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ABSTRACT 

 

  

In iMalaysia, ithe ieffect iof iCOVID-19 ihas iput ithe itourism iindustry iunder ipressure. 

iThe iprolonged idissemination iof ithe inovel icoronavirus ihad icaused iMalaysia ito imove ito 

iuntact itourism. iUntact itourism iis ia inew iparadigm ithat iaccommodates iindividuals’ ineed 

ito iminimise itheir iperceived irisks. iHowever, iuntact itourism icaused itravellers’ irefusal ias 

ithey iperceived iit inegatively. iIn iaddition, inot imany iresearchers ihave ibeen idone iin 

iinvestigating itraveller irisk iperception ifollowing ihealth icrises. iThus, ithis iresearch iis 

idesigned ito istudy ithe iimpact iof ithe iperceived irisk iof iCOVID-19 ion ibehavioural 

iintentions itowards iuntact itourism iamong iMalaysian itourists. iIt iexplored icognitive, 

iaffective, iand iemotional iperceived irisk ion ibehavioural iintention itowards iuntact itourism. 

iThis iresearch iwill iuse ia iquestionnaire ias ia imethod ito icollect ithe idata. iData icollected 

ifrom ithis iquestionnaire iwill ibe ianalysed iusing iSPSS. iThis istudy iis ibelieved ito iprovide ia 

igood iinsight itowards iacademicians iand ipractitioners iin ipreparing ithem ito ithe ipost 

i-corona ifield ifor ia inew inormal iafter ithe iexperience iof irestricted iliving iduring ian 

iunprecedented ipandemic. 

 

Keywords: iCOVID-19, iuntact itourism, iperceived irisk. 
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ABSTRAK 

 

 

Di iMalaysia, ikesan iCOVID-19 itelah imeletakkan iindustri ipelancongan idi ibawah 

itekanan. iPenyebaran inovel ikoronavirus iyang iberpanjangan itelah imenyebabkan iMalaysia 

iberpindah ike ipelancongan iyang itidak ibersentuhan. iPelancongan iyang itidak ibersentuhan 

iadalah iparadigma ibaru iyang imenampung ikeperluan iindividu iuntuk imeminimumkan 

irisiko iyang idilihat imereka. iWalau ibagaimanapun, ipelancongan iyang itidak ibersentuhan 

imenyebabkan ikeengganan ipelancong ikerana imereka imelihatnya inegatif. iDi isamping iitu, 

iTidak ibanyak ikajian itelah idilakukan idalam imenyiasat ipersepsi irisiko ipengembara 

iberikutan ikrisis ikesihatan. iOleh iitu, ikajian iini idireka iuntuk imengkaji ikesan irisiko 

iCOVID-19 iyang idilihat iterhadap iniat itingkah ilaku iterhadap ipelancongan iyang itidak 

iaksama idi ikalangan ipelancong iMalaysia. iIa imeneroka ikesan ikognitif, ikolektif, idan 

iemosi iyang idilihat irisiko ike iatas iniat itingkah ilaku ike iarah ipelancongan iyang itidak 

imenarik. iPenyelidikan iini iakan imenggunakan iborang isoal iselidik isebagai ikaedah iuntuk 

imengumpul idata. iData iyang idikumpul idaripada iborang isoal iselidik iini iakan idianalisis 

imenggunakan iSPSS. iKajian iini idipercayai imemberi igambaran iyang ibaik ikepada iahli 

iakademik dan pengamal idalam imenyediakan imereka ike ibidang ipasca ikorona iuntuk 

inormal ibaharu iselepas ipengalaman ihidup iterhad isemasa ipandemik iyang itidak ipernah 

iberlaku isebelum iini. 

 

Kata iKunci: iCOVID-19, ipelancongan itanpa isentuhan, irisiko iyang iada
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CHAPTER i1 

                        INTRODUCTION 

   

 

1.1    INTRODUCTION 

    

 

This ichapter isets iout ithe ibasis ifor ithe istudy. iIt ibegins iwith ia idiscussion iof ithe 

ibackground ito ithe istudy, ifollowed iby ia iproblem istatement, ithe iresearch iobjective iand ithe 

iresearch iquestion. iNext iin iline iis ithe ipresentation iof ithe isignificance iof ithe istudy iand ithe 

idefinition iof ithe iterm iof ithe istudy ibased ion ithe ieffect iof icoronavirus i(COVID-19) irisk 

iperception ion ibehavioural iintention itowards iuntact itourism. iThis ichapter iends iwith ia 

isummary iof ithe iorganization iof ithis istudy. 

 

 

1.2    BACKGROUND iOF iSTUDY 

 

 

A icoronavirus inewly iidentified, iSARS-CoV-2, ihas icaused ia iglobal irespiratory 

ipandemic icalled iCOVID-19 i(Jun iZheng, i2020). iCOVID-19 iis ia idisease ithat istarted iin 

iChina iin iDecember i2019 idue ito ithe inew icoronavirus. iThe isymptoms iof iCOVID-19 

iinclude icough, ifever ior ichills, ishortness iof irespiration ior idifficulty iin ibreathing, imuscles 

ior ibody iweariness, isore ithroat, itaste ior ismell iloss, idiarrhoea, iheadache, inew itiredness, 

inausea ior ivomiting, iand iconjuring ior irunning inose. iRespiratory icoronavirus isyndrome 

i(SARS) iand ithe iMiddle iEast irespiratory isyndrome i(MER-CoV) imay ibe idivided iinto itwo 
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idistinct icategories iof icoronavirus i(World iHealth iOrganization, i2020). iCoronavirus iis ian 

iinfecting ivirus ifamily ithat imeans ithat ipeople ihave inot idiscovered ia inew itype iof ivirus. 

iBoth ianimals iand ihuman ibeings ican ireceive icoronavirus. iCoronavirus iis ia ifamily iof 

iviruses ithat icommonly iinfect ithe iairways, iand icoronavirus ialso irefers ito idiscovering ia 

inew ivirus itype ithat ihumans ihave inever idiscovered. iThis ivirus ican ispread ito iboth ianimals 

iand ihumans. iThis ivirus iinfection iis iclose ito iother iinfluenza iinfections iand ihas imore 

isevere icompilations iwith ithe icompromised iimmune isystem i(Ruchi iet ial., i2020). 

iCOVID-19 imay ibe isevere, iand isome icases ihave icaused ideath i(Tanu iSinghal, i2020). I 

 

   COVID-19 ihas ibadly iaffected iall iindustries, iincluding ithe itourism iindustry 

i(Seyyed iZabihi, i2020). iNow ihotels, iairlines, iand icruise ioperators iare isome iof ithe 

iworst-hit itourism iindustries, iand ithis ieffect iis idue ito ithe ineed ito iavoid ithe itourism ipart iof 

ithe iworld. iThe iimpact iof iCOVID-19 ihas icaused imany iglobal itravel iwithdrawals, 

ibusiness icancellations, ipublic ievents, itemporary iwork ichanges, iand idecreased iwages 

i(Eurofound, i2020). iAir iAsia isuffering ifrom ipainful ilosses idue ito ithe iCOVID-19 icrisis iis 

ione iexample i(Prem iKumar, i2020). iAir iAsia iGroup ihas ireported ia iloss iof i804 imillion 

iringgit i($188 imillion), ithe ilow-cost iSoutheast iAsian icarrier. iThe iCOVID-19 icrisis ihas 

iled ito ia i22 iper icent ireduction iof itotal ipassengers itransported ito i9,85 imillion ion imost 

iimportant iAirAsia imarkets isuch ias iMalaysia, iThailand, iIndonesia, ithe iPhilippines, iChina 

iand iIndia. iThe ilargest ilow-cost iairline iin iSoutheast iAsia ireported ithat ithis iwas istarting 

iwell ibefore iin iFebruary, ithe imarket iconditions iabruptly ideteriorated, iwith ithe ispread iof 

icoronavirus. 

 

   In iMalaysia, ithe ieffect iof iCOVID-19 ihas iput ithe itourism iindustry iunder ipressure 

ion ithe icountry’s itourism ieconomic isector ithrough ithree imain ichannels i(Linda iBethke, 
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i2020). iFirst iof iall, iadditional ientry irestrictions iand imovements ifor idomestic itourism 

iactivity ihave iaffected ithe itourist iindustry iand ithe iindustries. iSecond, ithe iglobal isupply 

ichain iwas iaffecting ithe ieconomic isectors iof ithe icountry. iFor iinstance, iproduction iin ithe 

iautomobile iand ifacial imask iindustry iin icountries iaffected iby ithe iCOVID-19 ilike iChina 

iwas iaffected iby ia ishortage iof iraw imaterial iproduction. iThirdly, ievery itime iit ireduced ior 

itemporarily isuspended ioperations iin ithe iU.S. iSegment, iair ioperations iwere ialso iaffected 

iby ithe icompany’s iemergence i(Linda iBethke, i2020). 

 

   ‘Untact iculture’ ihas iexpanded isince ithe iCOVID-19 ioutbreak. iAn iexpert isays ithat 

ithe i“untact imovement,” iwith ithe iCOVID-19 ioutbreak ias ian iimpetus, iwill icontinue ito 

idevelop. i‘Untact imovement’ ihas ireduced icontact ibetween iindividuals ito ia iminimum, ias 

istated i(Sam iKim, i2020). i‘Untact itourism’ ican ibe idefined ias ia iway iof itravelling iwithout 

idirect icontact iwith iother ipeople iand ikeeping ithem idistant i(Sam iKim, i2020). iIn iKorea 

iand iother icountries, ithis iterm ihas ibecome ipopular ito idescribe ia inew itype iof itravelling 

ithat iprioritises isocial idistance iby ipreventing icrowded ispaces iand iindoor iactivities. 

iTourism iMalaysia iand iGovernment ihave ialso iencouraged idomestic itourism iand inatural 

iattractions isuch ias ihiking itrails, iforests iand iparks. iFurthermore, ithe iterm i“uncontact” ihas 

ibeen iknown iin iitself ias ithe i“uncontacted” iterm. i“Uncontacting” iTourism iMalaysia iand 

ithe igovernment ihave ialso ipromoted inational itourism iand inature iattractions, isuch ias 

ihiking itrails i(Corinne iWan, i2020). 

 

   Due ito ithe iemerging i‘untact iculture’ iin itravelling iand ithe iincreasing iconcern ion 

irisk iinvolve iin iuntact itourism. iThus, ithis iresearch iis iconducted ito istudy ithe irisk 

iperception iof iuntact itourism. iThis istudy iis ibelieved ito iprovide igreat iinsight ito 
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iacademicians iand itourism iplayers iin iproviding ia inuanced iview iof itourist ibehaviour 

iduring ifuture iinfectious idisease ioutbreaks. 

 

 

1.3 I       PROBLEM iSTATEMENT 

 

 

   The icurrent ipandemic isituation iof iCOVID-19 ihas iled ipeople ito ipursue ia inew 

ilifestyle icalled i“untact itourism”. iThis iis ithe ionly iway ito iavoid icrowded iplaces ior iindoor 

iactivities irather ithan ito iturn ito ioutside iplaces iwith iplenty iof ispace i(So iYoung iBae i& 

iPo-Ju iChang, i2020). iUntact iis ia ibrand-new iterm iintroduced ifirst iin iTrend iKorea i2018 

ithat ireduces iface-to-face iinteraction icustomer iconduct i(So iYoung iBae i& iPo-Ju iChang, 

i2020). iNew iprocesses iimplemented irecently iin idaily ioperations iinclude iself-service 

icounters, ionline ipayment iand itechnology idevelopment i(Lee i& iLee, i2020). iThis inew iway 

iof iworking iadapted ito ithe ivarious iinteraction iprocesses ito icontinue iour iway iof ilife iafter 

iCOVID-19, iespecially iin ithe itourism isector. 

 

   However, ithis inew iculture ihas icaused irefusal ifrom itraveller ias ithey iperceived iit 

inegatively i(Stewart i& iLeggat, i2006). iIn igeneral, ithis iperceived irisk iamong itourists ihurts 

iimages, ias itourists itend ito iavoid irisky idestinations i(Wise iet ial., i2020). iDuring ithe ifirst 

iweek iof ithe iCOVID-19 ipandemic, ithe iauthors idisclosed ichanges iin iperception iof ithe 

iU.S.’s irisk iand inoted ia igrowing irisk iawareness iand ithe ifrequency iwith iwhich iprotection 

iwas iinvolved. iThis itype iof itourist ibehaviour iis isimilar ito iCahyanto iet ial.’s iprevious 

istudy i(2016). iThe iauthors iconcluded ithat ithe iEbola ioutbreak iin ithe iU.S. iincreased ithe 

iperceived ihealth irisk iand iseverity iof idomestic itourists. iSimilarly, iHuanga iet ial. i(2020) 
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ihave ifound iempirical ievidence ithat itourists iinvolved iin ipreventative ibehaviour imitigate 

iTibetan ihealth irisks. 

 

   Besides, ia itourist’s irisk iperception iis iinfluenced iby iindividual icharacteristics iand 

idemographic ifactors i(Carr, i2001). iOther ifactors iinclude iinternal ifactors isuch ias icultural 

ibackground iand ipast iexperiences iand iexternal ifactors isuch ias ithe imedia, iother isources iof 

iinformation iand isurrounding igroups i(Lepp i& iGibson, i2003). iThis iperceived itravel irisk 

iis ipositively irelated ito ithe iintention ithat ione’s itravel iplans ishould ibe ichanged i(Schroeder 

iet ial., i2013). iThus, ithe ilink ibetween ithe iperception iof irisk iand itravel ibehaviour iis 

iessential ito iunderstand. 

 

   Moreover, isome iarea iuse itechnology ito imitigate iCOVID-19 irisk. iHowever, inot 

iall itourists iare ifamiliar iwith ithe itechnologies iintroduced. iNot iall itourists iare iskilled iwith 

iadvanced itechnology i(Belen iVidal, i2019). iTourist iwill ifeel itroublesome iand 

iuncomfortable iin iusing ithe itechnologies, iespecially iamong isenior icitizens itourist. iFor 

iexample, imany isenior itourists ifeel iawkward iusing ithe iMySejahtera iapplication, iand ithey 

iwould iprefer ito irecord ithe iname, iphone inumber iand itemperature iin ithe ipermit ibook. 

 

   A iwide irange iof istudies ihas iinvestigated ithe itraveller’s irisk iperception ifollowing 

imedical icrises i(Floyd iet ial., i2004). iIt iis iunknown iwhat iimpact iCOVID-19 iis ion 

itraveller’s irisk iperception iand ihow ia ipandemic iexceeding iall iformer itourism icrises 

iaffects itravel ibehaviour iover itime. iThis iproblem iand igap iquestioned ithe ifuture iof ithe 

itourism iindustry iand, imore iimportantly, ihow irisk iperceptions icould ipotentially iinfluence 

itourists’ itravel ipost-crisis irebound ibehaviour, iespecially ithe iimpact iof ithe icurrent ipublic 
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ihealth icrisis iin iCOVID-19. iTherefore, ithis iresearch iis ibeing icarried iout ito istudy ithe 

iimpact ion iMalaysian itourists’ ibehavioural iintentions iof ithe iperceived irisk iof iCOVID-19. 

 

 

1.4   I  RESEARCH iOBJECTIVES 

 

 

1. To iexamine ithe iimpact iof icognitive irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

2. To iexamine ithe iimpact iof iaffective irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

3. To iexamine ithe iimpact iof iemotional irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

 

 

1.5        iRESEARCH iQUESTION 

  

 

1. How ito iexamine ithe iimpact iof icognitive irisk iperception ion ibehavioural iintention 

itowards iuntact itourism? 

2. How ito iexamine ithe iimpact iof iaffective irisk iperception ion ibehavioural iintention 

itowards iuntact itourism? 

3. How ito iexamine ithe iimpact iof iemotional irisk iperception ion ibehavioural iintention 

itowards iuntact itourism? 
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1.6 I       SIGNIFICANCE iOF iTHE iSTUDY 

 

 

   This istudy ihas itimely iand iinsightful iimplications ifor itourism iexperts iand 

iacademics iwho iexpect ito iprepare ithe ifield iafter ia ilimited ilife iexperience iduring ian 

iunprecedented ipandemic ifor ia inew inormal. iIt ihas iseveral itheoretical iconsequences. 

 

   First iof iall, ithis istudy irepresents ian iacademic itrial iby iinterpreting ithe iongoing 

iglobal iissue ithat ihas icaused isignificant iupheavals iworldwide iand ipeople’s ilives ito 

icontribute ito itourism iliterature. iConsidering ithe ipotential iCOVID-19 isecond iwave iin ithe 

ifall ifollowing itemporary iinternational irelief i(Maxouris, i2020), ithe istudy iresults iwill 

iprovide ian iessential ibenchmark ifor ilongitudinal istudies ito imonitor ithe ichange iin 

itourists’ ishort- iand ilong-term iconduct ias irecommended iby iGössling iet ial. i(2020). 

iFurthermore, ithis istudy’s iresults iprovide inuanced iinsights iinto itourist iconduct iduring 

ifuture ioutbreaks iof iinfectious idiseases. 

 

   Next, ithe igovernment ibenefits ifrom ithis istudy iby iformulating ia inew iuntact 

itourism ipolicy. iThis ipolicy iwill ihelp iensure ithat ithe iepidemic iof iCOVID-19 iis inot 

ispreading iand ireduced iby idistancing isocially ibetween iindividuals iin ipublic iareas ithe 

inumber iof ipersons iaffected iby ithis iepidemic. iIndirectly, iit ibenefits ithe igovernment iwhen 

ithe icommunity icomplies iwith ithe ipolicy ithat ihas imade, iand ithere iis ia idecline iin ithe 

inumber iof iindividuals iaffected iby ithis idisease, iand ino inew icases iare irecorded. 

 

   This istudy ialso ihas ipractical iimplications ifor ithe iKorean itourism iindustry iand 

ithe iglobal itourism imarket. iTourist ipractitioners imay ihave ito iconsider inew itourism ias ia 
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inew iparadigm ithat iaddresses iindividuals’ ineed ito ireduce itheir iperceived irisks iand imeet 

itheir itravel ineeds. iTourist ipractitioners icould icommunicate itheir iefforts ito ipractice 

iwithout iany icontact ito isafeguard itourists’ isafe itravel iexperience. 

 

 

1.7 I       DEFINITION iOF iTERMS 

 

1.7.1 I    PERCEIVED iRISK 

  

 

   The iperceived idanger iis ithe ishopper's iinstability iwhen ibuying iitems, mainly 

ithose iextremely iexpensive, ifor iexample, ivehicles, ihomes, iand icomputers. iEach itime ia 

ishopper iconsiders ithe ipurchase iof ian iitem, ihe ior ishe ihas ispecific iquestions iabout ithe 

iitem, iespecially iif ithe iobject iin ithe iaddress iis iintensely iestimated. 

 

 

1.7.2 I   UNTACT iTOURISM 

  

 

   In iKorea, ia iconcept iwith ithe inegative iprefix’ iun' iin ithe iword i‘touch’ imay ibe ia 

irecently icoined iconcept ireferring ito ibehaviour iused ito idescribe icoordination icontact 

ibetween ipeople i(Bae i& iChang, i2020). iUntouched iuse iincludes ia iself-service icounter, 

ionline iprocurement iand iinstallation iand iunexpected ibooths ifocusing ion icreative 

idevelopment iand ithe iindependence iof ipresent iindividuals i(Lee i& iLee, i2020). 
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1.7.3    iBEHAVIOURAL iINTENTION i 

 

 

   Behavioural iintention irefers ito i“a iperson iwho ihas ia isubjective iprobability iof 

iexecuting ia ifew ibehaviours” i(Fishbein i& iAjzen, i1975). iBehavioural ipurposeful 

iexpansion iis ithree iautonomous ipredecessors’ iwork: idemeanour iconsumers, isubjective 

inorm, iand iperceived ibehavioural ipower. i 

 

 

1.8        iSUMMARY i i 

 

 

   In iconclusion, iuntact itourism ihas ibecome ipopular iin iKorea ito idescribe ia inew 

itravelling istyle, iprioritizing isocial idistancing iby iavoiding icrowded iplaces iand iindoor 

iactivities. iIn iMalaysia, ithe ieffect iof iCOVID-19 ihas iput ithe itourism iindustry iunder 

ipressure ion ithe icountry’s itourism ieconomic isector. iHotels, iairlines, iand icruise ioperators 

iare isome iof ithe iworst-hit itourism iindustries. iThe iprolonged idissemination iof ithe inovel 

icoronavirus ihad icaused iMalaysia ito imove ito iuntact itourism. iThere iis ilimited iresearch ion 

ithe ieffects iof iperceived irisk ion ibehavioural iintentions, iparticularly iin ia iCOVID-19 

ipandemic. iThis iresearch ihas iexamined ithe irisk iperception iof iuntact itourism iand ithe 

iimpact ion ithe iperception iof irisk iand ibehavioural ipurposes iof iMalaysian itourists. iThis 

istudy iprovides ipractical iimplications iboth ifor ithe iMalaysian itourism iindustry iand ifor ithe 

iglobal itourism imarket. iTourists imay ineed ia inew iparadigm ithat iaddresses ipeople’s 

inecessity ito iminimize itheir iperceived irisk. iTourism iis ia inew iparadigm. iIn ieither icase, 

ibehavioural iintention iis ithe imost isignificant ipredictor iof ibehaviour. 
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CHAPTER i2 

LITERATURE iREVIEW 

 

 

2.1        iINTRODUCTION i 

  

 

   This ichapter iprovides ia istudy iof ithe iliterature irelated ito iresearch. iThe ireport 

ispecifies ia ibetter iunderstanding iof ithe iimplications ifor ithe irisk iof ibehavioural iintention 

itowards iuntact itourism iof ithe icoronavirus idisease i(COVID-19). iIt ialso iaddresses ithe ilink 

ibetween ibehavioural iintention irisk iperception, icognitive iperceived irisk, iaffective 

iperceived irisk iand iemotional iperceived irisk itowards ibehavioural iintention ion iuntact 

itourism. iFinally, ithis ichapter iacknowledges ithe igaps iin ithe iliterature. 

  

  

2.2    LITERATURE REVIEW 

 

2.2.1  UNTACT iTOURISM 

   

 

      Risk iperception irefers ito isubjective iconvictions ior iassessing idubious 

icircumstances iarising ifrom ithe ispecific ihazard i(Bauer, i1960). iUnder ispecific 

icircumstances, iindividuals iregularly iuse iaccessible iheuristics ito ievaluate ifuture 

ioccasions i(Butler i& iMathews, i1987). iMany iinvestigators ithen iinspected ithe iconcept iof 

ithe ihazard iseen iinstead iof ithe ireal iopportunity isince ihuman ibehaviour iis ithe imost 
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idecisive ifactor i(Dillard iet ial., i2012). iResearchers iinspected ihazard ifrom itwo icognitive 

iand iemotional imeasurements i(Brug iet ial., i2004). iCognitive iacknowledgement iof ichance 

iincorporates ithe iperceived ipowerlessness iand iearnestness iof ichance. iBy icontrast, ia 

icomplete isense iof ichance idiscernment ialludes ito iunrest ior iconcerns iabout ichance 

ipresentation i(Sjöberg, i1998). iPast iinvestigation ion ithe idistinguishing icognitive iangle 

i(Shim i& iYou, i2015). iHowever, iin i2001, iLoewenstein iand ihis icolleagues ipresented ithe 

irisk-as-feeling iassumption ithat ithe ifull irecognition iof ithe irisk iinfluenced icertain iconduct 

i(Loewenstein iet ial., i2001). iIn iparticular, ithey ihave istated ithat irecognizing ithe icomplete 

isense iof ichance ibecomes ia imore ieffective icalculation iin ihuman ibehaviour iwhen ian 

iindividual ifaces ia ideeply idreadful ihazard i(Peter i& iSlovic, i1996). 

 

 i i i     The ihazard iwas iconsidered ia ikey iconcern iin ithe itourism ifield ifor itraveller 

iworldwide i(Kozak iet ial., i2007). iSince ian iindividual’s iinborn isecurity irequirement iis imet, 

isecurity iand isecurity iissues ican iheavily iimpact itravel ichoices i(Beirman, i2002). 

iMoreover, itourism iinvolvement iand iintangibility ioften ilead ito imore iprominent ivisitor 

ihazards i(Fuchs iet ial., i2013). iTourism ihazard irecognition iis icharacterized ias ipeople’s 

idiscernment iof i“the ilikelihood ifor ia ichance ifrom ian iactivity ithat ican iinfluence itravel 

ichoices ion ithe ioff ichance ithat ithe iseen ithreat isurpasses ia isatisfactory ilevel” i(Chew i& 

iJahari, i2013). iHazard ifrom iwounds, imishaps, imilitant ipsychological iexercises, 

icharacteristic icalamities, ipolitical iflimsiness, iand iplagues imay ibe iincluded. iSince ithe 

i1990s, itourism ianalysts ihave ibeen iexploring ihazard iand itheir ieffect ion ivisitor ichoice iand 

iconduct i(Huang iet ial., i2020). iAs ireal iillnesses ilike iSARS, iAvian iflu iand iMERS ihave ihad 

ia isevere iinfluence ion ithe itourism iindustry, ia iconsiderable idiscussion ihas itaken iplace ion 

ithe ifinancial iimpact iand iimpact iof ipandemics iin ithe itourism iindustry i(Floyd iet ial., i2004; 

iLee iet ial., i2012). iSome ianalysts ihave iexamined ihealth-proof isightseer ipractices isuch ias 
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ianticipation iof ivisitors i(Hartjes iet ial., i2009), ihealth isearch ipractices irelated ito itravel 

i(El-Ghitany iet ial., i2018) iand imediation ifree iof idisease i(Lee iet ial., i2012). 

      Risk iperception iwas iconsidered ia ikey icomponent iin ipredicting ihealth ibehaviours 

i(Rosenstock, i1974). iThose iat irisk iare iexpected ito itake imore ipreventive ihealth iactions ito 

iavoid ior iminimize ihealth irisks i(Chen iet ial., i2017). iHBM iis ia iframework ifor iclarifying 

ithe ihealth-protection iactions iof iindividuals iduring ithe iCOVID-19 ipandemic. 

 

 

2.2.2 I    BEHAVIORAL iINTENTION 

  

 

   A iterm ifor ibehaviour iused iin idifferent imeanings ias iTORA, iFishbein iand iAjzen 

i(1975) idescribes ibehavioural iintentions ias ithe isubjective iprobability iof ia ibehavioural 

iagent. iThis iconcept idiffers ifrom ieveryday ilanguage iintentions, iWarshaw iand iDavis 

i(1985) iargue. iThey idefine ibehavioural iintentions ias i‘as ifar ias ia iperson ihas iconsciously 

iformulated iplans ior ifails ito iconduct ispecific iconduct iin ithe ifuture i(Warshaw i& iDavis, 

i1985). iThey idescribe ithe ioriginal iconcept iof iFishbein iand iAjzen ias ibehavioural ihope. iIn 

ithe ifirst iTOPB iversion iof iAjzen i(1985), ithe iidea iof ibehaviour iand iexpectation 

idistinguished ifrom iWarshaw iand iDavis iis iapplied. iAjzen iassumes ithat ibehavioural 

iexpectations iare icommensurate iwith iobjective ibehavioural iand isubjective icontrol. iThis 

istudy iwill ilearn ithe iimpact ion ibehavioural iintent itoward inew itourism iof icoronavirus ior 

iCOVID-19 irisk iperception. iBehaviour ihas imany ifactors, ibut ithe iresearcher ionly ifocuses 

ion ithree icognitive, iemotional iand iaffective ielements. 
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2.2.3  AFFECTIVE iPERCEIVED iRISK 

  

 

   An iaffecting ireaction ioffers iinsight iinto ia isituation iand ithe isentiments ithat ihave 

iinfluenced irisk iassessments ibased ion isimilar ipast iexperiences iand iassociations i(Gilovich 

iet ial., i2007; iPeters iet ial., i2006). 

 

   An iaffective isense iof irisk irefers ito ianxiety iand iconcerns iabout irisk iexposure 

i(Sjöberg, i1998). iIn i2001, ihowever, iLoewenstein iand ihis icolleagues iintroduced ithe 

irisk-as-feeling itheory, iwhich istresses ithe ieffects ion iindividual iconduct iaffecting irisk 

iperception i(Loewenstein iet ial., i2001). iSpecifically, ithey isaid iaffective irisk iperception 

ibecomes imore icritical iwhen ian iindividual iis iexposed ito ia ihighly ifearful irisk ito iexplain 

ihuman iactions i(Peters i& iSlovic, i1996). 

 

   The iperception iof irisk iis iaffected iby itwo itypes. iFirst, ithe iadverse ieffects 

imeasured ias ian iexample iof ipredictive iemotions ithat iare ipart iof ithe irisk iperception 

iprocess imay ibe iinterpreted. iIn iother iwords, iwhen ipeople itake ia irisky itask iinto iaccount, 

ithey ianticipate ithat ithey ihave inegative iemotions i(e.g., ifear iwhen iimagining ia icar icrash ias 

ia iconsequence iof idangerous idriving). iSecondly, iwe ialso ishowed ithat irisk iperception 

icould ibe iinfluenced iby ithe iadverse ieffects iand ithe istress-free iparticipants iperceived ias 

iabove-assigned iparticipants iof ia irisk-assigned iactivity. iThese ifindings isomewhat 

iconform ito ithe iemotional imodel i(Lerner iet ial., i2015) ithat iassumes ithat ithe iemotions ifelt 

iwhen ithe ichoice iwas imade iare iconstituted iby iboth ithe isentiments ithat iform ipart iof ithe 

ichoice iproblem iand iunrelated iemotions i(Traczyk i& iFulawka, i2016). 
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2.2.4    iCOGNITIVE iPERCEIVED iRISK 

  

   Generally, icognitive imeans ia imental iprocess ifor iinterpreting, ilearning iand 

iunderstanding isomething. iCognitive irisk iperception iwill ihave ia ipositive iand inegative 

iinfluence ithat ican ibe isignificant ion ibehavioural iintentions. iAccording ito ithe iprevious 

istudy, iIcek iAjzen i(1991) idetermines ihuman ibehaviour iby ibehavioural iintentions 

iinfluenced iby iattitudes, isubjective inorms iand iperceived ibehavioural icontrol. iThe 

iproblem iof ithe iCOVID-19 ipandemic iis iclosely ilinked. iMore ipatients iinfected iwith ithe 

iepidemic ieach iday imust iconsider ithis idisaster’s ipsychological iand imental ihealth 

iconsequences. iIt ishould ibe iclarified ithat ipandemics iaffect ithe ieconomy inot ionly 

imedically ibut ialso iindirectly. 

   Cognitive ievaluation iis iwhen ithe iindividual iassesses ithe irelevance ito ia igiven 

iencounter’s iwell-being iin ithe ienvironment iand ihow. iThere iare itwo iphases. iPrimary 

iassessment irefers ito ian iestimate iof ia iperson’s iinvolvement iwith ianything iin ithe imeeting. 

iMeetings ican ibe iassessed ias iirrelevant, ibenign, ior istressful. iIs ithe imeeting ipotentially 

iharmful ito ithe iwell-being ior ihealth iof ia iperson, ifor iexample? iEvaluating ian iassessment 

iof ia iperson’s iimpact ion ithe iconference’s ioutcome iis ia icritical iindicator iof ithe iprimary 

ievaluation, isuch ias iassessing ithe idisturbance, ithreat ior ichallenge iof ithe imeeting. 

   The icognitive idimension iof ithe irisks iis iassociated iwith ithe iprobability iand 

iseverité iof ithe iprevious ireport’s iimpact i(Sang iHwa iet ial., i2015). iThis iassessment iis 

ibased ion iavailable iinformation. iThe icurrent istudy iworks ion ithe irisk icharacteristics iof 

iknowledge, iknowledge iand icontrol ifor ithe icognitive idimension. iExpertise ican ibe 

idefined ias iunderstanding ihow iwell ipeople iknow ia irisk i(Rolf iSkjong, i2015). iPeople imay 
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iregard ia iparticular irisk ias irisky iwhen ithey iare iunknown ior iunknown i(Rolf iSkjong, 

i2015). iIn ihis istudy, iSustein i(2002) ialso isuggested ithat iunfamiliarity ipanics iordinary 

ipeople ieven iwhen irisk iis irelatively ilow. iAccording ito ithe iprevious istudy iby iSlovic 

i(1999), ifamiliarity irefers ito ihow ipeople iare iused ito ia ithreat. iAnother iimportant ifeature 

ithat icould iinfluence irisk iperception iis icontrollability: ipeople iwill iconsider ithe ithreat iless 

isevere iin ithe icourse iof itheir istudy iif ithey iperceive iit ican icontrol ia idanger i(Williams, 

i2007). 

   Given ithe ipotential iof ithe iCOVID-19’s ilong-term ipsycho-social iimpact ion 

ipeople’s ilives iduring iand iafter ithe ipandemic, ipandemic iscales imust ibe ideveloped ito 

iserve iresearch iand ipractice ithoroughly. iSuch ian iamount iwould ibe ibeneficial ito iidentify 

ithe iperception iof iindividuals iabout ithe ipandemic. iThis istudy ihas iadapted iand itested ithe 

ifactor istructure iof ia iRisk iPerception iScale irelated ito icoronavirus, iCPRS, iand 

iCOVID-19. iThe iCPRS iwas iexpected ito iyield ia itwo-factor isolution, icognitive iand 

iemotional. iWe ipredicted ithat ievery isize iof ithe iscale iwould ibe ireliable iinternally. 

   This istudy ideals iwith ipeople ijudging ithe irisks iof ia iparticular ihazard ibased ion ithe 

icombined i(perceived) irange iof irisk ifeatures isuch ias ifear, iknowledge iand icontrollability, 

iaccording ito ithe ipsychometric iparadigm iof iSlovic i(1987). 
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2.2.5    iEMOTIONAL iPERCEIVED iRISK 

 

   An i“emotional” iresponse iis irequired iby icognitive iprocessing. iEmotional 

iresponses isimultaneously imodulate iand iguide iawareness ito iallow ienvironmental 

iadaptation. iIt idepends ion ihow iwe isee iour iworld, ihow iour imemory iis iorganized iand ihow 

iwe idecide icritically. iIn ithis ireview, iwe iprovide ian ioverview iof icurrent iaffective iscience 

itheorisation iand iresearch. iWe idiscuss ithe iconceptualization iof ithe iinteractions ibetween 

icognitive iand iemotive iprocesses iby ipsychological itheories iof iemotion. iWe ithen istudy 

ihow iour iperception, iattention, imemory, iand idecision-making iimpacts iemotional ieffects. 

iWe iillustrate ithe imechanisms iand ineural isubstrate iunderlying ithe icognition iand iemotion 

iinteractions iby istudies iwith ihealthy iparticipants iand iclinical ipopulations. 

 

   Psychool i(2009), ifrom ihis iprevious istudy, iwrites ithat iman iis ithe imost iemotional 

ianimal, ireferring ito ithe ifact ithat, ithrough isophisticated inervous isystems, iemotionality iis 

iincreasing iacross ispecies. iThis iobservation isuggests ithat iemotion ican iperform ian 

iadaptive ifunction irequiring ia icertain iamount iof icomplexity iin iprocessing. iWe ihave 

ipreviously itheorized ithat ithe iemotional irole iis ito iunite istimulus iand ibehavioural 

iresponse, iallowing iflexible iadaptation i(Psychool, i2009) ito ienvironmental icontingencies. 

iA ireflex ior ifixed ipattern iof iaction iconnects ia ispecific imotivation iinflexibly ito ia iresponse. 

iBy icontrast, ian iemotional iresponse iproduces ia ilatency iperiod iin iwhich iphysiological 

iresponses ican ibe iinitiated, iand iseveral itendencies ifor iaction ican ibe iprepared iduring ia 

ifurther ianalysis iof ithe isituation. 
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   According ito iLiang iet ial.’s iprevious istudy i(2006), ihow iis ian iemotion irelated ito 

ithe iperceived irisk iin iconsumer iexperience? iThe iauthor iargues ithat inegative iemotions iare 

ioptimistic iand ipositive irelated ito iperceived irisk. iNegative iemotions iand iperceived 

idifferences iin ithe icircumstances iand ithe ienvironment iaround iperceived irisk iare ifound. 

 

   Therefore, ian iemotional iperson iis icharacterized iby ia ihigh iinterdependence iof ithe 

iorganismic isubsystems, iwith itheir ineural isub icircuits iprovide ian iemotional iresponse iand 

iessentially icognitive ifunctions. iWe ishall inow iillustrate iin imore idetail ihow icognitive 

ifunctions isuch ias iperception, iattention, imemory iand ichoice iduring ian iemotional 

iresponse iare imodulated. 

 

   The iemotional iimpact ion iawareness iand iattention ifrequently iface ilarge iquantities 

iof isensory iinformation iin iour idaily ienvironment. iBecause iof iour ibrain’s ilimited 

icapacity, iwe icannot ithoroughly iprocess iall iinformation ithat ienters iour isenses ibut imust 

iselect ia isubset ito iprioritize iits iprocessing ifor iother idetails. 
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2.3    iHYPOTHESIS iDEVELOPMENT 

 

 

2.3.1  iRELATIONSHIP iBETWEEN iCOGNITIVE iPERCEIVED iRISK iAND 

iBEHAVIOURAL iINTENTIONS 

  

 

   Cognitive imeans iare ilearning iand iunderstanding imental iprocesses, iincluding 

ithought, iknowledge, irecollection, iassessment iand iproblem-solving i(Cherry, i2020). 

iPerceived isensitivity iand isevere irisk iinclude icognitive irisk iperception i(Sjöberg, i1998). 

iThe iperceived iknowledge irefers ito ihow iwell ipeople iknow irisk iconcerning icognitive 

idimensions i(Brug iet ial., i2004). iCognitive irisk ireferences ianalytical, isystematic, 

ideliberative, iand ilogical irisk ianalysis iand isubsequent idecisions, iaccording ito iSlovic iand 

iPeters i(2006). iThe ifollowing ihypothesis iis ideveloped ibased ion ithe iabove idiscussion: 

      Hypothesis i1: iThere iis ia irelationship ibetween icognitive iperceived irisk iand 

ibehavioural iintention itowards iuntact itourism. 

 

 

2.3.2  iRELATIONSHIP iBETWEEN iAFFECTIVE iPERCEIVED iRISK iAND 

iBEHAVIORAL iINTENTIONS i 

 

  

   Affective irisk iperception irefers ito ianxiety ior irisk iexposure iconcerns i(Sjöberg, 

i1998). iLoewenstein iand ihis icolleagues ihighlighted ithe iimpact iof iaffective iperception ion 

isome icompartments i(Lowenstein iet ial., i2001). iIn iparticular, ithey iindicated ithat iaffective 
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irisk iperception ibecomes ia imore isignificant ideterminant iof ihuman iactivity iif ia iperson 

ifaces ia ivery ifrightening irisk i(Peters i& iSlovic, i1996). iThe ibehavioural ipurposes iof 

iindividuals iare iinfluenced iby ia ihigh ilevel iof iperceptions iof irisk, iaccording ito iChoi iet ial. 

i(2013) iand iLee i(2009). iFishbein iand iAjzen i(1975) ishow ithat ia iperson iintends ito 

iparticipate i(personal iconviction iand ifeelings itowards ithat ibehaviour). iOver iand iabove 

ithe iconcerns iassociated iwith irisk iperceptions, ipeople iexperienced iduring ithe iCOVID-19 

ipandemic ivarious iaffective iconditions isuch ias ianxiety, ianger, iloneliness, ifrustration, 

iconfusion, ilack iof iadequacy iand iuncertainty. iExploring iquarantine ipsycho-social iresults. 

iThe ifollowing ihypotheses iare iproposed ibased ion ithe iabove idiscussion: 

      Hypothesis i2: iThere iis ia ipositive irelationship ibetween iaffective iperceived irisk 

iand ibehavioural iintention itowards iuntact itourism. 

 

 

2.3.3 iRELATIONSHIP iBETWEEN iEMOTIONAL iPERCEIVED iRISK 

iBEHAVIORAL iINTENTIONS 

 

 

   Practitioners imust iknow iabout irumours iand ithe ipotential irisk iof i“emotional 

iinfection” iin iany ipandemic i(Goodwin iet ial., i2011). iThe isocial icontext ican ialso iaffect ithe 

ilevel iof iprofessional iconcern. iThe ilower-income iclass, ifor iexample, ideals imore iwith 

iproblems ilike iequitable ihealth iservice idistribution. iIn ithis iway, ian ioutbreak iin iChina ihas 

ishown iincreased ianxiety, idepression, isensitivity ito isocial irisk, iand idecreased isatisfaction 

iin ilife, iand ia ipandemic icould ilead ito iemotional iresponses ito ihealth irisks, iincreased 

iawareness iof irisk, iincreased inegative ifeelings isuch ias ianger ior ifear iand iconsiderable 
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ichallenges iin irisk ireductions i(Vaughan i& iTinker, i2019; iLi iet ial., i2020). iThe ifollowing 

ihypotheses iare irecommended ibased ion ithe idiscussion: 

      Hypothesis i3: iThere iis ia irelationship ibetween iemotional iperceived irisk 

ibehavioural iintentions iis ia imore ilikely ipositive iattitude itowards iuntact itourism. 

 

 

2.4 I       CONCEPTUAL iFRAMEWORK 

 

 

      This istudy iwill ishow ithe iimpact ion ithe ibehavioural iintention ifor iuntact itourism iof 

ithe icoronavirus idisease ior iCOVID-19. 

 

 

Figure i2.1 ishows iConceptual iframework iadapted ifrom iTheory iof iPlanned 

iBehavior i(Ajzen, i1985) 
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   The icognitive itheory iis ibased ion ithe imodel i(Lewin, i1951). iIn icontrast, ithe 

icognitive ithesis iemphasises ithe isubjective ivalue iof iconsequences iand ithe isubjective 

iexpectation iof iresults ifrom ia ibehaviour, iwhich iclaims ithat irepetitive ibehaviour iresults 

ifrom ian iindividual's iimmediate ireward iafter ia ispecific iactivity i(Champion i& iSkinner, 

i2008). iIf iused iin ihealth ibehaviour, ia iperson iwho ivalues iavoiding ihealth irisks ican ialso ibe 

iassumed ito iexpect ia ispecific iaction ithat ipromotes ihealth ito iminimize ithis irisk. 

 

   A isignificant ihistory iof isubjective istandards iand iperceived ibehavioural icontrols 

iwere ialso iperceived irisk i(Lee, i2009). iPeople iwho iperceive ia iparticular irisk iare iexpected 

ito iconduct ithemselves imore ipreventively ito iprevent ior ireduce ihealth ihazards. 

 

 

2.5        iCONCLUSION 

 

 

   To iconclude, ithis ichapter iexamined ithe ieffect iof irisk iperception i(COVID-19) ion 

ibehavioural iintent itowards inew itourism iin ithe iexisting iliterature. iDevelopment iwas ialso 

idiscussed iof ithe irelationship ibetween iaffective irisk iperceived, icognitive irisk iperceived, 

iemotional irisk iperception iand ibehavioural iintent. iTo iexamine ithe irelationship ibetween 

iindependent iand idependent ivariables, ithe iresearcher iconstructed ia iconceptual 

iframework ifor ithis istudy. iThe ifollowing itable iprovides ian ioverview iof ithese iresearch 

iquestions iand ihypotheses. iThe imethodology ito ibe iused iin ithis istudy iis idescribed iin ithis 

ichapter. i(See itable i2.1) 
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       Table i2.1 ishows iThe iRelationship ibetween iResearch iQuestion iand iHypothesis 

Research iQuestion Description Hypothesis 

 

RQ1 

How ito iexamine ithe iimpact iof 

icognitive irisk iperception ion 

ibehavioural iintention itowards 

iuntact itourism? 

 

There iis ia irelationship ibetween 

icognitive iperceived irisk iand 

ibehavioural iintention itowards 

iuntact itourism. 

 

RQ2 

How ito iexamine ithe iimpact iof 

iaffective irisk iperception ion 

ibehavioural iintention itowards 

iuntact itourism? 

 

There iis ia ipositive irelationship 

ibetween iaffective iperceived irisk 

iand ibehavioural iintention 

itowards iuntact itourism. 

 

 

RQ3 

How ito iexamine ithe iimpact iof 

iemotional irisk iperception ion 

ibehavioural iintention itowards 

iuntact itourism? 

 

There iis ia irelationship ibetween 

iemotional iperceived irisk 

ibehavioural iintentions iis ia imore 

ilikely ipositive iattitude itowards 

iuntact itourism. 
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CHAPTER i3 

RESEARCH iMETHODOLOGY i 

 

 

3.1    iINTRODUCTION 

 

 

   The imethod iused iin ithis iresearch iwas iexplained iin ithis ichapter. iThis ichapter iwill 

iinclude iall ithe iresearch icomponents, ifrom iresearch idesign, ipopulation, isample isize, 

isample imethod, idata icollection imethod, iresearch itool iand idata ianalysis. iFinally, ia 

idetailed isummary iof ithe iresearch iis iprovided iin ithis ichapter. 

 

 

3.2 I       RESEARCH iDESIGN 

 

 

   The iresearch idesign iis ithe istructure iof ithe iresearch imethods iand itechniques 

iselected iby ia iresearcher i(Sileyew iK, i2019). iThe idesign iassists iscientists iin istudying iand 

ideveloping iresearch imethods isuitable ifor ithe isubject i(Sileyew iK, i2019). iThere iare 

icollection, imeasurement, iand ianalysis iof ithree iprincipal itypes iof iresearch i(Gunderson, 

i2002). iThe icurrent istudy iused ithe iquantitative imethod ito iexamine icoronavirus 

i(COVID-19) irisk iperception ion ibehavioural iintention ion iuntact itourism. iThe iresearch 

imeant ithat ithe idata iwere icollected iusing ia iquestionnaire; ithis istudy iaimed iat idetermining 

ithe ieffect iof iperception iof ithe irisk ifrom icoronavirus idisease i(COVID-19). iThe iscientist 

ialso iuses ia idescriptive imethod iin ithis istudy. iDescriptive iresearch iis ia isuitable ichoice ifor 
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iresearchers ito iidentify ifeatures, ifrequencies, itrends ior icategories i(Shield iPatricia, i2013). 

iThe iresearcher iused ia idescriptive imethod ibecause ithe iresearcher iwanted ito iinvestigate 

ithe iimpact ion ibehavioural iintent itowards iunchallenged itourism iof ithe icognitive, 

iadequate iand iemotional iperceived irisk. 

 

 

3.3    iPOPULATION 

  

 

   The istudy’s itarget ipopulations iare ia itourist iwho ihas ithe iintention ito itravel iin 

iMalaysia. iThe iresearcher ichooses itourist ito ibecome itheir itarget. iAccording ito iTourism 

iMalaysia istatistic ifrom i2017 iuntil i2019, ithe iaddition itourist iarrivals iin iMalaysia ihas ibeen 

iups iand idown. iThe inumber iof itourists icoming ito iMalaysia iis i25.95 ibillion ipeople iin 

i2017 iand idrop ito i25.83 ibillion itourists iin i2018. iIn i2019, ithe istatistic iof itourist iarrival 

iincrease ito i26.10 ibillion ipeople. iThe iresearcher ichooses itourists ito ibecome itheir 

irespondents ibecause ithey iuse idifferent ifacilities, iand ithe iresearcher iwants ito iknow itheir 

iexposure ito iuntact itourism iduring ipandemic iCOVID-19. 

 

 

3.4 I       SAMPLE iSIZE 

 

 

   The isample iis ithe isystemic ipopulation idistribution i(Fenstermacher i& iRichardson, 

i2005), iwhich iincludes ia iprocess ifor ithe iselection iof ithe ihigher igroup imultiple isamples 

i(samples) ias ithe ibasis ifor ithe iassessment ior iimplication iof ireality, ithe icircumstances, iand 
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ithe isignificance iof ithe ihigher igroup i(Kumar, i2006). iThis ianalysis iwas iused ito icalculate 

ithe isize iof iunknown ipopulation isamples iusing iKrejcie iand iMorgon. 

 

   The iresearcher istated ifrom ithe iprevious istudy ithat ionly i96 irespondents iwere 

iused. iIn iour istudy, iresearchers ichose ito iuse i200 irespondents ito iexamine icoronavirus 

i(COVID-19) irisk iperception idue ito ibehavioural iintent itowards iuntouched ivisitation iin 

iMalaysia ito iidentify ithe iresults iof ithis iresearch. iPrevious istudies ion icognitive, iaffective, 

iand iemotional iperceived irisk ialso iused ia isimilar isample isize. iFor iinstance, iSo iYoung 

iBae i& iPo-Ju iChang i(2020) iused i200 iand i230 irespectively iin itheir istudy. i 

 

 
    Table i3.1 iKrejcie iand iMorgan iModel i 
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3.5        iSAMPLING iMETHOD i 

 

 

   According ito iLance iet ial.(2014), isampling icollects ia isubset ior istatistical isample 

iof iindividuals ifrom ia istatistical ipopulation. iIn ithis iresearch, iwe ichoose ia isampling ifrom 

ia iprobability isample. iA iprobability isample iwas ia isample ilikelihood igreater ithan izero ifor 

iany iunit iin ithe ipopulation ito ibe iselected iin ithe isample. iThis iprobability ican ibe iaccurately 

icalculated. iBy iweighing ithe isampled iunits iaccording ito itheir ilikelihood iof iselection, 

icombining ithese icharacteristics imakes iit ipossible ito igenerate iunbiased ipopulation itotals 

i(Shamon, i1984). i 

  

   The iresearcher iselects isimple irandom isampling ias ithe imethod iof iobtaining ithe 

iresults iof iour iresearch. iA irandom isample iis ia igroup iof iindividuals ifrom ia ipopulation 

iselected. iEvery iperson iis ichosen iby ichance ito ihave ithe isame iprobability iof ibeing ialways 

iselected ifor ithe isurvey iduring ithe isampling iprocedure i(Moore iDaren.S, i2008). iThis 

itechnique iwas iemployed ito iensure ithat ithe ivariables ifor ithe istudy iare irepresented 

irelatively iequal. 

 

 

3.6 I       DATA iCOLLECTION 

 

 

   Collecting idata icollects ivaluable iinformation ito iensure ia ilogical ianswer iis 

iprovided iby ithe ianalysis i(Sapsford i& iJupp, i2006). iPrimary iand isecondary idata 

icollection imethods iwere iemployed ifor ithis istudy. iThe icollection iof iprimary idata 

FY
P 

FH
PK



27 

 

iinvolved ithe icollection iby ithe iresearcher ior itaught idata icollector idirectly ifrom isubjects. 

iQuantitative idata iare icollected ito iarrange iand iportray ipopulation icharacteristics iand 

ibehaviour i(Parahoo, i2006). iRobson i(2007) iclaimed ithat ithe iless icomplicated iway ia 

iresearcher ishould icollect iinformation ito ifind ianswers ito ithe iresearch iquestions ishould ibe 

iused iand ithat imore iinformation iwould ibe icollected ithan irequired. iThe isurvey imethod ifor 

ithis istudy iwas iselected iamong ithe iprimary idata icollection imethods. iResearchers ialso 

iselected ia iquestionnaire ias ian iinstrument ifor idata icollection ito iachieve ithe igoals iof ithis 

istudy. 

 i  

   Due ito ithe ipandemic iCOVID-19, ithe iresearcher iplan ito idistribute ithe 

iquestionnaire ithrough igoogle iform ito ithe itourist iby ihanding iout iquestionnaires ito isocial 

imedia isuch ias ithe iFacebook ipage iof i“Ministry iof iTourism, iArts, iand iCulture iMalaysia 

iby igovernment iorganization iand i“Kaki iTravel ipage” ito iget irespondents ibecause ithe 

iresearcher iwants ito iknow itheir iexposure ion iuntact itourism iduring ipandemic iCOVID-19. 

iThe iintroductory iletter iwill ibe iindicated ifirst ito ithe irespondent’s ienhancement iof ithe 

iexplanation iand ithe iimportance iof ithis istudy. iOther ithan ithat, ithe iobjective iand isubject 

iof ithe iinclusion iwill iexplain ito ithe irespondent. iNext, ithe iquestionnaire iwill ibe igiven ito 

ithe i200 irespondents ito igain ian iaccurate, ihelpful iresponse ifor ithe istudy. iThe 

iquestionnaire iwill ibe ihanded iout ifor i48 ihours ifor ithe irespondent ito irespond iand iclose 

iafter i48 ihours. iIt iis ito iavoid ian iunappreciated isurvey. iFinally, ithe igathered idata iwill ibe 

ianalyzed iwith ithe iselected imethod. i 

  

   The isecondary idata ifrom idifferent isources iare icollected iin ithe imeantime. 

iSecondary idata iwere iused ito isupport iresults iand ianalyses. iIn ithis istudy, ithe isecondary 

idata iused iwere iliterature, ijournals, iarticles, ibooks, iand iwebsites i(www). 
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3.7 I       RESEARCH iINSTRUMENT i 

 

 

   In ithe isurvey iresearch icollection, ithe iquestionnaire iis ithe iprimary itool iused ito 

igather idata ifrom irespondent. iA iseries iof istandard iqueries iare ioften icalled iitems ito icollect 

iindividual iinformation ion ione ior imore ispecific isubjects iunder ia ifixed ischeme. 

iSometimes iquestionnaires ibecome iconfusing iinterviews. iA iformal icontract iin iwhich ithe 

iwording iand iorder iof iquestions iin ithe iinstrument igovern ithe iconversation iinvolves ia 

iparticular itype iof iinterview. iA iquestionnaire iis ia iresearch itool iconsisting iof ia iset iof 

iqueries ior iother itypes iof isuggestions ito iprovide ia irespondent iwith iinformation i(The 

iUltimate iGuide ito iGreat iQuestionnaires, i2020). iThe iform iof ithe isurvey, ithe isequence iof 

iquestions iand iresponses iare iall ifixed iand iwritten. iResearchers ionly ineed ipermission 

ifrom irespondents, iand idata ican ibe iobtained iquickly. iThe iresearchers ithen iperformed ia 

irigorous idata ianalysis ito idetermine ithe ireal isignificance iand ivalue iof ithe idata. iIt iis ieasy 

ito iquantify ithis imethod. 

 

   The iquestionnaire iis iprepared iwith ithe iLikert iscale iin ia isimple iformat. iThe 

irespondents ichoose ia i5-size ichoice. iIn ithe iLikert iscale, ithe irespondent ihad ia i5-scale 

ichoice iof i1) istrongly idisagreed, i2) idisagreed, i3) imoderated, i4) iagreed, i5) ifirmly iagreed. 

iAnswers ito ithe iquestion ishould ibe iclassified iaccordingly. 

 

Question 1 2 3 4 5 

 Strongly 

iDisagree 

Disagree Moderate Agree Strongly 

iAgree 

Table i3.2 ishows iThe iLikert iScale 
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3.8 I       DATA iANALYSIS 

 

  

   The idata ianalysis iis ithe isystematical iapplication iand iillustration, icondensing iand 

irecapturing istatistical iand ilogical itechniques iand iassessing idata. iAccording ito iShampoo 

iand iResnik i(2003), iseveral ianalytical imethods iallow iinductive iinferences ifrom idata ito ibe 

idrawn iand ithe isignal idistinguished ifrom ithe inoise. iThe iStatistical iPackage ifor iSocial 

iScience i(SPSS) iwill ibe iused ito isimplify iresearchers’ ianalytical idata. iFor ithe icurrent 

istudy, ithree itests iinclude idescriptive istatistical ianalysis, isuch ias ireliability itesting, 

idescriptive ianalysis, iand iSpearman icorrelation. 

 

 

3.8.1 I    DESCRIPTIVE iSTATISTIC i 

 

 

   Descriptive istatistics isummarize idata iorganised iby idescribing ithe irelationship 

ibetween ivariables iin ia isample ior ipopulation. i(Vikas iet ial., i2018). iA idescriptive istatistic 

iis ia ibrief idescriptive icoefficient ithat isummarizes ia igiven idata iset, irepresenting ithe ientire 

ipopulation isample. iDescriptive istatistics iare ibroken idown iinto imeasures iof icentral 

itendency iand imeasures iof ivariability i(spread). iThe idescriptive istatistic ican isimplify ia 

imore imassive iamount iof idata isensibly. iThe idistribution, icentral itendency, iand idispersion 

iare ithree isignificant icharacteristics iof idescriptive istatistics. 
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3.8.2 I    RELIABILITY iTEST 

 

 

   The ireliability itest idetermines ithe imeasurement iof ithe iintended imeasurement ito 

iwhich ithe itest iis iconsistent iand istable. iThe ireliability itest iaims ito iinvestigate idata 

iconstancy iand iimmovability i(Malhorta iand iPeteraon, i2006). 

 

Table i3.3: iRule iof iThumb iCronbach’s iAlpha 

Cronbach’s iAlpha  i i i i i i i i iInternal iConsistency 

0.9 i≤ iα  i i i i i i i i i i i i i I    Excellent 

0.8 i≤ iα i< i0.9                      iGood 

0.7 i≤ iα i< i0.8  i i i i i i i i i i i   i iAcceptable 

0.6 i≤ iα i< i0.7  i i i i i i i i i i i i I  Questionable 

0.5 i≤ iα i< i0.6  i i i i i i i i i i i i i i I     Poor 

α i< i0.5        Unacceptable 

Source: iMatkar i(2012) 
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3.8.3  iSPEARMAN iCORRELATION 

 

 

   The icorrelation iof iSpearman ican ibe iidentified ias ia inon-parameter itest ifor 

imeasuring ithe idifference ilevel ibetween ithe itwo ivariables i(Bonnett, i2008). iThe 

icorrelation ican ibe ithe istrength iof ithe irelationship iand ithe idirections iof ithe irelationship 

ibetween itwo ivariables. iThe iforce iand idirection iof ithe iassociation ibetween itwo iclassified 

ivariables iare imeasured. iHowever, iit iis iessential ifirst ito iunderstand iPearson’s icorrelation 

ibefore iwe idiscuss ithe iSpearman icorrelation icoefficient. iA iPearson icorrelation iis ia 

imeasure iof ithe istrength iof ithe ilinear irelation iof ipair idata. iThe ivalue icorrelation 

icoefficient ivaries ibetween i+1 iand i-1. iThe istrength iof ithe irelationship iand ia ivalue iof i±1 

iindicates ithat ithe itwo ivariables iare icorrectly iconnected. iThe ivalue iis i0, iwhile ithe irelation 

iof ithe itwo ivariables iis iweak. iThe icorrelating ivalue iis i0. iA isign iof ithe icoefficient ishows 

ithe irelation’s idirection; ia isign iof i+ iindicates ia ipositive iand inegative irelationship. iIn 

istatistics, iwe iusually imeasure ifour icorrelations: ithe iPearson, ithe iKendall, ithe iSpearman, 

iand ithe iPoint-Biserial, irespectively, icorrelations. iThe icorrelation iof iSpearman iis ichosen 

iin ithis iresearch ito idetermine ithe icritical ilink ibetween iIV iand iDV. 
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Table i3.4: iRule iof iThumb iof iCorrelation iCoefficient iSize 

Coefficient iRange i(r) Strength iof iCorrelation 

± i0.90 iuntil i± i1.0 Very ihigh ipositive/negative icorrelation 

± i0.70 iuntil i± i0.90 High ipositive/negative icorrelation 

± i0.50 iuntil i± i0.70 Moderate ipositive/negative icorrelation 

± i0.30 iuntil i± i0.50 Low ipositive/negative icorrelation 

± i0.00 iuntil i± i0.30 Negligible icorrelation 

Source: iBonnet i(2008) 

 

 

3.9        iCONCLUSION 

 

 

   In iconclusion, ievery ielement iinvolved iin iconducting isuch iresearch iwill ialso ibe 

imentioned iin ithis ichapter, iincluding ia isummary iof iresearch idesign, ipopulation, isample 

isize, isampling imethod, idata icollection iprocedure, iresearch iinstruments, iand idata 

ianalysis. iThe iresearch imeant ithat ithe idata iwere icollected iusing ia iquestionnaire. iTo 

iexamine ithe iassociation ibetween ithe iresearch iquestion icreated, idata icollected iin ithis 

iquestionnaire iwere ianalyzed iusing ia istructured iquestionnaire ito iexplore ithe iimpact iof ithe 

icognitive, iaffective, iand iemotional irisk iperception ion ibehavioural ipurpose itowards 

iuntact itourism. iPrimary iand isecondary idata icollection imethods ishould ibe iemployed ifor 

ithis istudy. iThe icollection iof iprimary idata iinvolved ithe icollection iby ithe iresearcher ior 

itaught idata icollector idirectly ifrom isubjects. iThe isurvey imethod ifor ithis istudy iis iselected 

iamong ithe iprimary idata icollection imethods. iResearchers ialso iselected ia iquestionnaire ias 
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ian iinstrument ifor idata icollection ito iachieve ithe igoals iof ithis istudy. iThere iare ithree itests 

ifor ithe icurrent istudy: idescriptive istatistical ianalyses isuch ias ireliability itesting, 

idescriptive ianalysis, iand ithe icorrelation ibetween iSpearman. iThe iDescriptive 

iStatistically, ithe irelationship ibetween ivariables iin ia isample ior ipopulation iused ito isum iup 

idata iorganized. iDescriptive istatistics iare ibrief idescriptive icoefficients ithat isummarize ia 

idata iset irepresenting ieither ia ipopulation ior ia ipopulation isample. iA iPearson icorrelation iis 

ia imeasure iof ithe istrength iof ithe ilinear irelation iof ipair idata. iA isummary iof iresearch 

iquestions iand idata ianalysis iused iin ithe istudy iis iprovided ibelow i(See itable i3.2) 

 

 

Research iQuestion Data iAnalysis 

How ito iexamine ithe iimpact iof icognitive irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Spearman icorrelation 

How ito iexamine ithe iimpact iof iaffective irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Spearman icorrelation 

How ito iexamine ithe iimpact iof iemotional irisk iperception 

ion ibehavioural iintention itowards iuntact itourism? 

Spearman icorrelation 

 

Table i3.5 ishows iThe iSummary iof iResearch iQuestions iand iData iAnalysis 
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CHAPTER i4 

RESULT iAND iDISCUSSION 

  

 

4.1    INTRODUCTION 

 

 

   This ichapter icovers idata ianalysis itechniques isuch ias idescriptive istatistics, 

ireliability itests, iand iSpearmen’s iCorrelation. iEvery iinvestigation iwill idecipher iand 

iresolve ithe iresearch iquestions, iwhile idescriptive ianalysis iwill irationally isimplify ia imore 

isignificant iamount iof idata. iAs ia iresult, ithe ireliability itest idetermines iwhether ithe itest iis 

iconsistent iand istable iin iits imeasurement iof ithe iintended isize. iAdditional ianalyses iand 

iexploration iof ithe irelationship ibetween ithe ivariables iwill ibe iconducted iusing 

iSpearman’s icorrelation itest. 

 

 

4.2 i    RESPONSE iRATE 

 

 

   A iwhole iamount iof i1 iquestionnaire idistributed ionline. iFrom ithe i235 

iquestionnaires icollected ifrom ithe itargeted irespondents, ionly i235 irefunded 

iquestionnaires iwere iused. iThere iall iamount i235 iuse iable iquestionnaires icollected ionline. 

 

   A itest imoderately iestablished ithe istudy’s ioverview, ian ianalysis ican iprovide 

ireasonable ireaction irates, iand isuperior iprecision iis iless iclear. iThe ireaction irate, iwhich iis 

FY
P 

FH
PK



35 

 

ithe inumber iof istudy irespondents iwho iresponded ipositively ito ithe iquality itested, iis 

ifrequently iused ito imeasure ihow ifar ican ibe iapplied ithe istudy iresults. 

 

Table i4.1: iTotal iNumber iof iQuestionnaire 

Number iof iquestionnaires idistributed 235 

Questionnaires returned and use able to be analysis 235 

Response irate 100% 

The questionnaire used for analysis 235 

Source: iFieldwork iStudy i(2021) 

 

 

4.3    RESPONDENT’S iDEMOGRAPHIC 

 

 

   A itotal iof i235 iquestionnaire isets iwere iassigned ivia ithe ionline iportal. iThis isection 

iincluded ithe irespondents’ icontextual iprofiles. iThis isection ifocuses ion ithe idemographic 

iprofile iand iexperience iof ithe irespondent, iincluding igender, iage, irace, imarital istatus, 

ieducation, iand iincome.  

  

Table i4.2: iRespondent iDemographic iProfile i– iGender 

Respondent’s iProfile Frequency (N= i235) Percentage i(%) 

Male 108 46% 

Female 127 54% 

Total 235 100% 

Source: iFieldwork iStudy i(2021) i 
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Percentage iof iRespondent’s iGender i 

 

 

Figure i4.1: iPercentage iof iRespondent’s iGender 

 

   Table i4.2 idisplays icommon iof ithe irespondents iare ifemale iwith i54% i(n=127) 

irelated ito i46% i(n=108) iare imale. i 

 

Table i4.3: iRespondent iDemographic iProfile i– iAge 

Respondent’s iAge Frequency (N= i235) Percentage i(%) 

Below ithan i20 iyears iold 30 12.7% 

21-30 iyears iold 142 60.4% 

31-40 iyears iold 43 18.3% 

41-50 iyears iold 13 5.5% 

51-60 iyears iold 6 2.7% 

Above i60 iyears iold 1 0.4% 

Total 235 100% 

Source: iFieldwork iStudy i(2021) 
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Percentage iof iRespondent’s iAge 

 

 

 

 

 

 

 

 

Figure i4.2: iPercentage iof iRespondent’s iAge 

 

   In itable i4.3, irespondents iwho iresponded ito ithis isurvey iare iobscenely iaged 

ibetween i21-30 iyears iold, iwith ia ifrequency iof i142 irespondents i(60.4%). iRespondents 

ibelow i20 iyears iold iobserve ithis iwith ithe ifrequency iof i30 irespondents i(12.7%), i31-40 

iyears iold iwith ionly i43 irespondents i(18.3%), i41-50 iyears iold iwith i13 irespondents i(5.5%), 

i51-60 iyears iold iwith i6 irespondents i(2.6%) iand iabove i60 iyears iold iwith i1 irespondent 

i(0.4%). 

 

Table i4.4: iRespondent iDemographic iProfile i– iMarital iStatus 

Respondent’s iMarital iStatus Frequency (N= i235) Percentage i(%) 

Single 167 71.1% 

Married 68 28.9% 

Total 235 100% 

Source: iFieldwork iStudy i(2021) 
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Percentage iof iRespondent’s iMarital iStatus 

 

Figure i4.3: iPercentage iof iRespondent’s iMarital iStatus 

 

    Table i4.4 ishows ithe ipercentage iof irespondent’s imarital istatus, iwhich imost iof ithe 

irespondent’s imarital istatus iare isingle iwith i167 irespondents i(71.1%) iand ifollowed iby 

irespondent’s imarital istatus, iwhich iis imarried ito i68 irespondents i(28.9%). 

 

Table i4.5: iRespondent iDemographic iProfile i– iIncome 

Respondent’s iIncome Frequency (N= i235) Percentage i(%) 

Below iRM i2000 109 46.4% 

RM i2001-3000 64 27.2% 

RM i3001-4000 37 15.7% 

RM4001-5000 11 4.6 i% 

Above iRM i5000 14 6.1% 

Total 235 100% 
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Percentage iof iRespondent’s iIncome 

 

Figure i4.4: iPercentage iof iRespondent’s iIncome 

 

    Based ion itable i4.5 ishows ithe iaverage iincome iof ithe irespondents. iMost iof ithe 

irespondent’s iincome iis ibelow iRM i2000 iwith i109 irespondents i(46.4%), iRM i2001-3000 

iwith i64 irespondents i(27.2 i%), ifollowed iby irespondents iwith iincome iabove iRM i5000 

iwith i15 irespondents i(6.1%), ifor iincome iRM4001-5000 iare i11 irespondent i(4.6%) iand 

ilastly irespondent iwith iincome iRM i3001-4000 iwith i37 irespondents i(15.7%). 

 

Table i4.6: iRespondent iDemographic iProfile i– iEducation 

Respondent’s iOccupation Frequency (N= i235) Percentage i(%) 

PhD 16 6.8% 

Master iDegree 56 23.8% 

Bachelor’s iDegree 71 30.2% 

Honours/Degree/ iSTPM 29 12.3% 

Graduate iDiploma 36 15.3% 

SPM 27 11.5% 

Total 235 100% 

FY
P 

FH
PK



40 

 

 

Percentage iof iRespondent’s iEducation iStatus 

 

 

 

 

 

 

 

Figure i4.5: iPercentage iof iRespondent’s iEducation iStatus 

 

Table i4.6 ishowed ithe ipercentage iof irespondent’s iEducation iwhich imost iof ithe 

irespondents' iEducation iare iBachelor’s iDegree iwith i71 irespondents i(30.2%), ifollowed iby 

irespondent’s ieducation, iwhich iis iMaster iDegree iwith i56 irespondents i(23.8%). 

iFurthermore, irespondent’s ieducation iwhich iHonours/Degree/STPM, ihas i29 irespondent 

i(12.3%), iGraduate iDiploma iwith i36 irespondents i(15.3%), ifollowed iby irespondent’s 

ieducation iwhich iis iin iSPM iwith i27 irespondents i(11.5%). i 

 

 

4.4    RELIABILITY iTEST 

 

 

    The ireliability icoefficient iis ia imethod ifor idetermining ithe iinternal iaccuracy iof ia 

iscale. iAs ia iresult, ithe idata iwas iexamined iusing ithe iCronbach’s iAlpha istudy ias ia iguide ito 

idetermine ithe idegree iof iaccuracy. iCronbach’s iAlpha imust ibe igreater ithan i0.7 ifor iall 
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ivariables. iTable i4.8 ibelow ishows ithe iRules iof iThumb iof iCronbach’s iAlpha iCoefficient 

isize iaccording ito iMatkar i(2012). i 

 

Table i4.7: iRule iof iThumb iCronbach’s iAlpha 

Cronbach’s iAlpha Internal iConsistency 

0.9 i≤ iα Excellent 

0.8 i≤ iα i< i0.9 Good 

0.7 i≤ iα i< i0.8 Acceptable 

0.6 i≤ iα i< i0.7 Questionable 

0.5 i≤ iα i< i0.6 Poor 

α i< i0.5 Unacceptable 

Source: iMatkar i(2012) 

 

Table i4.8: iResult iof iReliability iCoefficient iAlpha ifor ithe iIndependent iVariable iand 

iDependent iVariable 

Variable 

Number 

iof iitems 

Reliability iCronbach’s 

iAlpha 

Comment 

Cognitive irisk iperception 4 0.771 Acceptable 

Affective irisk iperception 4 0.668 Questionable 

Emotional irisk iperception 5 0.810 Good 

Behavioural iintention itowards 

iuntact itourism iin iMalaysia. 

4 0.824 Good 

 

   Table i4.7 iof ithe iSPSS ifindings ishowed ithe iimportance iof iboth iindependent iand 

idependent ivariables iin ithis ianalysis. iAccording ito iTable i4.7, i2 iof ithe ivariables iwere iover 
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i0.800; imeanwhile, i1 iof ithe iother ivariables iwas iover i0.700 iand i0.600. iThe iquestionnaire 

iwas iapproved, iand i4 iquestions iwere iused ito iaccess ithe icognitive irisk ivariable. iThe 

iCronbach’s iAlpha iresult ifor ithe icognitive irisk ivariable iquestions iis i0.771 iand ihas ibeen 

iproven ito ibe iacceptable. iThe icoefficient iobtained ifor icognitive irisk ivariable iquestions 

iwas ialso iaccurate. i 

 

   Other ithan ithat, ifor imeasuring ithe iaffective irisk ivariable, i4 iquestions iwere iused, 

iand ithe iresult iof ithe iCronbach’s iAlpha iis i0.668, iwhich iindicated ias iquestionable. iHence, 

ithe icoefficient iobtained ifor ithese iquestions iin ithe iaffective irisk ivariable iwas ireliable. i 

 

   Then, i5 iquestions iwere iused ito icalculate ithe iemotional irisk ivariable, iand ithe 

iCronbach’s iAlpha ioutcome iis i0.810, iwhich ialso iindicated ias igood. iThe icoefficient 

iobtained iin ithe iaesthetic ivariable ifor ithis iemotional irisk ivariable iwas iaccurate. i 

 

   Finally, i4 iquestions iwere iused ito icalculate ithe itourist’s iresponse ibehaviour 

ivariable itowards iuntact itourism, iand ithe iCronbach’s iAlpha ioutcome iwas i0.824, iwhich 

iwas iindicated ias igood. iThe icoefficient iobtained ifor ithese iquestions iin ithe ibehaviour 

itowards iuntact itourism iresponse ivariable iwas ireliable. i 

 

 

4.5    DESCRIPTIVE iANALYSIS 

 

  

   Descriptive istatistics iare iused ito idescribe ithe ibasic icharacteristics iof idata iin 

iresearch. iThey iprovide ia isimple isummary iof isamples iand imetrics. iTogether iwith isimple 
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igraphical ianalysis, ithey iform ithe ibasis iof ialmost iall iquantitative idata ianalysis. iThis istudy 

ianalyses ithe imean iand istandard ideviation ifor iSection iB iand iSection iC iof ithe 

iquestionnaires. 

 

 

4.5.1 OVERALL iMEAN iSCORE iFOR iVARIABLES 

  

 

   This isegment iinformation ishowed ithe imean iscore iattained ias iof ithe idescriptive 

ianalysis. iOverall imean iscore iand istandard ideviation iof ivariables iand isub-variables iwere 

idesigned ibased ion i5 ipoints iLikert iscale i(1 i= istrongly idisagree, i2 i= idisagree, i3 i= ineutral, 

i4 i= iagree iand i5 i= istrongly iagree). iThe ioverall imean i(M) iand istandard ideviation i(SD) ifor 

ieach ivariable iand imeasurement iare iexposed ias iindicated iin iTable i4.9. 

    

   Table i4.8 ishowed ithat iindependent ivariables iverified ithe iaverage imean iscore 

i(M=4.493, iSD=). iAltogether ithe idimension ivariables ialso iscored ian iaverage imean iscore 

iwhere icognitive irisk i17.97 i(SD=2.388), iaffective irisk i18.31 i(SD=1.895), iemotional irisk 

i22.37 i(SD=2.921). iBesides, ithe idependent ivariable iverified ithe imiddle imean iscore 

iwhere ithe isub ivariable inamed ibehaviour iintention itoward iuntact itourism igained i17.65 

i(SD=2.626). 
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Table i4.9: iThe iOverall iMean iScore ion iEach iVariable iand iDimension 

SECTION DIMENSION N M SD 

PART I1 

 

Cognitive iRisk 235 4.56 2.388 

PART I2 

 

Affective iRisk 235 4.70 1.895 

PART I3 

 

Emotional iRisk 235 4.56 2.921 

PART I4 

 

Behavioural iIntention 

iTowards iUntact iTourism 

235 4.57 2.626 

Source: iFieldwork istudy i(2021) 
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4.5.2 DESCRIPTIVE iANALYSIS iFOR iINDEPENDENT iVARIABLES i(IV) 

iCOGNITIVE iRISK, iAFFECTIVE iRISK iAND iEMOTIONAL iRISK 

iPERCEPTION. i 

 

 Table i4.10: iDescriptive iAnalysis ifor iIndependent iVariables i– iCognitive iRisk 

iPerception 

 

Source: iFieldwork istudy i(2021) 

 

   Table i4.10 ishowed ithe inumber iof irespondents, ithe imean iand istandard ideviation 

iof ithe ifirst iindependent ivariable i(IV), iand icognitive irisk iperception. iBased ion iTable i4.9, 

icognitive irisk imakes iup ifour i(4) iquestions. iThe imean iscore iof ithe ifour i(4) iquestions iin 

isocial icapital iranges ifrom i4.0 ito i4.64. iThe iquery iwith ithe ihighest i‘There iis ia ihigh 

ilikelihood iof idying ifrom iCOVID-19’ i(M=4.56, iSD=0.704) ifollowed iby i‘There iis ia ihigh 

ilikelihood iof iacquiring iCOVID-19 iin igeneral i’ i(M=4.50, iSD=0.764), i‘There iis ia ihigh 

ilikelihood iof iacquiring iCOVID-19 icompared ito iother idiseases’ i(M=4.46, iSD=0.769), 
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i‘There iis ia ihigh ilikelihood ithat iI iwill iacquire iCOVID-19 icompared ito iother ipeople’ 

i(M=4.45, iSD=0.858). i 

 

  Table i4.11: iDescriptive iAnalysis ifor iIndependent iVariables i– iAffective iRisk 

iPerception 

 

Source: iFieldwork istudy i(2021) 

 

   Table i4.11 ishowed ithe inumber iof irespondents, ithe imean iand istandard ideviation 

iof ithe idestination iimage, iand ithe isecond iindependent ivariable i(IV). iThere iare ifour i(4) 

iitems ifor iaffective irisk iperception: ipart iB iin ithe iquestionnaire isection iB. iThe imean iscore 

iof ithe ifour i(4) isubstances iranges ifrom i4.00 ito i4.70. ithe ihighest ito ilowest iscore iwas istated 

ias i‘I iam iworried iabout imy ifamily imembers icontracting iCOVID-19’ i(M=4.68, 

iSD=0.566). i‘I iam iworried iabout iCOVID-19 iemerging ias ia ihealth iissue. i‘(M=4.60, 

iSD=0.593), i‘I iam iworried ithat iI iwill icontract iCOVID-19.’ i(M=4.51, iSD=0.792), i‘I iam 

iworried iabout iCOVID-19 ioccurring iin imy iregion.’ i(M=4.51, iSD=0.700). i 
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 Table i4.12: iDescriptive iAnalysis ifor iIndependent iVariables i– iEmotional iRisk 

iPerception 

 

Source: iFieldwork istudy i(2021) 

 

   Table i4.12 ishowed ithe inumber iof irespondents, ithe imean iand istandard ideviation 

iof ithe ilast iindependent ivariable i(IV), iand iemotional irisk iperception. iAccording ito iTable 

i4.11, iemotional irisk iperception ihas ifive i(5) iquestions. iThe imean iscore iof ithe ifive i(5) 

iquestions iin iemotional irisk iperception irange ifrom i4.00 ito i4.60. iThe ihighest ito ilowest 

iscore iwas ireported ias i‘Does ithis isituation ievoke ifear i‘(M=4.57, iSD=0.632), i‘My iheart 

iraces ior ipalpitates iwhen iI ithink iabout igetting iCOVID-19.’ i(M=4.49, iSD=0.818), i‘How 

iintense iemotions idoes ithis isituation ievoke’ i(M=4.481, iSD=0.747), i‘When iwatching 

inews iand istories iabout iCOVID-19 ion isocial imedia, iI ibecome inervous iand ianxious. 

i‘(M=4.43, iSD=0.804), i‘1. iDoes ithis isituation ievoke inegative iemotions?’ i(M=4.41, 

iSD=0.854). 
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4.5.3 DESCRIPTIVE iANALYSIS iFOR iDEPENDENT iVARIABLE i(DV), iTHE 

iIMPACT iOF iBEHAVIOURAL iINTENTION iTOWARDS iUNTACT iTOURISM 

iIN iMALAYSIA. i 

 

Table i4.13: iDescriptive iAnalysis ifor iDependent iVariables i– iBehavioural iIntention 

iTowards iUntact iTourism 

 

Source: iFieldwork istudy i(2021) 

 

   Table i4.13 ishowed ithe inumber iof irespondents, imean iand istandard ideviation iof 

ithe idependent ivariable i(DV), ithe iBehavioural iIntention iTowards iUntact iTourism 

iMalaysia. iReferring ito iTable i4.12, ithere iare ifour i(4) iitems iunder ibehavioural iintention 

itowards iuntact itourism iresponse. iThe imost ihighly irated ioutcome iwas i‘I iam iplanning ito 

itravel iusing iuntact itourism iin ithe inear ifuture’ iscored i(M=4.49, iSD=0.742), ifollowed iby 

i‘I iwill icertainly iinvest itime iand imoney ito itravel iusing iuntact itourism iin ithe inear ifuture’ 

i(M=4.47, iSD=0.741). i‘I iwill imake ian ieffort ito itravel iusing iuntact itourism iin ithe inear 
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ifuture’ i(M=4.39, iSD=0.847). i‘I iintend ito itravel iusing iuntact itourism isoon’ i(M=4.31, 

iSD=0.906). i 

 

 

4.6 i i I   SPEARMAN’S iCORRELATION 

 

 

   To ievaluate ithe irelationship ibetween ithe iindependent iand idependent ivariables, 

iSpearman’s icorrelation icoefficient imethod iwas iused. iThe icorrelation icoefficient ican 

irequire ia inumerical ireview iof ithe iheading iand ithe iquality iof ithe idirect iconnection 

ibetween iIV iand iDV. iSpearman igave ia idigital iexamination iof ithe ititle iand iquality iof ithe 

idirect irelationship ibetween iIV iand iDV. iSpearman’s icorrelation icoefficient i(r) iis ibetween 

i-1 iand i+1 ito iindicate ia ipositive ior inegative icorrelation. iPallant i(2007) ipointed iout ithat 

ithe isize iof ithe iabsolute ivalue isums iup iinformation iabout ithe irelationship’s iquality. iThe 

icorrelation iresults ibetween ithe ivariables iare ias ifollows. 

 

 

4.6.1  RELATIONSHIP IBETWEEN ICOGNITIVE IPERCEIVED IRISK IAND 

IBEHAVIOURAL IINTENTION ITOWARDS IUNTACT ITOURISM. 

 

 

   In ithis ihypothesis, icognitive iperceived irisk iand iintention itowards iuntact itourism 

iare iindependent iand idependent ivariables. iResults iof ithe irelationship ibetween ithese itwo 

ivariables iare ipresented iin iTable i4.14. 
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Table i4.14: iCorrelation ibetween icognitive iperceived irisk iand ibehavioural iintention 

itowards iuntact itourism. 

 

Cognitive 

iperceived irisk 

Behavioural 

iintention itowards 

iuntact itourism 

Spearman’s irho Cognitive 

iperceived irisk 

Correlation 

iCoefficient 

1.000 .677** 

Sig. i(2-tailed) . .000 

N .377 .377 

Behavioural 

iintention 

itowards 

iuntact 

itourism 

Correlation 

iCoefficient 

.676** 1.000 

Sig. i(2-tailed) .000 . 

N 
.324 .324 

**. iCorrelation iis isignificant iat ithe i0.01 ilevel i(2-tailed). 

 

   In itable i4.14 iit ishows ithat ithe iresults iof ithe icorrelation ibetween icognitive 

iperceived irisk iand ibehavioural iintention itowards iuntact itourism iare i0.676, iwhich 

iindirectly iaugment ithe irelatively istrong irelationship ibetween ivariables. iIt ishows ia 

isignificant, istrong, iand ihigh ipositive i(negative) icorrelation ibetween icognitive iperceived 

irisk iand ibehavioural iintention itowards iuntact itourism. iHence, iH1, iwhich imeasures ithe 

irelationship ibetween icognitive iperceived irisk iand ibehavioural iintention itowards iuntact 

itourism, iis iaccepted. 
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4.6.2  RELATIONSHIP IBETWEEN AFFECTIVE IPERCEIVED IRISK IAND 

IBEHAVIOURAL IINTENTION ITOWARDS IUNTACT ITOURISM. 

  

 

   In ithis ihypothesis, iaffective iperceived irisk iand ibehavioural iintentions iare 

iindependent iand idependent ivariables irespectively. iResults iof ithe irelationship ibetween 

ithese itwo ivariables iare ishown iin itable i4.15. 

 

Table i4.15: iCorrelation ibetween iaffective iperceived irisk iand ibehavioural iintentions 

 

Affective iperceived 

irisk 

Behavioural iintention 

itowards iuntact itourism 

Spearman’s irho Affective 

iperceived irisk 

Correlation 

iCoefficient 

1.000 .862** 

Sig. i(2-tailed) . .000 

N 345 345 

Behavioural 

iintentions 

Correlation 

iCoefficient 

.952** 1.000 

Sig. i(2-tailed) .000 . 

N 343 343 

**. iCorrelation iis isignificant iat ithe i0.01 ilevel i(2-tailed). 

 

   Table i4.15 iestablished ithat ithe irelationship ibetween iaffective iperceived irisk iand 

ibehavioural iintentions istated ias i0.862. iThis iresult iexposes ithe iexistence iof ithe 

irelationship ibetween ithe ivariables. iThe ipositive ivalue iof icorrelation icoefficient i0.952 

iindicated ithat itheir irelationship iis ivery ihigh ipositive. iHence, iH2, iwhich iis idesignated ito 
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iassess ithe irelationship ibetween iaffective iperceived irisk iand ibehavioural iintentions, iis 

iaccepted. 

 

 

4.6.3  IRELATIONSHIP IBETWEEN IEMOTIONAL IPERCEIVED IRISK AND 

IBEHAVIOURAL IINTENTION ITOWARDS IUNTACT ITOURISM. 

 

 

   In ithis ihypothesis, iemotional iperceived irisk ibehavioural iintentions iare 

iindependent iand idependent ivariables, irespectively. iResults iof ithe irelationship ibetween 

ithese itwo ivariables iare ipresented iin iTable i4.16 

 

Table i4.16: iCorrelation ibetween iemotional iperceived irisk ibehavioural iintentions 

   Emotional 

iperceived irisk 

Behavioural 

iintention itowards 

iuntact itourism 

Spearman’s irho Emotional 

iperceived irisk 

Correlation 

iCoefficient 

1.000 .641** 

  Sig. i(2-tailed)  .000 

  N 322 322 

 Behavioral 

iIntention 

Correlation 

iCoefficient 

.641** 1.000 

  Sig. i(2-tailed) .000  

  N 323 323 
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   Table i4.16 iestablished ithat ithe irelationship ibetween iemotional iperceived irisk 

iand ibehavioural iintentions istated ias i0.641. iThis iresult iexposes ithe iexistence iof ithe 

irelationship ibetween ithe ivariables. iThe ipositive ivalue iof icorrelation icoefficient i0.641 

iindicated ithat itheir irelationship iis imoderate ipositive i(negative). iHence, iH3, iwhich 

idesignated ito iassess ithe irelationship ibetween iemotional iperceived irisk iand ibehavioural 

iintentions iis iaccepted. 

 

Table i4.17: iThe isummary iresult iof iSpearmen iCorrelation iCoefficient 

Hypothesis Result Finding iof iData 

ianalysis 

H1: iThere iis ia irelationship ibetween 

icognitive iperceived irisk iand 

ibehavioural iintention itowards iuntact 

itourism. 

r i= i0.677, ip i= i0.000 

Moderate ipositive i 

H1: iAccepted 

H2: iThere iis ithe irelationship ibetween 

iaffective iperceived irisk iand ibehavioural 

iintentions ito iuse iuntact itourism 

r i= i0.862, ip i= i0.000 

Moderate ipositive i 

H2: iAccepted 

H3: iThere iis ithe irelationship ibetween 

iemotional iperceived irisk iand 

ibehavioural iintentions ito iuse iuntact 

itourism 

r i= i0.641, ip i= i0.000 

Moderate ipositive i 

H3: iAccepted 

 

 

 

 

FY
P 

FH
PK



54 

 

4.7 iSUMMARY 

 

 

The istudy ifound ithat iall ithe ihypothesis iin ithis istudy iis iaccepted. iThe icorrelation 

icoefficient iof iall iindependent ivariables ishows idifferent, iwhich iis i0.677 ifor icognitive 

iperceived irisk, i0.862 ifor iaffective iperceived irisk iand i0.641 ifor iemotional iperceived irisk. 

iThe iresults iof ithe icorrelations ianswered ithe iresearch iquestions iwhether ithere iis ia 

irelationship ibetween ithe iindependent ivariables iand idependent ivariable. iTo iconclude, 

ithere iis ia isignificant irelationship ibetween icognitive irisk, iaffective irisk, iand iemotional 

irisk iperception. 
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CHAPTER i5 

CONCLUSION iAND iRECOMMENDATION 

 

 i 

5.1        iINTRODUCTION 

  

 

   This ichapter iaddresses ithe ithree iparts iof ithe iquantitative istudy iof ithe ifindings iin 

ichapter i4. iThe ifirst isection iexplores iand ihighlights ithe iresults iwhich isupport ithe imain 

iobjective iof ithe ianalysis. 

 

 

5.1.1 I  RESEARCH IOBJECTIVE 

 

The iresearch iobjective iis ias ifollows: 

1) i i i i iTo iexamine ithe iimpact iof icognitive irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

2) i i i i iTo iexamine ithe iimpact iof iaffective irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

FY
P 

FH
PK



56 

 

3) i i i i iTo iexamine ithe iimpact iof iemotional irisk iperception ion ibehavioural iintention 

itowards iuntact itourism. 

 

To imeet ithe iresearch iobjectives, ithe ifollowing iquestions iwere iformulated: 

1) i How ito iexamine ithe iimpact iof icognitive irisk iperception ion ibehavioural 

iintention itowards iuntact itourism? 

2) i How ito iexamine ithe iimpact iof iaffective irisk iperception ion ibehavioural iintention 

itowards iuntact itourism? 

3) i  iHow ito iexamine ithe iimpact iof iemotional irisk iperception ion ibehavioural 

iintention itowards iuntact itourism? 

 

   

5.2 i i I  RECAPITULATION iOF iTHE iFINDINGS 

 

 

   In ithis isection, ithe ifindings iwere isummarized iin ia iway ithat iexplicitly ireflects ithe 

istudy's imost iimportant ifindings. iDiscussion ifindings iwere iincluded iin ithe ifindings' 

ioverview, iwith ianchor iverbiage ithat ijustifies irather ithan idistorts ithe ifindings' iintent. iThe 

ibelow iis ia isummary iof ithe ifindings ibased ion ithe istudy iobjectives: 
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5.2.1  DISCUSSION iON iOBJECTIVE i1 

 

Table i5.1: iDiscussion ion iobjective i1 i(Cognitive iRisk iPerception) 

Research iobjective i1 

To iexamine ithe iimpact iof icognitive irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Research iquestion i1 

How ito iexamine ithe iimpact iof icognitive irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Hypothesis i1 

There iis ia irelationship ibetween icognitive iperceived irisk iand 

ibehavioural iintention itowards iuntact itourism. 

 

   It iwas istated iin iChapter i1 ithat ithe ifirst iobjective iof ithis istudy iwas ito iexamine ithe 

iimpact iof icognitive irisk iperception ion ibehavioural iintention itowards iuntact itourism. iThe 

idata icollected iand ioutput iin iChapter i4 ishows ia isignificant irelationship ibetween icognitive 

irisk iand ibehavioural iintention itowards iuntact itourism. iThe ifirst iindependent ivariable ithe 

iimpact iof icognitive irisk iperception ion ibehavioural iintention itowards iuntact itourism. iThe 

iresult iof ithe irelationship ibetween ithe iindependent ivariable iand idependent ivariable 

iindicates ithe ireflection iby iH1. 

 

     Most iof ithe irespondents iagree ithat ithe iparticipant's icognitive irisk iperception 

iinfluences itheir ibehavioural iintention itowards iuntact itourism ias ithey itend ito ishare itheir 
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iexperience iin ianswering ia iquestionnaire iabout ithe irisks ithey iwould iface iabout icognitive 

irisk. iThe iimpact iof icognitive irisk iperception ion ibehavioural iintention itowards iuntact 

itourism iinfluencing ithe irespondents’ ianswers iand imaking ia ipositive iimpact iwith isome iof 

ithe iquestions igiven ito ithe irespondents isignificantly iimpacted ithem. iRespondents ialso 

iagree ithat ithe icognitive irisk ienhances itheir iphilosophy iof iliving ithrough ithe itourism 

iexperience. iAccording ito itable i4.9 iin ithe iprevious ichapter, ithe iresult ipresented irevealed 

ithat ithe iimpact iof icognitive irisk iperception iwas ipositively irelated ito ibehavioural 

iintention itowards iuntact itourism i(β i=0.676, iR²=0.324). iFrom ithis iresult, iit iis iproven ithat 

ithe ifirst ihypothesis iof ithe istudy iis isupported. iThis ishows ithat ithe irespondents/tourists 

ifeel ithat ithe irisks ithey iwill iface imeet itheir iexpectations. iThrough ithis istudy, ithey iwill 

ialso ibe imore iinclined ito isafe itourism. iWe iobtained ian iexcellent irange iof iresults ifrom ithe 

isurvey iwe iobtained ifrom igoogle iforms ithrough ithe idata iobtained ibecause iof iour iresearch. 

iThe iprevious istudy iby iIcek iAjzen i(1991) idetermines ihuman ibehaviour ithrough 

ibehavioural iintentions iinfluenced iby iattitudes, isubjective inorms, iand iperceived 

ibehavioural icontrol. iThe iproblem iof ithe iCOVID-19 ipandemic iis iclosely ilinked. iMore 

ipatients iinfected iwith ithe iepidemic ieach iday imust iconsider ithis idisaster's ipsychological 

iand imental ihealth iconsequences. iPrevious iresearch ihas idemonstrated ithe iinfluence iof 

iperceived irisk ion icognitive irisk iperception i(Stefani i2008) i(Visschers i& iSiegrist, i2008). 

iRisk iperception ihas ibeen ifound ito iexert ia isignificant ifavourable iinfluence ion 

ibehavioural iintention i(Floyd i2004). iTherefore, iin ithis istudy, iwe ihypothesized ithe 

ifollowing. iThere iare imany iinfluences ion ihow ipeople iperceive iand irespond ito irisks. 

iSeveral iparticipants iin ithe iprevious iresearch i(Stefani i2008), i(Visschers i& iSiegrist, i2008) 

iindividuals' ivalues, ibeliefs, iand iattitudes iand ithe imore icomprehensive isocial ior icultural 

ivalues ior idispositions istrongly iinfluence ieconomic ichange, iand isocial irisks iare iperceived 

ior iaccepted iby ithem. 
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5.2.2  DISCUSSION iON iOBJECTIVE i2 

 

Table i5.2: iDiscussion ion iobjective i2 i(Affective iRisk iPerception) 

Research iobjective i2 

To iexamine ithe iimpact iof iaffective irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Research iquestion i2 

How ito iexamine ithe iimpact iof iaffective irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Hypothesis i2 

There iis ia ipositive irelationship ibetween iaffective iperceived 

irisk iand ibehavioural iintention itowards iuntact itourism. 

 I     

       The isecond iresearch iobjective ifocuses ion iexamining ithe iimpact iof iaffective irisk 

iperception ion ibehavioural iintention itowards iuntact itourism. iThe idata ianalysis iresults iin 

iChapter i4 ishow ithat iaffective irisk iperception ipositively irelates ito ithe ibehavioural 

iintention itowards iuntact itourism. iThe ioutcome iof ithe irelationship ibetween ithe 

iindependent iand idependent ivariables iindicates ithe ireflection iof ithe iH2. iMost iof ithe 

iresponses iagree ithat iaffective irisk iperception iand ibehavioural iintention irelate ito itheir 

ibehavioural iintention irisk. iThey ialso iagree ithat iaffective irisk iperception iand ibehavioural 

iintention itowards iUntact itourism iincrease itheir ipurpose ito imake ia irelationship ibetween 

iaffective iand idependent ivariables. 
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   The iimpact iof iaffective irisk iperception ion ibehavioural iintention itowards iuntact 

itourism iand ithe iresult ishows ipositive, iand ithe iaffective irisk iperception imake irespondents 

ifeel iimpressed iwhen itravelling ito ia iplace. iThe iquestionnaire iaddressed ito ithe 

irespondents ifrom igoogle iforms ialso ihad ia ipositive iimpact ias ithey ifelt ithat ithis ieffect 

igave ithem ian iadvantage iin ifeeling ithe irisk iif ithey iwanted ito igo isomewhere. iThe idata 

iobtained ialso iallows ius ito imake idata ianalysis iwell iand ieasy. i 

 

       iAccording ito itable i4.15 iin ithe iprevious ichapter i(4), ithe iresult ipresented irevealed 

ithat ithe iimpact iof iaffective irisk iperception iwas ipositively irelated ito ibehavioural 

iintention itowards iuntact itourism i(β i=0.862, iR²=0.343). iFrom ithis iresult, iit iis iproven ithat 

ithe ifirst ihypothesis iof ithe istudy iis isupported. iThis ishows ithat irespondents iand itime ifelt 

itheir iimpact iwhile iengaging iin itourism iactivities iand iactivities iin ithe itourism iindustry. 

iThis iwill imake ithem ifeel imore iinclined itowards itourism iactivities. iThrough iprevious 

istudies, ibased ion i(Sjöberg, i1998) ian iaffective isense iof irisk irefers ito ianxiety iand 

iconcerns iabout irisk iexposure. iIn i2001, ihowever, iLoewenstein iand ihis icolleagues 

iintroduced ithe irisk-as-feeling itheory, iwhich istresses ithe ieffects ion iindividual iconduct 

iaffecting irisk iperception i(Loewenstein, i2001). iSpecifically, ithey isaid iaffective irisk 

iperception ibecomes imore icritical iwhen ian iindividual iis iexposed ito ia ihighly ifearful irisk 

ito iexplain ihuman iactions i(Peters i& iSlovic, i1996). iThese ifindings isomewhat iconform ito 

ithe iemotional imodel i(Lerner iet ial., i2015) ithat iassumes ithat ithe iemotions ifelt iwhen ithe 

ichoice iwas imade iare iconstituted iby iboth ithe isentiments ithat iform ipart iof ithe ichoice 

iproblem iand iunrelated iemotions i(Traczyk i& iFulawka, i2016). iBesides ithe irecent istudies 

iby i(Chen i& iTung, i2014 i& iPark, i2017) iand ithe iprevious iresearch ihas iexamined ithe 

irelationship ibetween ithese ithree ivariables iand ibehavioural iintentions, iconfirming ithe 

ivalidity iof ithe iTPB i(Chen i& iTung, i2014 i& iPark,2017) ialso ireceived isimilar iresult ias iwe 
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idid iit. iIn iparticular, isubjective inorms ishould ihave ibeen ithe isignificant idriver iof iaffective 

irisk iperception itowards iuntact itourism, iparticularly iin ithe iKorean icontext. iEven iduring 

ithe ipandemic's ipeak, ithere ihave ibeen ino isignificant ilockdown ior imovement irestrictions 

iin iKorea, iwhile ithe ihealth iauthorities iasked iKorean icitizens ito ipractice inationwide isocial 

idistancing i(Campbell, i2020). iHowever, iKorean ipeople’s ibehaviours ihave ibeen ihighly 

iinfluenced iby iaffective ipressure ito icomply iwith ipreventive ibehaviours isuch ias isocial 

idistancing, imask-wearing, iand ifrequent ihandwashing ito iavoid ipublic iblame. iThus, ibased 

ion iprevious iresults iof ithe iTPB istudy iand ithe iKorean icontext, iwe ihypothesized ithe 

ifollowing. 

 

 

5.2.3  DISCUSSION iON  OBJECTIVE i3 

 i 

Table i5.3: iDiscussion ion iobjective i3 i(Emotional iRisk iPerception) 

Research iobjective 

i3 

To iexamine ithe iimpact iof iemotional irisk iperception ion ibehavioural 

iintention itowards iuntact itourism? 

Research iquestion 

i3 

How ito iexamine ithe iimpact iof iemotional irisk iperception ion 

ibehavioural iintention itowards iuntact itourism? 

Hypothesis i3 

There iis ia irelationship ibetween iemotional iperceived irisk ibehavioural 

iintentions iis ia imore ilikely ipositive iattitude itowards iuntact itourism. 
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        The istudy's ithird iobjective iis ito iexamine ithe iimpact iof iemotional irisk iperception 

ion ibehavioural iintention itowards iuntact itourism. iBased ion ithe idata ianalysis ioutcomes iin 

iChapter i4, ithere iis ia ipositive irelationship ibetween iemotional irisk iperception iand 

ibehavioural iintention itowards iUntact itourism. iIt ishows ithat iH3 ireflects ithe irelationship 

ibetween ithe iindependent ivariable iand ithe idependent ivariable. iThe ipositive iresult imost 

irespondents ifelt ilike ithey icould ibe ifeeling iresponses ito iCOVID-19 ican iinfluence itheir 

iemotions itowards itourism. iAccording ito itable i4.16 iin ithe iprevious ichapter i(4), ithe iresult 

ipresented irevealed ithat ithe iemotional irisk iperception iwas ipositively irelated ito 

ibehavioural iintention itowards iuntact itourism i(β i=0.641, iR²=0.323). iFrom ithis iresult, iit iis 

iproven ithat ithe ifirst ihypothesis iof ithe istudy iis isupported. iThis iindicates ithat ithe 

irespondents i’emotions ihave ia inegative iand ipositive iimpact ion ithis istudy. iAs ia iresult, 

ithey iwill ibe imore iprone ito istable iemotions iin icarrying iout itourism iactivities. iThis istudy 

ican ibe iattributed ito ithe ifindings iPsychool i(2009), ifrom ihis iprevious istudy, iwrites ithat 

iman iis ithe imost iemotional, ireferring ito ithe ifact ithat, ithrough isophisticated inervous 

isystems, iemotionality iis iincreasing iacross ispecies. iThis iobservation isuggests ithat 

iemotion ican iperform ian iadaptive ifunction irequiring ia icertain iamount iof icomplexity iin 

iprocessing. iWe ihave ipreviously itheorized ithat ithe iemotional irole iis ito iunite istimulus iand 

ibehavioural iresponse, iallowing iflexible iadaptation i(Izard, i2010) ito ienvironmental 

icontingencies. iA ireflex ior ifixed ipattern iof iaction iconnects ia ispecific imotivation 

iinflexibly ito ia iresponse. iIn iaddition, ithe irecent istudies iby iW. iGerrod iParrot i(2017), iin 

ithe iprevious istudies i"Role iof iEmotion iIn iRisk iPerception", ialso ireceived isimilar iresult. 

iThe iways ithat iemotions iaffect ithe iperception iof irisk iare igrounded iin ia iconception iof 

iemotion iinvolving iappraisals, ifeelings, iand ipreparations ifor ibehavioural iand icognitive 

iaction ithat imanifest ion ibiological, iindividual, iand isocial ilevels iof ianalysis. iBecause 

ithese icomponents iare ievoked iand imodulated iby igoal-relevant iproperties iof ithe 
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ienvironment, iemotions itypically iadjust iresponses, iincluding ithe iperception iof irisk, iin 

ipractical iways. iThis ichapter iexplicates ithis iapproach ito iemotions iand idescribes ihow iit iis 

iemployed iin ithe itwo imajor itheories iof ihow iemotions iinfluence irisk iperception. iThe 

iappraisal-tendency iframework iaccounts ifor ihow iemotional iappraisals iand iaction 

itendencies imodify ithe iperception iof irisk. iThe iother, ifeelings-as-information itheory, 

iaccounts ifor ihow iemotional ifeelings imay iserve ias ia iheuristic ifor ia iperson’s ioverall 

iassessment iof isituational irisks iand ibenefits. 

 

 

5.3 I       LIMITATION i i i i i  i 

 

 

   Due ito ithe irisk iperception ibehaviour itoward iCOVID-19 iof ithis iresearch iand ithe 

ilimited iliterature iin ithis ifield, iseveral ilimitations iregarding ithe istudies ihighlight ifuture 

iresearch. iFirst, ithe icurrent istudy iis ilimited ito i235 isamples iwhich ican ibe iconsidered ia 

ismall isample isize. iAlthough, ias istated iby iRoscoe i(1975) ithat ithe inumber iwould ibe 

ienough iand iacceptable, ia ibigger isample isize icould ibe iused ito igeneralize ithe ieffect iof 

icoronavirus idisease i(COVID-19) irisk iperception ion ibehavioural iintention itowards 

iuntact itourism iin iMalaysia 

 

   Second, ithe isampling imethod iused iin ithis istudy iwas isimple irandom isampling, 

iwhich iis ichosen iby ichance iat iany ipoint iso ithat ieveryone ihas ithe isame iprobability iof 

ibeing iselected ifor ithe isurvey iat iall itimes iduring ithe isampling iprocedure ifrom ithe 

ibackground iprofile. iFor iinstance, iin iterms iof igender, ithere iis imore ifemale ithan imen, iand 

imost irespondents iare i21 i– i30 iyears iold icompared ito iother iages. iThe iresults iwill iprobably 
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ishow ia islight idifference icompared ito ithe icurrent iresult iif ithe istudy iuses idifferent 

isampling imethods isuch ias iprobability isampling. 

 

   Third, ithe icurrent istudy iis ilimited ito iMalaysian irespondents ivia ithe iWhatsApp 

iapplication. iThe istudy imay iproduce ia idifferent iresult iif iit iis iapplied ito iseveral 

iapplication. iOther ifactors imight iinfluence ithe iresult iof ithe icurrent istudy. iTherefore, 

ifuture iresearch imay irequire imore iwork ito idevelop iand itest ia iscale iapplicable ifor iboth 

iMalaysian iand iinternational irespondents iand iother icontexts. 

 

 

5.4 I       RECOMMENDATION i i i i i  

 

  

   Based ion ithe iprevious ichapter, isome iempirical ifactors ithat idetermine ithe 

iexperiential ieffect iof iCoronavirus iDisease i(COVID-19) irisk iperception itowards iuntact 

itourism iin iMalaysia ihave ibeen idetermined. iAs ia iresult, isome irecommendations ito 

iimprove ithe iresearch ifor ifuture istudy ihave ibeen imade. 

 

   The iresearcher's irecommendation ito iimprove ithis istudy iis ito iincrease ithe itotal 

isample isize. iAccording ito ithe isample isize, i200 irespondents iare ineeded ito iensure ithis 

istudy iruns ismoothly. iResearchers ihave idistributed iquestionnaires ivia iWhatsApp ionly. 

iThis icauses irespondents ito ibe iobtained ionly ithrough ifriends iand ifamily. iResearchers ican 
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ifurther iexpand ithe idistribution iof iquestionnaires ithrough isocial isites isuch ias iFacebook, 

iTwitter, iand iInstagram iand iemail iand ilinked-in ito iobtain irespondents ifrom ivarious 

ibackgrounds. 

 

      The isecond iresearcher's irecommendation iis inot ito ilimit irespondents ifrom 

iMalaysia iand iincrease ithe itime ito iget ifeedback ifrom irespondents. iThis iis ibecause iby 

ilimiting irespondents ifrom iMalaysia ionly, ithe iresearcher icould inot iascertain ihow itourists 

ifrom iabroad iare iaware iof ithis iuntact itourism. iIf ithis istudy iis inot ilimited ito ithe iMalaysian 

ipopulation ionly, ithe iresearcher iwill iundoubtedly iget imore iinformation iand ihow iuntact 

itourism iis ipractical. iExpending ithe itime iis irequired ito iensure ithat ithe iset inumber iof 

irespondents ican ibe iachieved. 

  

   Although imethodologically ichallenging, iit iwould ibe ihelpful ito iconduct isome 

ilong-term istudies ito imeasure ithe ieffect iof iCoronavirus iDisease i(COVID-19) irisk 

iperception itowards iuntact itourism iin iMalaysia. 
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5.5 SUMMARY 

  

 

   In iconclusion, ithis ichapter iaddresses ithe ithree iparts iof ithe iquantitative istudy, iand 

ithe iobjective iof ithis istudy iis ito iexamine ithe iimpact iof icognitive irisk iperception ion 

ibehavioural iintention itowards iuntact itourism, ito iexamine ithe iimpact iof iaffective irisk 

iperception ion ibehavioural iintention itowards iuntact itourism iand ilastly iis ito iexamine ithe 

iimpact iof iemotional irisk iperception ion ibehavioural iintention itowards iuntact itourism. 

   This istudy ihas iused ia iframework ifrom ithe iTheory iof iPlanned iBehavior i(Ajzen, 

i1985) ito iinspect ithe irelationship ibetween ithe ithree iindependent ivariables: icognitive 

iperceived irisk, iaffective iperceived irisk, iand iemotional iperceived irisk iwith ithe idependent 

ivariable: ibehavioural iintention itowards iuntact itourism iin iMalaysia. iThe ioutcome igives 

ian ioutline iof ithe iinfluence ilevel iof iindependent ivariables ion ithe idependent ivariable. 

   According ito ithe ifindings, iit iis ishown ithat ithese ithree iindependent ivariables 

iwere iinfluencing ibehavioural iintention itowards iuntact itourism iin iMalaysia. iSummary iof 

ithe iliable iknowledge, ithe iwhole iobjective iof ithis iresearch ihas ibeen ianswered. iIn iterms iof 

icognitive iperceived irisk, irespondents iagree ithat iit ienhances itheir iphilosophy iof iliving 

ithrough ithe itourism iexperience. iOther ithan ithat, iaffective iperceived irisk imakes 

irespondents ifeel iimpressed iwhen itravelling ito ia iplace. iLastly, iemotional iperceived irisk. 

iMost irespondents ifelt ilike ithey icould ibe ifeeling iresponses ito iCOVID-19 ican iinfluence 

itheir iemotions itowards itourism. 

   This istudy ihas itimely iand iinsightful iimplications ifor itourism iexperts iand 

iacademics iwho iexpect ito iprepare ithe ifield iafter ia ilimited ilife iexperience iduring ian 
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iunprecedented ipandemic ifor ia inew inormal. iFirst, ithis istudy irepresents ian iacademic itrial 

iby iinterpreting ithe iongoing iglobal iissue ithat ihas icaused isignificant iupheavals iworldwide 

iand ipeople's ilives ito icontribute ito itourism iliterature. iNext, ithe igovernment ibenefits ifrom 

ithis istudy iby iformulating ia inew iuntact itourism ipolicy. iThis istudy ialso ihas ipractical 

iimplications ifor ithe iKorean itourism iindustry iand ithe iglobal itourism imarket. iTourist 

ipractitioners imay ihave ito iconsider inew itourism ias ia inew iparadigm ithat iaddresses 

iindividuals' ineed ito ireduce itheir iperceived irisks iand imeet itheir itravel ineeds. 
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THE EFFECT OF CORONAVIRUS DISEASE (COVID-19) RISK PERCEPTION ON 

BEHAVIORAL INTENTION TOWARDS UNTACT TOURISM IN MALAYSIA 

 

Dear respondents, 

 

We are student from UNIVERSITI MALAYSIA KELANTAN, which is currently 

pursuing our Bachelor of Entrepreneurship in Tourism. Currently, we are conducting a 

research survey on the topic of the effect of coronavirus disease (COVID-19) risk 

perception on behavioral intention towards untact tourism in Malaysia. 

The objective of this research are to investigate the relationship between the impact of 

cognitive, affective and emotional risk perception on behavioural intention towards 

untact tourism. 

All the information given will be treated with strictest confidentiality and only for the 

research propose. You may contact us at the following telephone number 01169616051 

(Norizzaidah Bt Ahmad Zawawi) or email address : zaidahzawawi98@gmail.com for 

further information. 

We hope that you would co-operate in completing the questionnaire with the best of 

your ability. There is no right or wrong answer. Your participation will enrich for future 

research. 

 

Thank you for your willingness to participate in the study. 
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Part A: Demographic Profile 

 

This section intends to get an information about respondent’s demographic background. 

Please tick (√) in the best answer according to your information. 

 

1. Gender: 

☐Male ☐Female  

 

2. Age: 

☐ Below 20 years old ☐ 41 – 50 years old 

☐ 21 – 30 years old  ☐ 51 – 60 years old 

☐ 31 – 40 years old  ☐ Above 61 years old  

 

3. Marital status: 

☐ Single  ☐ Married 

 

4. Income: 

☐ Below RM 2000  ☐ RM 4001 – 5000 

☐ RM 2001 – 3000  ☐ Above RM 5000 

☐ RM 3001 – 4000 

 

5. Education: 

☐ PhD          ☐ Honours Degree/ STPM 

☐ Master Degree     ☐ Graduate Diploma 

☐ Bachelor’s Degree  ☐ SPM  

 

6. Nationality: 

☐ Malaysian  ☐ Non-Malaysian 
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Part B: Descriptive analysis 

In this part, respondents are are asked to tick (√) their agreement level on a Likert 

five-point scale ranging from one (1) with "strongly disagree", two (2) with “disagree”, 

three (3) with “neutral”, four (4) with agree, or five (5) with "strongly agree". 

 

SECTION 1 : The Impact Of Cognitive Risk Perception On Behavioral Intention  

            Towards Untact Tourism.  

 

 
Reasons 1 2 3 4 5 

1. There is a high likelihood of acquiring 

COVID-19 in general.      

2. There is a high likelihood that I will acquire 

COVID-19 compared to other people.      

3. There is a high likelihood of acquiring 

COVID-19 compared to other diseases.      

4. There is a high likelihood of dying from 

COVID-19.      

 

 

Section 2: The Impact Of Affective Risk Perception On Behavioral Intention 

Towards Untact Tourism.  

 

 
Reasons 1 2 3 4 5 

1. I am worried that I will contract COVID-19.      

2. I am worried about my family members 

contracting COVID-19. 
     

3. I am worried about COVID-19 occurring in 

my region. 
     

4. I am worried about COVID-19 emerging as a 

health issue. 
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Section 3: The Impact Of Emotional Risk Perception On Behavioral Intention 

Towards Untact Tourism. 

 

 
Reasons 1 2 3 4 5 

1. Does this situation evoke negative emotions ?      

2. Does this situation evoke fear ?      

3. How intense emotions does this situation 

evoke ? 
     

4. When watching news and stories about 

COVID-19 on social media, I become 

nervous and anxious. 

     

5. My heart races or palpitates when I think 

about getting COVID-19. 
     

 

 

Section 4: The Impact Of Behavioural Intention Towards Untact Tourism In        

         Malaysia 

 

 
Reasons 1 2 3 4 5 

1. I intend to travel using untact tourism in the 

near future. 

     

2. I am planning to travel using untact tourism 

in the near future. 

     

3. I will make an effort to travel using untact 

tourism in the near future. 

     

4. I will certainly invest time and money to 

travel using untact tourism in the near future. 
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