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ABSTRAK

Zakat adalah istilah kewangan Islam, sebagai salah satu rukun iman yang mewajibkan semua umat Islam
mendermakan sebahagian daripada harta mereka untuk kebajikan. Namun, dengan peningkatan teknologi
moden, memerlukan masyarakat menyesuaikan diri dengan perubahan institusi zakat di mana pelaksanaan sistem
e-zakat. Namun, ramai yang meragui e-zakat sebagai alternatif kutipan dan agihan zakat yang berpotensi
penyalahgunaan dana, kebimbangan keselamatan siber dan kekurangan infrastruktur Internet. Oleh itu, kajian
adalah untuk meneroka penerimaan masyarakat terhadap e-zakat di Selangor sebagai tindak balas kepada isu-
isu yang dinyatakan di atas. Berdasarkan isu dan cabaran, kajian ini menjalankan kajian kualitatif kepada
masyarakat di Selangor untuk mendapatkan gambaran tentang sikap dan tingkah laku masyarakat dalam
mengamalkan sistem e-zakat. Berdasarkan keputusan tersebut, aspek utama yang mempengaruhi penerimaan
masyarakat terhadap e-zakat ialah kepercayaan, faktor celik teknologi dan persepsi penjimatan kos. Selain itu,
maklumat yang diberikan boleh digunakan untuk membangunkan pendekatan komprehensif yang lebih baik yang
menggabungkan kemajuan teknologi, undang-undang dan kawal selia untuk membina kepercayaan melalui
ketelusan dan keadilan institusi zakat, untuk memastikan beretika dan berkesan kepada sistem.

Kata kunci: Sistem E-Zakat, Penerimaan Komuniti, Amanah, Faktor Celik Teknologi, Penjimatan Kos.
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ABSTRACT

Zakat is Islamic financial term, as one of the pillars of faith which require all Muslim to donate a portion of their
wealth to charity. However, with the increase of modern technology, require people to adapt with the change in
zakat institutions where the implemented of e-zakat system. Still, many people have doubts e-zakat as alternatives
of collection and distribution of zakat with potential of misuse funds, cybersecurity concerns and lack of internet
infrastructure. Therefore, research is to explore the acceptance of community towards e-zakat in Selangor in
response of the issues stated above. Based on the issues and challenges, the study conducts a qualitative study to
community in Selangor to insight towards community attitudes and behavior in adopting e-zakat system. Based
on the result, the key aspect that influences the acceptance of community towards e-zakat is trust, tech-savvy
factor, and perceived cost saving. Besides, the information provided can be used to develop better comprehensive
approach that combines technological advancements, laws and regulatory to build trust through transparency
and fairness of zakat institutions, to ensure ethical and effective to the system.

Keywords: E-Zakat System, Acceptance of Community, Trust, Tech-Savvy Factor, Perceived Cost Saving.
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CHAPTER 1

INTRODUCTION

1.1 Background of the Study

One of Islam'’s five pillars, zakat is the obligation of every Muslim person and company
that meets certain requirements. It aims to transfer a portion of their property to a beneficiary
(asnaf) who is entitled to receive zakat funds. Zakat which is the third pillar of Islam and the
main Islamic social financial tool compared to waqgf, grant and charity. Therefore, whether
living in a metropolis or a rural location, the Muslim community as a whole should be informed
about zakat. There are two forms of zakat: zakat Fitrah and zakat Mal. Only done during the
month of Ramadan, Zakat Fitrah is meant to rid oneself of vices such as miserliness and
stinginess. According to the Holy Quran's Surah At-Taubah, “Alms are for the poor and the
needy, and those employed to administer zakat (amil), for those whose hearts have been
reconciled to the Truth, for those in bondage and in debt, in the cause of Allah and for the
wayfarer” (9:60). Asnaf is divided into eight categories as follows the fakir, the poor, the amil,
the muallaf, the slave (rigab), the debtor (gharimin), the traveller for the cause of God

(ibnussabil) and battling in the way of God (fi sabilillah).

Collection of zakat with the traditional method through payment made at the zakat
counter found in the zakat office or via the mosque's zakat counter. But with the advent of the
internet, the mode of payment has shifted to online payment, or e-payment. According to the
report, shopping and paying bills online ranked fourth among the 10 specific uses of the
internet. Besides, based on the Internet World Statistics, Malaysia had a 40.25% internet

penetration rate in 2014, placing it in the 37th position globally among countries with the
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highest number of internet users. This indicates that the introduction of online zakat (E-Zakat)
by zakat institutions to the community is likely to be well received by Malaysians (Yahaya &

Ahmad, 2019).

Technological advances have also been used well in Islamic institutions, especially
zakat services. The E-Zakat system can not only be done manually at the counter but also done
online using zakat transactions. According to Ahmad and Yahaya (2022) defines E- Zakat as a
portal, where payers may update zakat-related information, calculate the amount of zakat to
pay, pay zakat and track zakat payments online. The use of technology in zakat payment

services is an improvement in the provision of services in Islamic institutions.

Modern technological advancements have improved how zakat collection. On their
website, the Selangor zakat institution has a calculator that may determine the required
payment amount based on the type of zakat, including income zakat, business zakat, gold and
silver zakat, and others. This kind of thing has encouraged all state zakat institutions in
Malaysia to provide E-Zakat portals that can make it easier for users to carry out zakat payment
services faster without having to go to zakat counters. According to Ahmad and Yahaya (2022),
the State of Selangor, for instance, has developed an E-Zakat portal through the website
https://www.zakatselangor.com.my/ since 2002 to simplify the zakat payment process for

users. Indirectly, this can lead to a rise in zakat collections in Selangor.

Muslims have multiple options for fulfilling their zakat obligations. As an example,
Zakat Selangor offers four options for Muslims in the state to pay zakat. The online banking
system is the first approach. For instance, the public can make payments through the E-Zakat

pay website. E-Zakat is the only online platform for financial transactions that connects banks
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for the purpose of paying zakat to the govern Credit card and debit card use is the second
technique. Simply visit any Lembaga Zakat Selangor (LZS) counter if you would like to pay
zakat using a credit card. MyClear FPX (Financial Process Exchange) is the third approach.
FPX is a service that allows users to make payments instantly from their online banking. Other
options are included in the fourth approach, including salary deduction, direct access at any

LZS counter, postal, SMS, and others.

Additionally, this facility can help users' time and energy and facilitate users' zakat
affairs at any time. The utilization of technology, particularly the E-Zakat system, helps both
users and the involved zakat institutions. In addition to increasing the amount of zakat collected
by zakat institutions, the discovery of technology in the form of zakat payment services is a
good concept since it has aspects of transparency, efficacy, and accountability. Next, according
to Yahaya and Ahmad (2019) in the writing discussed how this E-Zakat system may increase
zakat institutions' efficiency and cost-effectiveness while also facilitating services, expanding

access to zakat knowledge, and increasing their accountability to the community.

1.2 Problem statement

Zakat is a religious obligation in Islam, which is usually paid in cash. Now that
technology has advanced, citizens can pay zakat online. Although the technology of the world
today is increasingly sophisticated, online zakat payment is still not an option for some
communities. According to Salleh et al. (2020) use of technology for zakat distribution to the
general people still has issues, despite the fact that the majority of zakat institutions in Malaysia

have begun implementing it, particularly for zakat payments.
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According to Ahmad Haziq Hazim Omar (2022) the ability to make an online zakat
payment depends on the availability of payment services and access to technology. People in
East Malaysia who plan to pay zakat online encounter obstacles like inadequate Internet access
infrastructure because of the region's sluggish adoption of technology. According to Salleh et
al. (2020) stated that online internet websites and application observations possibly falls short

of offering a thorough grasp of how zakat institutions employ technology.

According to Yahaya and Ahmad (2019) in previous studies, mobile banking can be
used to increase the zakat distribution rate. According Faiz et al. (2023) in his study stated that
FinTech can provide zakat payment facilities, as there are convenient and secure payment
methods, such as e-money. In addition, FinTech in zakat payments adheres to the principles of
sharia. The payment of zakat through e-money can improve the efficiency and effectiveness of

the collection and distribution of zakat, which can ultimately benefit the Muslim community.

The motivation to conduct this study lies in several reasons that still have gaps in
understanding the factors that influence the society to pay zakat online, especially the
acceptance of E-Zakat among Amanah Saham Bumiputera depositors (Ahmad Hazig Hazim
Omar, 2022). First, a low level of understanding of the factors that influence the intention to
use zakat online. Secondly, according to Purwanto et al. (2021) the intention of a person who

behaves in a certain way to influence their actual behaviour.

Despite the Zakat Management Organization's (OPZ) adoption of a digitalization
approach to collect zakat in E-Zakat, prior research revealed a lack of awareness and
comprehension of muzakki's intention to pay zakat online (Purwanto et al., 2021). Therefore,

this study aims to fill this gap by studying the acceptance of E-Zakat payers in Selangor.
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This study is expected to advise the relevant parties in increasing the use of E-Zakat as
an effective and efficient payment method in Malaysia. In addition, this study is expected to
enhance a more thorough knowledge of the elements that affect society's acceptance of E-Zakat

payments.

1.3 Research Questions

The research question for the study of community acceptance towards E-Zakat among workers
in Selangor:
1. Is there any relationship between trust and community acceptance towards E-Zakat
workers in Selangor?
2. s there any relationship between tech savvy factor and community acceptance towards
E-Zakat workers in Selangor?
3. Is there any relationship between perceived cost saving and community acceptance

towards E-Zakat workers in Selangor?

1.4 Research Objectives

The research objective is to determine community acceptance towards E-Zakat among workers
in Selangor:
1. To study the relationship between trust and community acceptance towards E-Zakat
workers in Selangor.
2. To study the relationship between tech savvy factor and community acceptance

towards E-Zakat workers in Selangor.
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3. To study the relationship between perceived cost saving and community acceptance

towards E-Zakat workers in Selangor.

1.5 Scope of the Study

Researchers are conducting a study about community acceptance towards e-zakat
among workers in Selangor. Selangor is a region of western west Malaysia, and it is the most
developed state. It is complete with good infrastructure such as transportation, hospitality,
education and many more. Selangor also is one of the largest economies contributing to
Malaysia's gross domestic product. In addition, Selangor is the most populated with a total of
6,994,423, in 2020, increasing 28.1% population (Department of Statistic Malaysia, 2023) The
population is dominated by Bumiputra with 3,895,880 million people, secondly by Chinese
(1,756,181 million people) and Indian (726, 017), and the least is other ethnic in Malaysia. The
most believed religion is Muslim and followed by Buddha, Hindu, Kristian, and no religion to

some people.

Therefore, the researcher would study Selangor community acceptance of e-zakat. This
is to identify the factor and impact of acceptance of Selangor residents with the online platform
of zakat that has been developed along with increasing in modern technology. The study
targeted a community between the ages of 18 and above that has been working to get a rational
and better response regarding the study conducted. Thus, the purpose of the study is to
accomplish the goal to identify the community acceptance towards e-zakat among workers in

Selangor.
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1.6 Significant of Study

The researcher’s purpose and aim are to study community acceptance of e-zakat among
workers in Selangor. With the growing use of online zakat, the researcher would like to identify
factors and the impact of online applications among Selangor workers. Indirectly, it will help
researchers understand the community level of knowledge along technology and the
accessibility and efficiency of the application of e-zakat. Besides, the community will also
learn about the Zakat online platform, which includes information and important data about

related topics.

The study conducted can be a reference for other researchers to collect and obtain useful
and important information and data to have a great perception and increase the level of
knowledge about e-zakat. In addition, all information obtained from the study can be used as
basic guidance to carry out the research from scratch on a competing project. E-zakat is one of
the most engaging topics among researchers, who want to identify and dig deeper into the
information and data related to the online platform of zakat. Therefore, it may help researchers
apply and use the information where it’s needed. Zakat is an interesting topic since it
contributes to Malaysia's economy in diverse sectors such as investment, real estate,

consumption, plantations, and other resources (Norafiza Jaafar, 2023).

The study focuses on e-zakat among workers and residents in Selangor to analyse the
e-zakat reliability and acknowledgement of the online system of zakat in many factors. The
acceptance of the community will show the general perception of the e-zakat application. The

study can also provide guidance for the upper management of the region of Selangor to identify
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issues and improve the development of the e-zakat system in Malaysia. Thus, it helps increase

the collection of zakat among the worker community in Selangor.

1.7 Definition of Term

1.7.1 Community of Acceptance Towards E-Zakat

The Malaysian government established the use of E-Zakat in Islamic services. The use
of E-Zakat, according to Putra et al. (2015), is a high-tech network device. The E-Zakat system
offers users ease when paying zakat to satisfy the required asnaf and indirectly shows how the
technical aspects of amil zakat work. The E-Zakat payment system's introduction brings zakat

payment closer to society because it is available right at your fingertips (Azalan et al., 2022).

1.7.2 Trust

The Unified Theory of Acceptance and Use of Technology (UTAUT) was extended
with the trust factor to examine the worker community’s intention to use the e-payment
systems. According to (Purnasaputro et al., 2011) trust is confidence in something and the
anticipation that it will ultimately result in kindness or profit. Trust issues like security and
privacy are intrinsically related to the online payment industry (Omar, 2022). One of the
parties, the trustor, grants the trustee permission to use a certain asset or piece of property for
the benefit of the beneficiary. The status that a system has in people's minds based on their
impression of and expectations for system performance is called trust; it is not a quality of the

system.
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1.7.3 Tech-Savvy Factor

People who are tech-savvy are knowledgeable about and adept at using contemporary
technology, particularly computers (Oxford Learner's Dictionaries, 2023). The ability to use
technology intelligently is what it means to be technically savvy. This ability goes far beyond
merely "understanding” the principles of how technology functions and includes "utilizing"
such cutting-edge technology to increase productivity and efficiency. Young people and people
nowadays are more likely to accept any technology savvy, including e-payment, because they

tend to be more internet and technology knowledgeable (Jusoh & Jing, 2019).

1.7.4 Perceived Cost Saving

According to the Cambridge Dictionary (2023), perceived cost savings refers to actual
cost savings or spending less than anticipated. This element might entice people to adopt e-
payment services due to how simple it is to transact and how much time it saves (Purwandari
et al., 2022). Compared to the manual process of paying at the zakat counters provided in each
district, paying zakat online offers significant cost savings. The community can save fuel and

energy by not having to use a vehicle to get to the counter.

1.8 Organization of the Proposal

This study focuses on community acceptance of E-Zakat among workers in Selangor.

This study's goal is to determine the community's acceptance of E-Zakat and the relationship

between trust, tech-savvy factor, and perceived cost saving with the community's acceptance
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of E-Zakat. The organization of the proposal discusses some content that is divided into several

chapters as follows:

Chapter 1

Tell an overview of the background of the study, problems statement, research questions, and
research objectives. Then continue with the scope of the study, the significance of the study,
the definition of terms, and the organization of the proposal. The role of the introduction is to

guide the reader from a broad topic area to a specific area of study.

Chapter 2

Discussing the acceptance theory of Integrated Technology Acceptance and Use Theory
(UTAUT) towards community acceptance towards E-Zakat among workers in Selangor,
together with a discussion about the introduction, underpinning theory, previous studies,

hypothesis statements, theoretical framework, and finally summarizing with a conclusion.

Chapter 3

This chapter will begin with an introduction, research design, data collection methods, study
population, sample size, sampling technique, research instrument development, measurement
of the variables, the procedure for data analysis, and ends with a conclusion. The research
approach and research strategy are discussed in this Chapter. The investigation also examines

data collection and analysis methods in detail.

10
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CHAPTER 2

LITERATURE REVIEW

2.1 Introduction

One of the obligations Muslims have been to pay zakat. Internet commerce is an
excellent example of online zakat transactions. The goal of the electronic zakat transaction
system (e-zakat) is to use technology to make significant advancements in the zakat program.
Determining the community's acceptability of E-zakat payment is the aim of this study.
Referencing the study framework, the researcher will elaborate on the independent and

dependent variables in this chapter.

The independent variables include trust, tech-savvy factor, and perceived cost saving.
While the dependent variable is e-zakat acceptance. The researcher also discusses the theory
of acceptance of the Unified Theory of Acceptance and Use of Technology (UTAUT) towards
e-zakat payment between communities in Selangor. UTAUT can be defined as examining the
implications of performance expectations, effort expectations, social influence, and enabling

factors on technology acceptance (Davit Marikyan, 2023).

2.2 Underpinning Theory

One of the main reasons why organisations are adopting new technology is the growth
of the e-commerce industry and the development of digital technologies like automation, cloud
computing, big data, and artificial intelligence (Al) (Verhoef et al., 2021). This shows that

advanced technology brings great impact day-to-day activities. Therefore, to understand

11
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people's behavioural intentions towards technology, researchers used the Unified Theory of
Acceptance with Use of Technology (UTAUT). UTAUT is formulated by Venkatesh et al.
(2003) its goal is to provide a thorough grasp of every factor that could influence someone's
behaviour when thinking about utilising new technologies. The UTAUT model has also been

improved over time in the domain of Internet user behaviour (Yu et al., 2021).

UTAUT is used by researchers with a combination of different independent variables
to align the data to achieve this objective. One of the variables which has been independently
used in this study UTAUT theory Trust is considered to be one of the most important tasks for
boosting technological implementation, as a climate of trust is thought to be vital (Arfi et al.,
2021). UTAUT also shows trust as components that exerted a significant moderating outcome
on the correlation between UTAUT construct (Performance expectancy, social influence, and
facilitating conditions) and users' intentions to use online services from the system under

Covid-19 (Bin Nashwan & Saeed Awadh, 2022).

Besides that, the tech savvy factor is also one factor that drove communities to use
online systems, there is an increasing use of information communication technologies (ICT) in
many youths lives such as tech savvy, gen-tech, and digital natives. Management of zakat has
improved through payment and distribution methods from service counters to online platforms
such as online banking system (Yahaya & Ahmad, 2019). This shows that the e-zakat platform
developed nowadays shows the community have the right skill and knowledge regarding
technology. E-zakat systems also need perceived cost saving where the level of knowledge and

awareness about the system by the community determines the cost of seeking by the group.
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There are two recent studies that are relevant to the UTAUT framework and zakat. A
study by Yahaya and Ahmad (2019) applied the UTAUT framework to investigate the variables
affecting Malaysia's acceptance rate for mobile banking as a means of distributing zakat.
Although this study focuses on the distribution elements of zakat from the perspective of zakat
receivers (asnaf/mustahiq). It is noteworthy to notice that all UTAUT components were

relevant in the study, with the exception of effort expectancy.

The study aim is achieved to determine community acceptance of online zakat
platforms through data and information gathered by using the independent variables. In
addition, the theory of UTAUT is used by researchers parallel with the independent variables

to identify and analyse the community acceptance towards e-zakat among workers in Selangor.

2.3 Previous Studies

2.3.1 Community of Acceptance Towards E-Zakat

According to the earlier study by Ahmad Haziq Hazim Omar (2022) that investigates
how technology is used to the process of zakat collection in Malaysia, e-Zakat has become one
of the initiatives in integrating internet applications to create a contemporary, competitive zakat
institution. Furthermore, according to Othman and Yasak (2022), the usage of online apps can
lessen the problem of leakage or leakage in financial management while also improving service
efficacy. This s critical in increasing the faith of Malaysian zakat payers in paying zakat online.
In the current era, significant modifications have been made to Malaysia's zakat management
system. When bank customers may make zakat payments online through Financial Process

Exchanges (FPX) this has occurred (Canggih et al., 2017).
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This globalisation period has made extensive use of the internet a part of our everyday
lives. Additionally, it facilitates Malaysia's zakat management systems circulation. One effort
to include online tools into the creation of a modern, competitive zakat reduced, and service
efficiency can be improved by using online application (Yasin et al., 2021). The confidence of

Malaysian zakat payers to use online methods to pay their zakat must grow as a result.

In addition, online services such as internet banking, post counters, bank counters,
telephone banking, short message services and zakat centre counters in various public places
are held, aiming only to help Muslims pay zakat more easily and at the same time be able to
increase zakat collection every year (Paizin et al., 2019). This view is backed up the research
done by Aman et.al (2020) which stated that before zakat fitrah payments only used fiat money
but now zakat fitrah payments can use financial technology (FinTech). Besides, observed the
use of FinTech in the management of the Kedah Zakat Board is very important, especially in
relation to collection because all financial institutions in Malaysia are already moving towards

Fintech.

According to Hudaefi and Noordin (2019)also thought that e-zakat, or the digitization
of zakat, is a crucial endeavour to maximise zakat collection. According to Nanjappa et al.
(2014) further suggested that the UTAUT paradigm, which considers the adoption of new
technology, be used to investigate e-zakat. In keeping with earlier research, according Rachman
and Salam (2018) recommended that amil's performance be improved by zakat stakeholders
developing a fintech-based plan that makes use of digital technology (the internet and mobile

apps) as a platform for distribution or product marketing.
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2.3.2 Trust

The concepts of credibility and trust are closely related (Safitri & Suryaningsih, 2021).
Trust in the e-zakat fund collectors and administrators is essential since there is a long-term
relationship between various parties to constantly keep duties based on integrity, dependability,
and the organization's capacity. In addition, according to Abriyansyah and Rohim (2023),
organisations that accept payments online must publish and give users precise information in
order to earn their users' trust. Negative consequences, such as a decline in donations,
reputation damage, or even the organization's demise, will follow from failing to uphold public
trust (Abriyansyah & Rohim, 2023). Because of this, it's crucial to preserve public trust in order

to boost charitable giving (Syafira et al., 2020).

According to Ahmad Hazig Hazim Omar (2022), trust is one of the elements that
influences a customer's mindset and propensity to use online finance. Customers of internet
finance exhibit a positive and significant attitude when they are trusted. When something is
trusted, goodness or profit is anticipated as a result of the belief in it (Ahmad Hazig Hazim
Omar, 2022). Trust issues like security and privacy are intrinsically tied to the online payment
industry. Maintaining efficiency and transparency in the administration of zakat collection and
distribution is essential as it gauges the faith that zakat payers have in the zakat institution.

(Saro et al., 2023).

Next, trust is a crucial component, particularly when it comes to protecting the privacy
of information about the company's commitment to sometimes offering services or goods.
Efficiency, competency in service delivery, and a focus on the needs of the customer all

contribute to the development of trust between a company and its clients (Ventre & Kolbe,
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2020). Trust in an online environment is further characterised as separate beliefs in one's skill,

virtue, and integrity.

Trust is further broken down into two categories which is trustworthy intents and
trusting beliefs. An individual's desire to rely on something is referred to as having trusting
intentions. There are two indicators of trusting intentions are subjective probability of
depending on and willingness to depend. The former measures a person's subjective
willingness to cooperate with a business, provide information, and conduct transactions, while
the latter measures their willingness to accept risk. The term "trusting beliefs" refers to the
conviction that anything may be trusted. A company's competence—a measure of its ability to
complete desired tasks—benevolence—a measure of its confidence in its ability to deliver
exceptional customer service—and integrity—a measure of its honesty in keeping promises—

are the three markers of trusting beliefs (Abriyansyah & Rohim, 2023).

One of the reasons why zakat distribution is not very reliable is because most
institutions still use a manual system or do not have access to a reliable digital system. People
do not trust zakat because it is not always clear where it goes and there is little public reporting
about it. Furthermore, the public's confidence in the legitimacy of zakat institutions'
management is upheld by the availability of a zakat application that can offer current data on
the volume of collection and distribution. Interest in the concept of trust in e-services has grown
across a number of domains, including e-government and e-commerce (Bin-Nashwan &
Awadh, 2022). Besides, according to Casey and Wilson-Evered (2012) two key areas of trust
that have been identified: trust in the organisation offering the services and faith in the

instrument used to deliver them.
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Online trust perception has been investigated in several fields and has been found to be
a direct and positive driver of users' intentions to engage in specific online behaviours (Al
Mansoori et al., 2018). Muslims must have sufficient trust in a body that is entrusted with
handling a significant religious duty like zakat regarding the e-Zakat systems. If the technology
and system are dependable, people are more likely to adopt and use online services offered
through Zakat channels. Considering the significance of online trust, technology and e-Zakat
systems were integrated in the current work's model as moderators. Therefore, if it is possible
to understand how Zakat payers feel about the system and the capabilities of internet

technology, that might greatly influence how they feel about using e-zakat.

2.3.3 Tech-Savvy Factor

According to Ahmad Haziq Hazim Omar (2022), other researchers have also found that
Terms like "tech-savvy," "Gen-Tech," and "digital natives" are used to characterise young
people due to the rising usage of information and communication technologies (ICT) in many
of their leisure activities and educational experiences. According to research by (Ahmad Haziq
Hazim Omar, 2022), the 'time-space compression' brought on by improvements in global
communication networks also gives teenagers the chance to network, ushering in new forms of
identity formation, communication, and social interactions that are compatible with the E-
platform like E-payment. Next, according to Friedlingstein et al. (2020), Although the phrase
"digital natives" is general, it does accurately characterise the degree of computer literacy that

many young people display on a daily basis.

According to Abd Rahman et al. (2022), the need for zakat institutions to be more

proactive and innovative using technology to increase zakat collection. However, this study
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also acknowledges the challenges faced by zakat payers in adopting online zakat payment
services, such as lack of knowledge, high insecurity, and lack of confidence. In this study,
technology can play an important role in improving the efficiency and effectiveness of zakat
payments, but it requires careful consideration of the factors that influence its acceptance.
According to his research, the technology efficiency of the younger generation in terms of
digital payments in the study of the influence of digital payment facilities on the desire of

Generation Z and millennials to pay zakat.

For Malaysia's zakat institutions to be successful in disbursing zakat to deserving
recipients, managing money, and winning the trust of the general people, technology and
innovation must be used. The goals of zakat can be more generally attained with the aid of
fintech digitalization. Consequently, there is a correlation between technological literacy and
effective zakat management in Malaysia in the research of the significance of digital
transformation and technology in Malaysia (Rosele et al., 2022). The results of prior research
offer suggestions to Fintech companies, financial institutions, and governments on how to
promote financial inclusion and aid the nation's effort to transition to a cashless society (Urus

etal., 2022).

It is critical for entrepreneurs to be up to date on the abilities and information required
to thrive in their company endeavours in today's digital economy. This means that they need to
continue to learn and adapt to new technologies, trends, and market demands. Additionally,
digital skills are disproportionate in Kenya, with men and individuals from higher
socioeconomic backgrounds generally having higher digital skills scores (Berg & Johnston,

2019).
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This study has relied on the trend of digital transactions and the use of financial
technology, which shows that people are becoming more tech-savvy in terms of financial
transactions. E-Zakat is a digital service provided by the Zakat Management Organization that
allows citizens to pay Zakat, Infag, and Sedekah digitally through various methods such as

salary, e-payment, e-commerce, and crowdfunding (Kharisma & Jayanto, 2021).

The use of e-zakat makes the zakat payment process more accessible to generation Y
and the public (Zahroh & Fathimatuz, 2019). According to Ahmad and Yahaya (2022) the use
of fintech can improve the efficiency of zakat distribution for asnaf, potentially leading to faster
and smoother distribution of zakat funds. This previous study discusses the importance of
information and communication technology in the modern world and can facilitate the
dissemination of knowledge and communication. The use of Lembaga Zakat Selangor (LZS)
website and online zakat payments, shows that consumers are comfortable using technology.
Studies can prove that users of Lembaga Zakat Selangor (LZS) website may have a level of

technological prowess (Khadijah Muda et al., 2012).

2.3.4 Perceived Cost Saving

By employing a cutting-edge technology, time and money can be saved, which is
referred to as the perceived cost saving. According to Ullah et al. (2022), perceived cost savings
refer to "the degree to which users think that use of a particular framework will save money
spent on service operation”. The sacrifices made by consumers in a transaction, according to
Liang et al. (2021), include the transaction's direct cost as well as additional expenses like time,

search, and convenience that are required to finish the transaction properly.
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According to Bech et al. (2018), blockchain makes it easier for users to use their digital
currency (cryptocurrencies like privately generated bitcoins and ether) because all transactions
are visible to the public and cannot be changed once they are recorded in the system. As a
result, they use less money. Additionally, blockchain payment systems offer a simpler, quicker

cash-out process that doesn't charge a settlement fee.

Banks also need a lot of commissions because they have such a large operation. They
may charge significantly more for their services than a decentralised syst