between socia influence and viewpoints of

Islamic banking among Muslims and non-Muslims students in Malaysia.

According to table 4.21 in Chapter 4, it shows that the socia influence has a high positive
relationship with viewpoints of Islamic banking among Muslims and non-Muslims students in
Malaysia which is (0.889). Because the p-value is 0.000 (p-value < 0.01), the relationship
between social influence and viewpoints of Islamic banking among Muslims and non-Muslimsis
significant. Thus, hypothesis 3 is equally accepted. Thus, hypothesis 3 in H3, which states that
there is a substantial relationship between socia influence and viewpoints of Islamic banking
among Muslims and non-Muslims in Malaysia, is satisfied by the very high positive relationship

between the variables.

According to research Johar & Suhartanto (2019), social influence plays a significant role
in influencing clients to accept emerging innovations and changing their behavior. The study’s
findings a'so demonstrate that, particularly when a user is satisfied with a system’s functionality,
using the system tends to encourage the relative liberation and adaptability of associated
innovations. When it comes to the usage of technology, socia influences from friends, family,
and colleagues might have an impact on the decision to accept innovation (Johar & Suhartanto,

2019).
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5.3.4 Hypothesis4

Hypothesis 4. There is a very high positive relationship between knowledge and viewpoints of

| slamic banking among Muslims and non-Muslims students in Malaysia.

Based on table 4.22 in Chapter 4, it shows the result of the knowledge of Islamic banking has a
very high positive relationship with viewpoints of Islamic banking among Muslims and non-
Muslims students in Malaysia, which is (0.903). Because the p-value is 0.000 (p-value < 0.01),
the relationship between the knowledge and viewpoints of Islamic banking among Muslims and

non-Muslims students in Malaysiais significant. Thus, hypothesis 4 is accepted.

This is supported in study Ahmad & Haron, (2002), that concludes in order for Islamic
banks to survive in the competitive financial world as a whole the respondents said that they had
to embrace the maximization of profits. This viewpoint, however, conflicts with Islamic banks’
goal, which isto combine moral and financial objectives. The respondents’ lack of understanding
about the Islamic banking system was confirmed when questions concerning the concepts used

in the Islamic banking system were solved (Ahmad & Haron, 2002).
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5.4 Implications of the Study

From the research conducted, there are several important implications that need to be focused on
our daily life. The implications of this study shows that most of Muslims and non-Muslims
university students give a positive viewpoint of Islamic banking. From one of independent
variables which is the level of trust to use Islamic banks that significantly affects the viewpoint
of Islamic banking. This shows that the more reliable of students to use the Islamic banks in their
daily life. As already known, as a Muslim, every single thing in the transaction must comply
with Shari’ah and stay away from the prohibitions. There are three elements that are prohibited
and illegal in the transactions. The Qur’an has clearly stated the prohibition of interest (riba),
uncertainty (gharar), and gambling (maysir) which must prevent these elements from existing in

daily transactions.

This research study has an impact on all university students on the Islamic banks,
especialy non-Muslims students. Based on the result, we look that most of the respondents trust
the Idamic bank that can be classified by their belief Islamic banking operates, ethics and
adherence to the Shari’ah rules and principles. The service facilities offered in Islamic banking
which are also the same as conventional banking influence them to prefer using an Islamic
banking that is proven in halal way and guaranteed. Most people are using Islamic banks due to
the socia influence that gives motivated, positive feedback, high trust reputation and no
oppression of customers by giving returns in the form of gifts, and profit and loss sharing in
accordance with the agreement. The view for each of Muslims and non-Muslims might differ

depending on their knowledge, decisions, and financial experiences into the Islamic banks.
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5.5 Limitations of the Study

During this study, the data collection that has been conducted shows there are several limitations
that have been identified in the research study. Using an online survey are the methods that have
been used by researchers to get the data from respondents through answering the online
guestionnaires google forms. Since this study among university students in Malaysia, it causes
the researchers to get more respondents with more than 300 responses. Thisis due to the fact that
there are many students in Malaysia and it is difficult to get accurate opinions on this study. The
researcher tried to find more respondents in order to get accurate data to complete this study.
This situation causes the researcher to find or contact acquaintances who study at universities
other than UMK in order to obtain accurate data. Since this survey is related to the views of
Muslim and non-Muslim students, we need to find respondents among non-Muslim students to
get their viewpoints of Islamic banking. Because our group consists of Muslim students and also
are studying in Islamic banking and finance courses, it becomes difficult for us to get

respondents for non-Muslim students to answer the survey questions.

Next, the limitations that researchers face is time management. Challenges in time
management when giving this survey to respondents fill ‘'out the questionnaires given and it is
hard to get many respondents due to using the quantitative methods in this research study. Not all
respondents will accept and answer the questionnaire because they need to open the link
provided by the researcher and must fill out it with their viewpoints into all questions given. This
is because every student has their own commitments and roles in their student lives. Most of the
students are busy completing assignments and handling the program, which indirectly causes

difficulties and problems for researchers to complete this research project to collect the data
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survey from respondents. In addition, the researcher also takes a long time to complete the task

and collect feedback and result as well as to analyze the data obtained.

Last but not least, the accuracy and sincerity of the respondents by answering the survey
given are also the limitations of the study. It becomes difficult to determine whether the data
obtained are accurate or not based on what the respondents filled out and answered the
guestionnaire given. It is because the study is conducted in an online survey method in order to
get a viewpoint of Islamic banks among university students in Maaysia. Some people may have
problems to interpret the questions and answer honestly which will lead to misconduct and
misunderstanding in answering the given questions. The researcher also does not know whether
the survey answers are accurate from their opinion and point of view or not because many
students are busy with their programs, tasks and assignments, causing them to just answer and
feel compelled to respond to that survey. As aresult, it will cause the research findings to not be
correctly and accurately predicted and may be invalid. So, the researchers need to determine the

data collected are accurate and must be read carefully during answers to the questionnaire given.
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5.6 Recommendations/ Suggestion for Future Research

Based on this study, the researcher will present some recommendations for future studies. It is
hoped that the additional recommendations, as discussed in the previous section, will be able to
provide knowledge to potential researchers in the future. Therefore, the researchers will be able
to use several factors about the viewpoints of Islamic banking among Muslim and non-Muslim
students in Malaysia in the future. This is because each person’s view is different, it is possible
that in the future students will think that dealing with Islamic banking is more comfortable and

transparent than conventional banks.

In addition, time management for researchers is also very important in the future. Time
management can help researchers to allocate time in completing each given task and collect all
the respondent samples at a certain time. For us, the time given is very enough to complete the
fina year research project. In fact, the scope of the field we studied is also extensive and very
helpful for us to implement this project. Another reason we say that there is enough time is that
in this modern age, interview questions are easily distributed in the form of google forms, this
can save the researcher time to go out and find students to answer each question. Just need to
share on WhatsApp or social media. The researcher would like to advise to choose respondents
that are appropriate to the selected topic, for example, if the question focuses on university

students in Malaysia, then the researcher will need to distribute the guestion to them.

92

FKP



Furthermore, we also want to give another suggestion to future researchers, which isto use
other variables. This is because there are still many variables that can be used as factors
regarding the viewpoints of Islamic banking among Muslim and non-Muslim students in
Malaysia such as education, products and services provided, acceptance, and so on. Moreover,
the researcher can also expand the study by taking into account other factors such as Islamic
banking also needs to play an important role so that students know more about the existence of
Islamic banking. For example, by creating programs under Islamic banks with universities and

holding interesting activities to attract students to participate in the program.
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5.7 Overall Conclusion of the Study

In conclusion, it is believed that this study would offer a comprehensive picture of the variables
influencing viewpoints of Islamic banking among Muslim and non-Muslim students in Malaysia.
Primarily, clear insight into trust, convenience, socia influence, and knowledge. The viewpoints
of Islamic banking as the study’s dependent variable come next. As a matter of fact, there are
four independent variables: trust, convenience, social influence, and knowledge. The Spearman’s
Correlation Coefficient analysis of the dependent and independent variables demonstrates how
the independent factors affect the dependent variable. As a consequence, the result demonstrates
the strong association between trust, convenience, social influence, and knowledge of Islamic
banking. Finally, the results of this study demonstrate that among Malaysian students, both
Muslims and non-Muslims, there is a relationship between trust, convenience, socia influence,

and knowledge and viewpoints of 1slamic banking.

In addition, through this study can aso prove that the point of view about Islamic banking
in knowledge is important. This is because knowledge can help students to explore more deeply
about Islamic banking such as how Islamic banks operate, the products and services provided,
are they Shari’ah compliant, do not oppress customers and so on. In fact, this knowledge can
help students to give awareness to those around them of the benefits of dealing with Islamic

banking compared to conventional banks.
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APPENDIX A: DRAFT OF QUESTIONNAIRE

Section A, Demographic Profile

No. Content Options

Gender (Jantina) Male / Lelaki

Female / Perempuan
Age (Umur) <20

21-22

23-24

=25
Race (Bangsa) Malay

Chinese

Indian

Others / Lamn-lain
Religion (Agama) Islam

Buddha

Hindu

Christian

Others / Lain-lain

Section B, Dependent and Independent Variables

Part 1 (Dependent Variable), The Viewpoints of Islamic Banking.

Content 1 2 3 4

I prefer dealing with Islamic banks because | | | |

they are Shari’ah compliant than conventional

banks.

Islamic prohibitions such as riba, gharar,

fraud, and gambling are always applied in

Islamic banking.

Islamic banking will not oppress its customers

by charging excessive interest or interest rates.

Every product introduced by Islamic banking is | | | |

halal from the Shari’ah point of view.
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Part 2 (Independent Variable I), The Factor of Trust.

No. Content 1 2 3 4 5 6 k|
1. Islamic banks have a consistent reputation for I I I [ I ] I
honesty.
2. Islamic banking is always transparent and
trustworthy. | | I | | | I
3. Do you agree that Islamic banks have a good
record in supporting responsible social and | | I I | I |
economic activities in local communities?
4. Islamic banks enjoy a good reputation in
providing customer service that meets their | | | | I | I
needs and satisfaction.
Part 3 (Independent Variable 11), The Factor of Convenience.
No. Content 1 2 3 4 5 6 7
1. Islamic banking also provides a variety of I | | ] ] ] | l
services like conventional banks.
2. The returns on Islamic banking are in the form | | I I I I I |
of gifts and profit-sharing basis rather than
interest.
3. Do you agree that Islamic banks offer high | | l I I I I I
quality customer service, including advice and
support from knowledgeable professionals in
Islamic banking?
4. Do you agree that educational initiatives,

including workshops, seminars, and campus
outrcach programs, can improve students’

financial literacy about Islamic banking?
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Part 4 (Independent Variable I1I), The Factor of Social Influence.

No. Content 1 2 3 4

1. Islamic banks offer conveniences to | | |

consumers, such as adequate facilities, parking,

and interior comfort.

[N

Recommendations to use Islamic banking | | | I

services are from family and friends.

3. Do you agree that Islamic banks pay attention

to relevant social issues, such as education,

health, and humanitarian aid?

4. Do you agree that the media, including| | | |

television, newspapers, and social media, can

shape individual opinions and attitudes toward

various subjects, including Islamic banking?

Part 5 (Independent Variable IV), The Factor of Knowledge.

No. Content 1 2 3 4
1. Iunderstand the concept of Islamic banking. | | | |
2. Ribais an illegal product for Islamic banking. ‘ | I |

3. Islamic banking conducts its operations in

accordance with Shari ‘ah law.

4. Mudarabah is one of the Islamic banking

products.
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